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the Tire World

THE CIRCLE OF TRIUMPH.

Some Parisian architectural icons such as
the Arc de Triomphe or the Eiffel Tower
were associated with the publicity of
American tires, exemplifying the decisive
American intervention in the world

war which accelerated the achievement

of the Allied victory.

The images below reflect two advertisements
for Goodyear's campaign celebrating the
return to normality and the reestablishment
of market conditions restricted by the
rationing of raw materials during the war.
This campaign featured the work of New
Zealand artist Kenneth Morrin Ballantyne
(1885-1961), who was based in New York.

62. Advertisement for United States Tires
in the magazine Motor Travel, August 1918.
63-64. Goodyear advertisements in

The Winged Foot (monthly magazine of
the New York Athletic Club), January 1919;
and The Literary Digest, February 8, 1919.
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UIGH, st , gripping and enduring
is the DREADNAUGHT TIRE, and
like the grim Dreadnaught of the sea it has
the ability to take care of itself,
ettt old :::}R‘EEDNAUGHT TTREShnf:eufchm:k full

vitality ve toa ripe old age. In tion they lengthen the thecar it-
self. Dealers and consumers alike are gratified with the hundreds of uninter-
rupted miles which DRE&DNAUGHT TIRES deliver in excess of their
Guarantee which is for 5,000 miles. Two famous treads— DREADNAUGHT
Reinforced Vacuwum Tread and the DREADNAUGHT Ribbed Tread,

The Dreadnaugl;::m.'rge and Rubber Company

W have an gwaeprisasl p
Prctinn with (RIFRRIPE do-sferulion

THE FEARLESS TIRE. In 1906 Britain's Royal Navy chartered

the HMS Dreadnought, a new type of warship that revolutionized
the design of battleships used for their armament and the power of
their engines. For this reason its name became a generic designa-
tion for this type of vessel. The term dreadnought or dreadnaught : Q 2 In ever%_ detail of construction

[the sum of the words dread= fear, and naught = nothing] refers § Federal Tires have Extra Strength
to a very resilient material or person, who is not afraid of anything.
The image of Navy battleships was utilized during the war

as a metaphor of power and strength in the publicity of tires.
Federal Rubber employed this tactic in their early advertisement
shown on the right, proclaiming the great resistance of their tires.
Between 1917 and 1919 the pictures of armored ships invaded

the advertisements of the company Dreadnaught Tire & Rubber
—created in 1913, reestablished in 1916 and definitively closed
towards the end of 1919—, reinforcing the link between the name
of the company and North American participation in WW1.

65. Advertisement for the American company Dreadnaught
Tires published in Motor World magazine, January 16, 1918
66. Advertisement for the Company Federal

publisheded in The Literary Digest, April 10, 1915.
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assuring Extra Service

Federal ‘Tirex are the only tires made with Double- 5
. Cable-Base. Thestrong double sieel cables, imbedded i -

the hase close down o the rim, permir the use of a soft
and fexible bead-fller which camwer cut and grind into

| the side-walls of the tire, For this reason there are

No Blowouts Just Above the Rim, No Rim-Cutting
These strong steel cables archer the tire frmly o the nim,
o that it canpot rock.  For this reason there is
M Tm—)‘inehln‘ and No Danger of Thrown Tircs
Fquip your car with Federals this year and get the Extra
service that comes from all this Exera Strengeh,

RUGGED TREAD

Heal Schentific Protction Agalnst Skidding
I the Federal “Rugged” Tread you get a valie far beyond
the selling price. 1 is a seicmis Lid niee,  On any kind of
sadway, 5o maties i what dircction the whecl tcodi to slip,
the e roquired nember of tugged studs are on the job 1o sop
| - J.nppnug the posl tenaciously.
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Tue DreapNAucGHT TIRE

is the supreme example of the spirit of the
times. Its very name proclaims its strength and
power and its ability to withstand the hardest
wear and tear. The tremendous endurance of
DREADMAUGHT TIRES is the sensation of
the tire world today.

Made ia twa treads—the DREADMAUGNT Isisioreed
Vaewm which s anti-akid, and e UCHT
Hibhed which sepplents the o3 tise plain tremd.

Twx DREADNAUGHT TIRE avo RUBBER CO.

Haltimore, Maryland
We b tional distribsticn aswsre excellens service
i weioril peotecicn with m.‘.m.mu,, fram bus eegasieation.
Write of wire Drpastment

CHAS. F. ULKELLY, Inc. 22 183 Broadway, N. Y.

DREADNAUGHT

“Go AHEap”

MESSAGE often wigwagged aboard &
Dreadnaught baitleship is the brief
ommand, “Go Ahesd” Likewise inoperat-
ing your mobir car therm are times when
Four very e depaneds on B albdlity o "go
ahaed™ without the riak of tiee Sdlurs,
Badety and tremendous reenm. power ane
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The Devernment's masssge to s is “0o [ —
Absad—tha restRctions ase lifbed ™ o
‘This willl be a big year B dveey "o abead™ -
damlor who pushes the sale of the "o abwad”
DREADHAUGHT TIRES

Tes CRIADHNAUGHT TIRE & RUBBER CY

BERATREE
W barep s wwpepd s pron-
v e b WL 10 i
1 g CREATRAERT TR,
[o———
Esnangy F, W BELLT, lun
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DREADNAUGHT
R E S

: DREAD ,I"_""'L"'""""* o,

GUARAHTEEb 6000 MILES

DEALERS

We have an exceptional
prepnsiihon to those who

want W aﬂiﬂ [ T
Dreadmani gt Tired.
Charles F. U. Kelly, Inc.

Sales Depariment
1834 Broadway, New York

HEN the Dresdnaught squsdron receives the Ad-
aceed.” )

miiral's signal ta “pr v and every ahkip B

Foddly? for the combat

Wiken your car is fully equipped with DREADMAUGHT
TIRES cach tire I8 ready’ for all hardships and the relent-
et avmcks of the rougheit soade  They are “built &
oomguer.”  They lead in sclentilic corstruction, quality
ard srshurancn, Made i o treade—ihe DEEADNAUGHT
HEINFORCED WACULMM = the scieniflic
mon-gkid; and the DREADNAUGHT
MINEKED TREAD

Thia willl Be a big and profilable year for
DREADMAUGHT DHALERS

Tm DREADMAUCHT TIRE & RUBBER CT

ml
W b e ey
s it A e v ke
= g b B PR TTRER.

e e W

GUARANTEED EUI.'.IEI MILES

67. Advertisement in the magazine Motor Age, August 15, 1918.
68. Advertisement in the magazine Motor Age, Aprl 10, 1919.

69. Advertisement in the publication The Tire Rate Book, 1919.
70. Advertisement in the magazine Motor Age, March 13, 1919.
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National Responsibility

TH—; wrrrice principles which anderile LEE Tires arv as dlear,
a8 warily asd s practical as thess that give bude o this

porermmeat lbsel, Doth are bulli o rendor endurisg service to
the gespls. Both are bullt to reshs to the fullest extent Forces

LE E Jires

MATRE MO -SD PURCTURE -
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LEE TIRE & RUBBER COMPANT
-

s
CONSHONOKEN, PENNA

THE PROTECTIVE ARMOR.

This page shows two advertisements for the company

Lee Tire & Rubber in which the pre-war theme is reflected.
Above in the image on the left, Lee’s tire serves as a support
for the American animal symbol of patriotism (a puncture
proof tire, immune to the sharp claws of the eagle).

On the right is a comparison between a medieval knight and
his horse, the knight protected by his armor and an American
soldier—and his motor vehicle—protected by a Lee tire.

71. Full page advertisement published in the
journal Scientific American, September 30, 1916.
72. Advertising module published in the
magazine Country Life in America, October 1916.

CONSERVING
the Welfare of Millions

[he three supreme features combined in [FE Punerure-
Proof  Preumatic Tires long safe the motorist
through all weathers and over all roads, Our thi
four years as manufacturers of the finest rubber
are ible for the successful performance of LEE
Tires throughout the workd,
£
//

LEE 7ires

PHEUMATIC NWOM-SKID PUNCTURE-PROOF

LEE Puncture-Proof Pneumaric Tires are guaranteed
Punecrure-Proof under a cash refund. The cancass and
inner tube are guarded agsinst punciure and blow-our
by theee layers of small impenetrable discs,

WRITE FOR BOOKLET “K*
LEE TIRE & RUBBER CO.

Manufacturees of Rubber Coods since 1881
CONSHOHOCKEN, PENNA.

Digtribedors in ol the Principal Cities
Look wp “Lee Tires™ in yowr Telephome Divectory

e e

iy

LEE “REGULAR"

LEE "Regular” Tires demon-
STeaEE ewery
and  mileage
elabmad for lar tires.
rublses in L':E“E||l|
“Tiresand LEE " Lae™ Tiires,
o LEE "Welve™ Red
Tiske & toeated by the
LEE "wanadiam"

orss, whiach vrhubr-
its toughness and ine
credses jen terle
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Worth-While
War-Time Savings
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FISK CORD TIRES

PULLING TOGETHER. The tire industry companies found the ideal occasion to display their corporate
symbols and mascots, such as the patriotic Republic bald-headed eagle or the Braender bulldog.

In Fisk's advertisement, a soldier collaborates in financing the war effort by selling affordable war stamps,

the Government-backed War Saving Stamps (W.S.S.) which were exchangeable in certain amounts for war bonds.

73. Advertisement for Republic Rubber in The Saturday Evening Post magazine, August 17, 1918.

74. Advertisement for Braender Tires published in the magazine of the New York Athletic Club The Winged Foot, February 1919.
75. Advertisement for General Tires published in Motor magazine, October 1918.

76. Fisk's advertisement published in The Literary Digest, December 21, 1918. Art by Peter Helck.
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FACTORS of SAFETY
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THE HOOD TIRE COMPANY, Inc. 2 S THE HOOD TIRE COMPANY, lae

wWaTERTEem, Masi WATERTOWH, BAE,

SHOES AND TIRES.

Hood Rubber was one of the most important rubber
footwear manufacturers in the U.S. industry. In 1917
they entered the tire business with the founding of
The Hood Tire Company. By August of the same year,
about 10 per cent of their workers had been enlisted
—a total of 160 out of a workforce of 7,400, of which
5,000 were men. In this double page we see four
examples of the Hood advertising campaign with

the motto “Factors of Safety.” The advertisements
present different scenarios in which the transport

by land, sea and air via military vehicles

—equipped with Hood tires—becomes a decisive
factor in the development of the Great War.

77-79. Advertisements published

in The Literary Digest, October 12 and
November 16, 1918 and January 11, 1919.

80. (opposite page) Advertisement published
in The Literary Digest, December 14, 1918.

FACTORS of SAFETY
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A

FACTORS of SAFETY

The Facter of Safety in Aaroplones fa T0-74
The Factor of Soful in Presmatic Tires is 10-14

The modem aeroplane has mastered
the air. It not only flies, but it flies
safely. Science and material have ex-
emplified speed and power in a ma-
chine whic]: for strength, according

to its weight, is a wonderful demon-
stration of man’s mechanical genius.

In landing, and diving from altitude at great
speed, the aeroplane is subjected to terrific air
pressure — so great, that the marginal factor of
safety iz approximately that of the pneumatic
tire 10-14,

Both are subject to great air pressure. The aero-
plane through speed, the pneumatic tire through
weight.

We should appreciate this factor of safety 10-14
in the pneumatic tire which places it on a par
with the most daring and original machine yet
invented for human transportation.

When vou remember that the air pressure in a
tire is held in by the carcass fabric, is it not rea-
sonable that the Hood Tire with its " extra ply "
of fabric carcass possesses the greatest factor of
safety you can buy in a tire?

The Hood Tire is therefore the tire you should
use upon your car to carry you with greatest im-
munity from tire mishap, and to give you greater
mileage in vour service behind the front,

Look for this sign
“"of the Hood Dealer

in your town or city. You will
do well to call and ses him —
ke is & good man to know.

WATERTOWRN, MASS,
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STOOD THE T

THE AMERICAN RUBBER & TIRE CO., AKRON,OHIO.

) SoLD
liig W AMERICAN L)

THE AMERICAN RUBBER AND TIRE COMPANY, AKRON, O,, U. S. A.
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179 Brosdway, New York
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REVERE

PATRIOTIC SHIELDS.

The corporate identity of the tire manufacturers The American
Rubber & Tire and Revere Rubber utilized patriotic shields,

even before the war began. The companies took advantage

of the conflict as an occasion to show them with pride.

The American Rubber & Tire company used a characteristic
shield with the American flag's stars and stripes in advertisements
for their peculiar tires with non-skid treads shaped by extruding
rubber pieces in the form of the letter ‘A’, the first initial of the
company name. In the case of Revere Rubber, as their name
suggests, tribute was paid in their shield to the horseman

Paul Revere, hero of the War of Independence.

81-82. (Opposite page). Small patriotic tire poster for

The American Rubber & Tire Co, 1918 and a small modular
advertisement published in The India Rubber World, March 1918.
83-84. Advertisement for the Revere Rubber Co. published

in The Saturday Evening Post magazine, June 9, 1917 and cover
page of a promotional brochure for Revere automobile tires, 1917.
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You Don’t Need a Magnifying Glass
to Find Your Profit in Miller Tires

HE Miller plan of selling Geared-To-The-Road Tires protects

you against price-cutting and unfair competition of all kinds,

because the Miller Plan gives you an exclusive territory where-
by you make the profit on all the goods sold.

You can’t make money or build up a business if you are selling the
same brand of tires as the man across the street. Your profit and
success in the tire business depends as much on the sales plan back of
the tire, as it does upon the quality of the tires themselves.

Both the Goods and the Sales Policy Back of

MilleresTires

Are Right

_,3: They are building consistent profits for dealers all over the country today; making successful
merchants out of men who once upon a time believed there was no money in the tire busi-
ness. They know differently now. Write for the Miller Plan today.

THE MILLER RUBBER COMPANY, Akron, Ohio, U. S. A.

B o T T T T T TG T O OO G o R O ST A T I 2 T T S S i = 11 T 3

85. Full-page advertisement published in Motor Age magazine, June 28, 1917.

- 766 -



12. MICHELIN, THE GREAT WAR AND TIRE COMPANIES

“Tomaks Unifore: Tiros

“Only Enough
For One Motorist
In Fiftv™

Chaln Like fn Unfformity Are 3 .
Miller Tires and Men Uniform Tires

EVENTY per cent of all the American tires are made in Akron,
Ohio, Here motorists know more than the average about tire (99 Per Cent Excellent)
materials and methods.

A ;Ig: ﬂi%“l(mer i t of .taﬂ ion tire buil lake first became famous. . -
o © er tires outsell at retail every other make.
Mark why this weight of favor is for Miller Tires ameng those qualified Bullt by Unlfurm Men

to iudge. st because of Miller uniform mileage, Because these tires —50
(26 Per Cent Efficient)

in 100 — outrun standard guarantees.
ANY manufacturers build good tires. But each
M ducer’s problem is to build alf of his tires as gmﬁﬁ
t

Tires 99 Per Cent Excellent
So Miller Tires are known as Uniform
Tires. Miller achieved uniform_mileage by
training crack squads to build uniformily.
These men average 96 per cent efficient.
The tires they build are 99 per cent excellent.
That means that less than one per cent ever
need adjustment.

his best one. To make them as uniform in mileage
are in looks. Even tires built side by side, bearing the
same brand, often vary thousands of miles.

Were it not for this, certain t brands would equal the Miller.
For Miller has succeeded in b;uuiliinmI tires the same. Dot a few—not
certain “lucky tires.” But 99 Millers in 100, Less than | per cent
ever need adjustment.

Look.at their sharp rubber cogs that pre-
vent the wheels from slipping when you start.

They malke all roads safer by resisting the
Tendency to skid.

Prepare for a Shortage

Few workmen can be trained to Miller
Uniformity. So at the best, this year we won't
ke able to supply more than one motorist in
fifty. To get Uniform Tires, find the Miller
dealer in your neighborhood and speak for
your season’s needs at once.

The Miller Rubber Co., Akron, Ohio

of Miliar Red and Gray Inner Tubes—
the Team-Mates of Uniferm Tires

“Uniform Tires
are winning hosts
of users”

- vl

B L

ATTEN-HUT! In advertisements for several companies, the advertising characters responded to the draft. In the color image,
Miller's model machine operator—representative of the regiment of uniformed men—and 100% perfect—greets the caravan
with a military salute. On the opposite page, the battle scene helps situate the context in which the advertisement was published.

86. Advertisement module published in the newspaper The lowa Homestead (Des Moines, lowa), April 14, 1918.
87. Fragment of an advertisement in The American Magazine, 1919. 88. Detail of an advertisement in The Motor Age, 1918.
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" Mow, dearie, while I'm gone you may use the car without fear of tire rouble. | bought Kelly-Springhelds this time.”

ELEGANCE. Laurence Fellows' (1885-1964) fine and elegant style is evident in the advertisement shown above,

one of the first to be illustrated for the Kelly-Springfield tire company and the beginning of a continued collaboration
that would last until 1931. It depicts a humorous illustration with the legend: “Now dearie, while I'm gone you

may use the car without fear of tire trouble. | bought Kelly-Springfields this time.”

89. Full-page advertisement published in Life magazine, March 2, 1918. Illustrated by Laurence Fellows.
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READY FOR SERVICE. Miss Lotta Miles, the attractive Kelly-Springfield female mascot, was soon enlisted
alongside other fictional characters to promote patriotic attitudes and messages from advertising vantage points.

90. Kelly-Springfield's advertisement in a theater program, c. 1918. Illustration by Louis Mayer (1869-1969).
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MARSHALL
of MILEAGE

This tire stands first with command-
ing service records among other tires,
So faithfully is the pledge of prolonged
service built into Globe Tires that

hardly a tire i3 ever returned, found
even slightly lacking in fong life and
great mileage.

A OBE

HAND MADE - CUARANTELD 5000 MILES
[eceiee i macarms csir e s ]

“The carcass, which is the life of the tire,
and the part you cannot see, is guarded by
& double breaker-strip of rubber-saturated
fabric, welded to carcass and tread by walls
of live plantation gum. This shatters and
disgolves the impact of blows.
‘The Globe Tread. built like a multiple:
leaved spring. radiates and discharges road
shocks instead of transmitting them into
the tire,

Long Mileage Tires MUST Be Hand Made
GLOBE RUBBER TIRE MFG. CO.
Execusive Offces: 1831 Broadway, New York Cav

Pactory: Trentes, New Jersey, U, 6 A

in) | | |unimi || S | et

IR || IWUSBIG | R

Ghe SIEGE GUN

"f&

of TIRES

Siege guns discharging their volleys of steel; Globe
“Tires discharging volieys of road shocks — both are im-
portant assets to America at war,

The remarkable Globe Tire tread, built like a multiple-
leaved spricg of hand -laid sheet upon sheet of pure
plantation gum, enables it to bresk up, radiste, and dis-
charge road shocks instead of transmisting them destrsc-
tively into the body of the tire.

Hence longer tire life and lower cost of motoring —the
important Iobe Ti
Lithe fleetness and great endurance both are
bred into this commanding tire. risk.
smoath, long-lived performance of Globe Tires
is due in part 108 traction surface which grows
smoather, rnished with
use, making it mare and maore impervious to
cuts and bruises.
1 we mads ety one we could .
B
now gowa out of our painstaking Gura i the
tlowst way of mabing s, bat the sueee way of bulld-
ing protonged rbeage.

Long Mileage Tires MUST
Be Hand Mads

Globe Rubber Tire Mfg. Co.
Execusive Offices:

1851 Broadway, New York City

Facwory: Trenton, Hew Jeey, U, 5 A

©he FIGHT

' for MILEAGE

Hercic strength is concealed beneath the
lithe, fleet, aggressive, multiple-leaved
spring-design Globe Tire tread.

Globes Tires have everything: Strength;
Beauty; Resilience; Endurance, Pent-up
within their supple sinews is an enormous
reserve of mileage.

OB

HAND MADE - GUARANTEED MILES
[ covce v oreniring cosrer vovm can ]

It fs economy for cars, great and small, to travel
on Globe Tires, made in strictly limited quantities
by a company that stands unshaken aguinst the
pressure of machi de, big-voh:

Cut into the pure, white plantation g\mo[ the
tread. Try to tear its tough tendons apart. Exert
yourself, Use all your strength, Note the tremen-
dous resistance of this unique tread, specially built
to radiate and discharge road shocks, instead of
transmitting them into the carcass, whichis the
life of the tire.

Long Mileage Tires MUST Be Hand Made
Globe Rubber Tire Manufacturing Co.

Executive Offices: 1851 Broadway, New Yeork City
Factory: Treeacn, New Jersey. U. 8 A

REDUCE THE OPERATING COST O

Tremendous mileage justifies the painstaking labor that goes into Globe Tires,

Here = a hand-made prodect that powerful hands ecannot destroy. Cut

through the carcass and breaker-strip—down to the pure, white plantation

gum of the multiple-leaved spring-design tread, Now try to tear those tendons

apart, Exert yourself, Use all your strength —but this great tread will hold,
Long Mileage Tires MUST Be Hand Made

Globe Rubber Tire Manufscturing Company B 0% 0 T o O

CRARE

CHARGE! The Globe Rubber Tire Mfg. company based

in Trenton, New Jersey, launched in 1917 an advertisement
campaign with military illustrations, comparing the bravery,
aggressiveness and resistance of Allied forces on the battle-
field with the “heroic” behavior of their tires on the road.
The advertising inserts were concentrated in the month of
November and in publications from the automobile sector.

91-94. Advertisements in Motor World magazine,
published consecutively on November 7, 14, 21 and 28, 1917.
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‘big caliber” tires 1

safe and satisfied.

Without the exclusive feature of tempering,
Quaker Tires would be as good as the best,
but the femper is the thing that makes
Quakers super-tires. The fine materials
used and the sturdy construction of Quaker
Tires insure your money's worth; the tem-
per pays big mileage dividends on the
investment.

Tempered rubber offers wonderful resist-
ance to cutting., It wears evenly and
mighty slowly. It will not crack, chip nor
pick out.

t

THE CAR EQUIPPED with these

action against any road condition, for Quaker Tires are super-tires—built to
stand up to the grind of rough, hilly or any other kind of roads. You can
start your vacation tour with confidence in your Quaker Tires, and return

UBBER COMPANY

RUBBEF =

o A

is ready for defensive

Though the adjustment guarantee on Quaker
Tires is 1500 miles more than that on the
tires you likely use, Quaker users report
that the tires give one-half more to double
the 5000 miles on which they are adjusted.

You can get Quaker Tires almost anywhere.
Look for the nearest dealer or write us for
his name and address. Try out one Quaker
Tire now, and when you start on your tour
you will have Quakers on all four wheels.

CHANICAL RUBBER GOODS

PITTSBURGH

211 Wood Strost

NEW YORK

53 Murray Strest

During the period when
American Industry was doing
everything possible to aid the Gov-
ernment in successfully carrying on

the war, Quaker Tires under the
most trying road conditions made
good in the severest mileage tests,

QUAKER PACIFISTS.

In 1682 William Penn founded the colony of
Pennsylvania in North America, a refuge for the
Quakers in the new continent. The image of the typical
Quaker was employed as a symbol of identity by many
state trading companies, such as Quaker City Rubber.
This company, established in Philadelphia by Charles
C. Daniel around 1886, produced a large number of
articles derived from rubber, especially washers, joints,
pipes and other mechanical parts. They also owned

Put One Quaker Tire on your car

This is the only sure way to prove to your own satisfaction
the service that Quaker Tires will give you. When you
see a car fully equipped with Quaker Tires, you can rest
assured that the owner first tried ONE TIRE and found,
by comparison, that Quakers are *“Miles Cheaper.”

ADJUSTMENT GUARANTEE—5,000 MILES

CQuaker Dealers in all citics and large towns. It will pay you to see one of these Dealers.

QUAKER CITY RUBBER COMPANY

More than 30 years in the Mechanical Rubber Goods Business

PHILADELPHIA CHICAGO PITTSBURGH NEW YORK
629 Market Street 152 West Lake Sereet 211 Wood Street 53 Murray Street

their own tire division, manufactured in the factory
built in 1904 in the suburb of Wissinoming.

During the war, the images of armament and military
references accompanied, in a shocking way, that of
the pacifist Quaker, emblematic character of the firm.

95. Advertisement in the monthly
magazine Sunset, The Pacific Monthly, 1917.
96. Advertisement published in

The Literary Digest, December 28, 1918.
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GOODRICH

TRUCK TIRES
Stand Up Under Fire

This photograph shows a flest of White trucks equipped with Goodrich truck tires on their way fro
- Verdun to the Somme front o Faetr way from

UST as Verdun was saved by the timely use of motor trucks so is
the Somme front beingheld with the aid of great fleets of motortrans-
ports carrying rations and ammunition over highways torn by shell

fire where railroads have been put out of commission by German guns,

American-made truck tires were conceded superior to the European
type by British and French motor transport experts after eareful obser-
vation of all tires in actual service,

Of all the American makes GOODRICH truck tires were pro-
nounced by officials most satisfactory. They are giving the same satisfac-
tory service in commercial work everywhere. They stand up underheavy
loads on all kinds of roads just as they stand up under fire in Europe.

Specify GOODRICH in peace or war, They're Best in the Long Haul.

The B. F. Goodrich Rubber Compan
ﬁ Akron, Ohio Y ﬂ

WAR AND PEACE. BF Goodrich was one of the first manufacturers to employ the situation of war

to advertise their rubber tires. In the example presented above, the photograph shows a caravan of Cleveland White
Company trucks equipped with solid rubber Goodrich tires in a French town, on the way to the Front at Somme.

The text states: "American-made truck tires were conceded superior to the European type by British and French
motor transport experts after careful observation of all tires in actual service. Of all the American makes,

GOODRICH truck tires were pronounced by officials most satisfactory.”

97. Full-page advertisement published in The American City magazine, May 1917.
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Goodrich Truck Tires
Stand Up Under F 1re

‘a

American-made truck tires were conceded to be
superior to the European type by British and French
motor transport experts alét'er careful observation of
all tires in actual service,

Of all the American makes GOODRICH truck
tires were pronounced by officials most satisfactory.

The picture taken ‘‘somewhere in France'’ shows
a train of 8-ton White trucks equipped with GOOD-
RICH “‘Bandages,”” as they are called in French
military parlance.
. 98. Advertisement
Specify GOODRICH 1n peace or war. in The American City
magazine, May 1917.

ﬂ The B. F. Goodrich Compﬂ.nr, Akron, Ohio @ 99. Promotional ink blotter

of solid rubber Goodrich

truck tires that employs the
military theme, c. 1920.

_Eqriip ed with

.mﬂﬁ?ﬁuﬁm fires
Service -in men or tires,
is measured by dependability:

For Tire S Service -use

Goodrich

_ thmﬁrm m‘lrucll.lbﬂ.

EDWARD S. CRAWFORD MOTOR CO.

Ninth and L St., Enﬁmmmtn, Calif.
Phone, H!l.n M
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EHOLD her first victory. The eco-
pemic trivmph of trock trensportation,

Our nation’s expansion to new ambitions
and new conditions requires quicker, wider
distribution.

Industries, b‘ul!dl'n;—rchﬂdiu;—-dnpﬁnﬁ
themselves; Business, straining to reach
beyond yesterday's horizon; citics and com-
munities, tingling with growing pains, all
demand a special, fester, more personal
transporiation than the old order can give.

And out of the lifiing barrage of war, it
comes in truck transportation, sped on the
veterans that rushed men, big guns, shells,
food, and more men 1o Verdun, The Somme,
Chateau Thierry, St. Mihiel,and The Argonne
=oodrich De Luxe Truck Tires.

Their mettle proved in fire of battle trans-
portation, Goodrich Truck Tires will stand
you staunch and true in the hardest trials
of peace.

Their tough, broad-shouldered De Luxe
cushions, extra thick, lay'more tread 1o the
road. They lighten the burden of the load on
the truck, and cut upkecp cost to the owner.
Send for a catalogue

THE B F. CGOODRICH RUBRER COMPANY
Shakars gle od ha Benaun Lioodvich Fecesatn T

Bervice aalkons and Heanchei a
ol smgrmriant truckenj condcrm

IE LUXE
UBEST N THE _LDNG

| F’

100. Full-page advertisement published in The Literary Digest, December 28, 1918.

- 774 -



12. MICHELIN, THE GREAT WAR AND TIRE COMPANIES

ymend, e m'm i nus.m-n

BLACK BAFETY . TREADS,
e et

Chownlits by
o b ke SERNECE ‘.MJ..III of Gm.lmh Tevicd Tews

e marion-wide
Flogti, Bhey mausars

EI'.'IDIJ ICH

*| TESTEDEEASTIRES

TCTHE CHTY OF GODDRICH - ARKON, OO
LA

FOOLPROOF. The BF Goodrich Company from Akron utilized patriotic imagery and war machinery—planes,
artillery and dreadnaught battleships—to heighten their involvement in the conflict by equipping the military

with their Silvertown Cords, tires with proven resistance. As the advertisement on the lower left hand side proclaims,
“What steel is to iron; what the super-dreadnaught is to the Navy, Silvertown cords are to tires.”

101-104. Advertisement campaign published in The National Geographic magazine during 1918-1919.

"Quality First’

HAT steel is 1o

v what the
-||Pr"rat| readnonght i«
to Wl mavy, Silvertown
Conds are o tires

Iovieilde — the tires
wilh the Twin Bed Dia-
mils v the sidewall

By Gotdrich Tire
Sromr v Dealer
Adjustment 8000 Miles

GDD[IRIG ,

b S B R g T T e
o] BEST IN THE HG m.m
e .
g

"‘TIIIEE
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N the Battle of Solferino, 1859, Henri Dunant, Swiss,
organized a volunteer corps to search out the
wounded, and nurse them.

Up to then, wounded soldiers, regarde J worse than
dead soldiers, were left to die.

Twelve nations met at Geneva in 1863, where the
neulrallty of physicians, nurses and wounded was
sanctioned, and the Red Cross Society formed.

The Red Cross insigniawasadopted from theemblem
of the Crusader Hospitaler Knights.

And now Red Cross ambulances are carrying
wounded from the front to the hospital with less jolt and
jar and pain, on big, smoothly running—

—

CUCEEEEERIERCOUBCOCARNINNEEROOO Mo

S vma E TIRES

mERERRROOC

\

ST § § L 3

2R
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sns

SERVICE VALUE TIRES--SILVERTOWN CORDS
and BLACK SAFETY TREADS—are in the thickest

of war service, and are seeing it through with their
dependable SERVICE VALUE.

For Goodrich grants but one value to a tire—its
value to you on your car and on the road in easy riding,
gasoline economy, and mileage—

And Goodrich experience, skill, and sincerity labor
to build SERVICE VALUE in Goodrich Tires.

Thrift is the watchword of the times. Thrift de-
mands SERVICE VALUE in tires. Demand SERVICE
VALUE TIRES of your dealer.

The B. F. Goodrich Rubber Company

For Saleat every Woodrich
Branch and Depot.

. ‘;..: ' N _“m ﬂ 1
P TRE CITY OF GOODRICH - AKRON, OHIO.

ARTETARLOTAR IR ZUSTAREIT AR LUT AR AN AT AR RIS AR T OY AR RUTSRYOT AP RO NAZITAR

105. Advertisement published in the magazine Motor IWest, November 1, 1918.
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HE mm:h which slways cocircled the Roman castra, or
s brought to France by Julius Cacsar and used by
him on |h= Ve Iuﬁllcﬁc'nl where to-day the Allies and ﬂu
Huns have 25,000 milcs of trenches,
With rings of drawn smalier, peobshly
the ir;:modnu.:n lt:r:eh ::[g’dl‘m ..::‘;.a 1667 1ok C“nem

Vauban, builder of Verdun, in 1673 employed the firni

parallcl trenches, the system of the present war.
s De&n: ot lum:!: orned | d‘szmu #o trench war-
ago Goodrich manulactered iha

£ shee twenty-two years
first American pnewmatic :ulomnbﬂ" tire, Goodrich has drives
i ahead to the big, graceful, masterful—

)DRICH
SERVZLUE TIRES

Dut wl or Goodrich was revalutionizing nu nlnullc
ture by bnuml Iunh the first American elincher G

Or llrﬁlnllln' the one practical non-skid, lbe eross-bar,
saflcty-tread, or tough black tread rubber—

Goodrich busilt lirtn to ane end=—SERVICK VALUE—
what they are worth 10 the motorist on his car and on 1ke
Toud - CMPORT ol a0 sasier riding car—ECONDMY in
gasoline saved,—and LONG MILEAGE,

Small differcree whether you buy GOODRICH
SILVERTOWN CORDS, or BLacn SAFETY
TREADS, you got SERVICE VALUE.

Diemand SERVICE VALUE Tires, and make sure you
have tires that will not f=il you.

THE . F. GOODRICH RUBBER (0,

TR TR T AT
LONG

ECAUSE the Highland Scot, wading through the
wet heather of the moun: lound Kuits kept urior.
Before the Roman soldicr. himsell a Kiltie, came,
Lowlasd and Highland folk wore Kilts.
When medern lile twmed the Lowlands to trowsors,
Il|t et mowntaim heather beld the Highlands to Kilts.
ut wet heather, had GOOUHNC H be:l founded,
'ledul have worried the Hi

GOODRICH

SERVAUE TIRES

Goodrich would have met his needs with Hipress
boots and waterprool garments, just as Goodrich met
the need of the sutomobile for the rigkt rubber tire,

T-emwm ;-n-m Gaoodrich has shaped the destiny
ol an ile tires, bringing them from crude, clumsy
Sifirs 1o the graceful GOODRICH SERVICE VALUE TIRES.

And all Goodrich inventions were directed toward
one rad, SERVICE VALUE to the wser.

That ix, what @ tire is worth fo the meterist om his cor
mileage.

awd an the road, in comfars, sansmy, and ;i
Goodrich manufacture puts SERVICE VALUB in :
Goodrich Tires, both SILVERTOWN CORDS. and ]
BLACK SAFETY TREADS, snd Goodrich Test Car i
Flects preoe it ix there, i
Demand the SERVICE VALUE TIRES, 2
THE B. F. GOODRICH RUBBER CO. H
A

‘

M, OHIO

Sunzrenzises:

Who Wore the First
U.S. Uniform?

HE *First-to- Fight" The U. 5. Marines.
Tﬂulwu&lm. h&}:ﬁ-nmw.\d
either Army or Navy, it mustered into
mhmumvwlﬂ.fﬂs.mum

‘Goodrich, 1o, *'does it fre.™
rich was making the first dmeri-

ber Good
Smrumatic tire, the ﬁm American clincher tire, or
cord fire, Goodrich was ahways

T

building—

| GDDDRICH
|_SERYTUE TIRES

u:“mm.o::-umuum_mmo-vm
car and on peed,
Sonaomy, Tresdom fom et Uoutler snd Milente

VALUE in
keep it there, SILVERTOWM
CORDS and BLACK SAFETY TREADS,

And Goodrich Test Car Fleets maul it through
millions of miles of rosd testing to prove it is there.

When you see Goodrich on tires, you know they
have SERVICE VALUR.

Buy them and trust them.  They will not fail you.

T T

THE B. F. GOODRICH RUBBER CO,

|

RE R A AL
&1‘1!1’. CIW OF GDODRICH AKRON
atsancrn

awsaran Thsscre

0“10

The First Infantry Guns
ghed 75 B/oun ds

00T nld-m began 10 carry firearms shoat 1350—huge,
clumsy guns weighing lram 25 w0 75 poun
Mere hand cannan, iron or eapper 1ubemmy ware leveled
by a forked support, and fired at o towch-bol
With the invention of the wheel-loek GMI: in 1517, the
firat scll-firing gun, the musket, was a quick step.
Like the frst W‘.‘ulmln tires, when Goodrich began
10 devebop them, were cride, clumsy ul-m.-mln s u long, long
road nllmpﬂw:mml o the symmetrical—

GOODRICH

SERWALUE TIRES

Thel\nloe y el the bust twenty- lwu}'“n of The B. F. Good-
mp-wn pretty mueh the history of pncumatic
nulnmwlt tire
But whether Goodrich was hmlml forth America’s first
elincher fire, or America’s first cord b
Goodrich built tires to buat ane :nd —SERVICE VALUE 1o the
user—the worth ol the tire 1o the motorist on his car and on the
rvudmcwlﬁﬂ economy, dependability and durabitity, and mileate,
is why fire users get the utmost SERVICE VALUE in
ORDS and BLACK SAFETY TREADS.

That
sn.vmw [
Demand SERVICE VALUE TIRES,

THE B. F. GOODRICH RUBBER COMPANY

QUESTIONS AND ANSWERS. Another of the BF Goodrich company’s publicity campaigns in times of war
consisted of a series of educational advertisements. They featured issues related to military subjects, and then employed
them as a reference to highlight, by comparison, the virtues of Silvertown Cords tires and their Black Safety Tread.

106-109. Advertisement campaign in Motor West magazine, July 1, August 1 and October 15, 1918.
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@Uﬁry yem’ ™~ the world buys

| _:;_j 1" 3 times as many
i DUNLOP TIRES

as the number of American
soldiers in the World War

HOSE same soldiers saw Dunlop Tires in
Europe, on omnibusses, ambulances, aero-
planes, ammunition trucks, and Paris taxis—
giving the same sort of extra miles that Dunlops
are giving motorists today. That is why the
world calls Dunlop —*the world’s best tive.”

DUNLOP* TIRE & RUBBER COMPANY, BUFFALD, N. Y,

THE AMERICAN DUNLOP. After the end of the War, the company British Dunlop saw the opportunity to return

to the U.S. market, where they had previously been represented through various agencies over which they had no control.
They invested in the creation of the Dunlop Tire & Rubber Co., and the construction of a large factory in Buffalo, New York.
The image above depicts how the company at a later date resumes the war issue with the intention of creating a link between
the name of the firm and American patriotic signs of identity, associating the company with the victorious military parade.

110. Full page advertisement published in The Saturday Evening Post, September 13, 1924.
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STILL UNDER OBSERVATION,
R. J. BULL—YOU ARE MUCH BETTER, MR. RUBBER, POSSIBELY WELL, BUT BE CAUTIOUS, A RELAPSE WOULD BE SERIOUS

EMBARGO.

The embargo on various commodities

and basic industrial raw materials decreed

by the British Government was not well

regarded by American businessmen.

e A""”-'Hli:',;r‘;' The position of neutrality maintained
ACHINE ~pMany Ty = by the United States and their trading with

. 3 the enemy also aroused no

sympathy in the European country.

The illustrations shown here exemplify

these positions using the figure of

John Bull, the popular patriotic character

personifying Great Britain.

In the image above, Dr. John Bull

maintains sick patients [embargoed]

—munition, arms, airplanes, submarines,

tires, graphite, wool—under intensive

care in his British hospital, while

temporarily discharging [lifting restrictions]

“Mr. Rubber,” not without first

advising him “to take care, because

a relapse could be worrisome.”

In the second image, John Bull awaits, delighted, amongst a group of vehicles to receive imported tires that have been mass-produced
in the United States. However, he later realizes—as seen by his empty pockets—that this also meant the transatlantic march of
capital that could have been invested in autochthonous industries, thus benefiting the delicate economic situation the country was in.

111. Vignette about the British embargo, published in The India Rubber World magazine, March 1, 1915.
112. Two humorous vignettes from a news article in The India Rubber World, June 1, 1916, originally published in the British press.
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; TRIPLE = LIFE

RELINER

RECRUITMENT AND RETREADING.

In the image above, the advertisement called

on the client to make the most of their used tires,
to allow American troops and ambulances
stationed on the European Front to have the best
possible tires. Of course, the way of extending
the service life of worn or damaged tires was
based on retreading them ... utilizing the machin-
ery made for that purpose by the Haywood
company. The image on the right shows an early
917 advertisement consciously and deliberately
employing a powerful headline, in line with
patriotic messages such as “l want you for

the U.S. Army” that headed recruitment posters.

M. E. Haywood was involved in the business

of mechanical equipment and apparatus for
garages and auto repair shops, essentially for
the vulcanization and retreading of tires and
inner tubes. This was initially done through

the M. E. Haywood Mfg. company—operational
since at least 1909—and later with the Haywood
Tire & Equipment, both located in Indianapolis,
Indiana. In 1916 they set up a school-workshop
to train workers and mechanics and also offered
correspondence courses. In 1920 they recapitalized
to create a network of training centers in other
cities throughout the country, which would

also act as dealerships selling the equipment
manufactured by Haywood. At the end of 1922
the business went into bankruptcy.

113. Advertisement for Haywood, c. 1917.
4. Full-page advertisement published in
Popular Mechanics magazine, January 1917.

RELINC youzr

OLD TIRCS |

LET THC NEW ONCS

s '_'=_..--.:=|'§:*5'_....
This is the Day of |ﬂl|l| hmm«kazﬁ‘mp
'5_.._. uzr:.-...w.;r{ﬁ“m e
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e

ABusiness Dpportunity Coupon

MR M. HATWD, Perssssl
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There has been, and will be,
no interruption in the supplies of

which still show a 25°% advantage over others

Example

An 815% 105 X" Grooved Cover coSl8 ww ove o £5 0 O
An 815 % 105 Michelin Square Tread Cover costs .. 319 3

Extra cost of “X"” Grooved over Michelin Square Tread £1 0 9
or 25%

MICHELIN TYRE CO., LTD. 81 FULHAM ROAD, LONDON S.W.

THE KING OF FRISBEE. The agreements between the French government and Michelin et Cie. achieved after the summer

of 1914 allowed for resuming exports to allied countries, which had been halted after the declaration of war on Germany.

The important British market did not suffer any shortages in supplies and Michelin tires again crossed the strategic Channel,

as exemplified allegorically in the advertisement shown here. In the illustration, the Michelin mascot feeds the London Michelin
House warehouses with tires, launched with force and successfully from French lands, soaring above the German naval blockade.

115. Advertising module published in The Times newspaper, November 10, 1914.
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MANUFACTURED BY THE LARGEST TYREMAKERS IN THE WORLD.

102108, Clerkenwell Read, LONDON, EC,
Mrﬂmﬂmw l.mtm,ﬁl.mu.w 155, Orewt Bramwick Steest, THisiis.

SIMILARITIES AND DIFFERENCES. Eight years separate the two press advertisements shown on this
double page, which maintain a certain parallelism. The image on this page is an advertisement for Continental
Tire and Rubber Co. (Great Britain), Ltd., the subsidiary of the German firm Continental. The scene depicts us how
a hot air balloon chartered from Germany—as shown in the drawing—crosses the English Channel and positions
itself over the British Isles in order to toss out Continental tires. It is an allegory that portrays the [supposed]
supremacy of German tires over their British counterparts and their successful commercial establishment.

Eight years later and with both countries at war with each other, a more convulsive but comparable scene
happens. In the advertisement for the British subsidiary of Michelin (opposite page), the mascot Bibendum
crosses the English Channel swimming from France to the coast of England, where Britannia awaits.

But Germany has staged a naval and air blockade and Bibendum has to bypass German navy ships, and avoid
bombs thrown from above by a zeppelin. It is an allegory that explained how the French company Michelin
supplied tires to the British market despite the German blockade.

116. Advertisement published in the British weekly tabloid magazine The Bystander, May 8, 1907.
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“My strength is as 2
the strength of ten,
because nty rubber's

pure.”

Michelin Tyre Co., Ltd., 81, Fulham Road,
Chelsea, London, S.W.

BRITANNIA AND BIBENDUM.

The image shown above depicts Bibendum bypassing the German
offensive of bombs, airships, mines, submarines and torpedoes, and about
to reach the British coasts. Awaiting him there is the female figure of
Britannia, the iconographic representation of Great Britain wielding the
trident typical of Neptune, an attribute that refers to the maritime military
power of the country. Other companies in the tire sector used similar
patriotic allegories. In the image on the left, Britannia is in the center

of a pile of tires that surround and protect her. They involve bicycle and
motorcycle tires of the brand called Britannia, which had been marketed
THE in Australia and New Zealand since 1904. As stated in a slogan having
BEST DEFENCE AGAINST clear military references: “The best defence against all tyre trouble.”

ALL TYRETROUBLE 17. Advertisement in The lllustrated London News, March 20, 1915.
./ 118. Advertisement in an Australian catalog from 1916-1917.
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You can rely upon me—! am
working night and day as [
understand it is essential that you
should receive large and regular
supplies of

chelin Tyres
One Quality Only—

MICHELIN
81 Fulham Road
" Londop, S.W,

TELEMARKETING. The advertisement shown above is an allegory of the Michelin company as a supplier of military
equipment for five Allied powers participating in the European war. Belgium, Great Britain, France, Italy and Russia receive
a call from Bibendum to certify the company’s commitment and dedication to the overwhelming demand.

119. Advertisement published in The Manchester Guardian, August 10, 1915.
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ENDURANCE. Bibendum smiles in this British advertisement—set within the framework of a pneumatic tire—convinced

that “endurance will gain the victory.” The four corners portray the different initiatives linked to the war effort in which

the company took part: as tire suppliers for the army and air force, having approximately 3,000 employees enlisted and serving
the Allied cause, running the Michelin military hospital and the company’s manufacturing of ammunition and projectiles.

120. Full-page advertisement published in The Times newspaper, September 19, 1916.
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= Manifesto.

Wie, Bibendum, Father of the Prcus
‘matic Motor Tere and Jnventor of all
brought thereto sinee its
inception, giec motice that

Wihereas, in view of the war there
hatb becn fear in the hearts of onr
patrons  of Diliculties in  obtaining
supplies of thelr tavourite teres becanse
of our French origin.

Hub Thhereas, there hath also been
fear that the sald dMllculties would ralse
the prices of the sald favourite tyres.

Row Therefore, we do posirivelp
affitm that there hath been and shall be
no interraption in the supplies of

fdichzlin Tyres

vuring the whole course of the war,
moreover, that the prices of the said
tyres have nol been abvanced, anb rhat
a8 heretofore they are manufaciured in
®ne Quality Snip—The Best,

Nune est Bibewunim |

JonnBull Yes, I will send you cosl. seel
rubber, and all materials you must have
to beat the Germans.

Beenpud. Thanks, and now with regard to
payment, shall | zend you Gold ¥

LB Why risk gold on ships. gold is vitally
necessary to us both to win the War,
why pet goods ? England sends a lot
more goods to France than France sends
o England, so send me uwseful com-
modities, for instance, your tyres, so
well known here.

Bib. Good, I will send you what 1 ean spare
after supplying the Asmies of the Allica,
and you may depend on

ONE_QUALITY ORLY—THE BEST.

MICHELIN TYRE €O, LTD., JB | know my friend, the TYRES of

LHAM ROA ¥ NATIONAL NATIONAL SERVICE, and it will be
&, FULHA & : b SERVICE THE BEST sho in the COMMON
LONDON, SW. o ENROL TO-DAY A

MICHELIN TYRE CO,, Ltd, 81, Fulham Road, Chelsea, 5.W.

AMBASSADORS. Bibendum played the role of a French ambassador, constantly engaged with his counterpart John Bull
in his publicity appearances. For the Michelin firm, owning the figure of a well-known corporate advertising character allowed
them to be adequately represented in reenactments and allegories along with other fictional protagonists rooted in popular culture.

121. Bibendum and John Bull toasting to solid mutual understanding. Illustration by 0'Galop on a postcard, c. 1905.
122-123. Advertisements in The Times, October 30, 1914 and in The Manchester Guardian, March 20, 1917.
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The Common Cause—

The Allies are United
in Arms and in Business

1915 Imports to Gt. Britain from France £31,470,445
1915 Exports to France from Gt. Britam  £69,702,999

The above figures show that France is
lo-day our very best customer, and it
is wp to you to reciprocate in jfull.

Therefore, buy

MICHELIN TYRES

The famous tyres manufactured by the famous French firm, thus courteously
returning the compliment lo France and
at the same lime Economising. .

MICHELIN MEANS MILEAGE.

One Quahty Only — The Best.

France is as as England
necessary to is to
England France.

CORDIAL UNDERSTANDING. The advertisement above shows us the alliance between John Bull and Bibendum, whose
handshake represents the cordiality between the Allied forces of Great Britain and France. As the text explains, “the Allies are
United in Arms and in Business” sharing a common cause, since both countries maintain their intense commercial relationship.

124. Full-page advertisement published in the magazine The lllustrated London News, April 22, 1916.
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“Look orT, BiLk, vou'ke SITTIN' ON A WasPs NEST.”

OLD BILL. The British illustrator Charles Bruce Bairnsfather (1887-1959)
became very popular thanks to the success of his character Old Bill, creat-
ed at the end of 1914. He was an atypical hero, a veteran soldier who, from
the trenches, suffered with resignation the pressures of bombings and
the tough life on the Front during the Great War. His scruffy appearance
and bushy mustache were the hallmarks for the character of a grumpy
old man filled with sarcasm. The adventures and misadventures of Old Bill
were first published in The Bystander magazine and were compiled in
1916 in the book Fragments from France which sold 250,000 copies.
The character and his stories had several theatrical and cinematographic
adaptations, apart from being portrayed in promotional items such as
jugs, puzzles, piggy banks, mascot car radiators or as a toy
doll, becoming an iconic figure of British popular culture.
" = _ Bairnsfather collaborated in various publications
oy —including Judge, Life, and The New Yorker during his

"j' American stay between 1926 and 1932—and in advertising
commissions for clients such as Empire Nut Brown
tobacco of the Adkins company or Beecham's Pill (1915)
laxative of Beecham Pills Ltd.

125. Car radiator mascot cast in bronze, c. 1919.

126. Humorous print from Bruce Bairnsfather's book,

From Mud to Mufti, London: Grant Richards Ltd., 1919.

127. Signature and portrait of Bruce Bairnsfather, in a 1935 poster.
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Old Bib

“Well, if you knows of a better tyre, go to it.”

MICHELIN TYRE CO, LTD. W’i!kmﬁ )
81. Fulham Rd,, Chelsea, Loadon, 5. W, 3, (ﬂnﬂ .

OLD BIB. The character created by Bairnsfather dons a Bibendum suit, guaranteed protection against the bombs

and shrapnel that constantly hammered the entrenched British troops. The text under the image was titled “Old Bib” in
reference to the name Old Bill, and was accompanied by a humorous phrase, “Well, if you knows of a better tyre, go to it.”
The advertisement included an acknowledgement of the iconic soldier’s creator: “With apologies to Capt. Bruce Bairnsfather.”

128. Advertisement published in The Manchester Guardian, Wednesday, March 20, 1918
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THREE FLAGS.

In 1918 Michelin returned to the spirit of the British
patriotic advertisement published two years earlier in
the English press featuring Bibendum and John Bull,

and applied it to a new context. The pneumatic mascot,
dressed to campaign and wearing a typical helmet of the
French army, meets a soldier of the ANZAC (Australian
and New Zealand Army Corps) expeditionary forces, many
of whom were concentrated on the western French front
before moving to other battle sites. Michelin maintained
their commercial business offices on the Australian
continent since the first decade of the twentieth century,
through commercial ties with their British connection.

129-130. Illustration and detail of Bibendum
with the three Allied flags in a 1918 calendar destined
for the Australian market. Illustrated by Georges Hautot.

The Common Cause

The Allies are Uniled
in Arms and in Business.

Motorists !
You appreciate and admire what France has done and @ sill doing in the War,

Insist on having

“MICHELINS”

THE FAMOUS FRENCH TYRES
and You will help France

Mo Si:ﬁcc i 'm:md. as
MICHELIN TYRES

are  the most  econnmical,
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