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KUMBER Michelin Tubes, belng made ring- |
6 shaped like the casing itself, it per- |
fectly.

Other tubes, however, being simply |
pieces of straight tubing cemented at
the ends, wrinkle and crease when |
placed in the tire. As the air pressure |
of inflation increases, these wrinkles
become smaller, sharper and  hence
more serivus. Cut tubes are theinevit
able result. |
Michelin Ring-Shaped Tubes are abso-

lutely free from such troubles—one

of many ressons why we urge you to |
buy Michelin Tisbes, |

Irwin J. Neault |

Bessemer, Mich.

MICHELIN

NUMBER When a tire is underdnflated its side
walls are comstuptly flexed by the
weight of the car as the wheel rotates.
Just as rep endiog beck ead
forth breaks a wire, 5o this constant
flexing tends to break the cords or
fabrie of which the tire is chisfly boilt.
Blow-cuts result
Micheling suffor less than othor tires
becauss of this abmse, for seldom if
ever do you see a Michelin with o
blow-out in its side wall. This is be-
esuse of the unique construetion of
Michelin Tires. Let us explain it to

Texas Garage=Galvez Garage
25th and Church d and Plg
Phone 133 Phoue 122

8 When wheels are not parallel (s com-
mmxmﬂ;uﬁﬁmﬂmﬁ),
mummhdnud wer theground
50 to speak, since they revolve at an
angle to the direction in which the car
is travelling.

Ordinary tires wear away r.
a result of such abuse, but
stand up 9o mwwm»
nmunwtiwﬁimbdeuﬂ

aﬂ‘e:l.eti ndnetntherm-m
Enghoras, thicknes aod breafih of |
the 3 inand com. |
pare Michelina with other tires in |

these important points.

Irwin J. Neault

Bessemer, Mich.

“ﬁICHELIN

FULL SIZE

"‘”6“ INNER TUBES

Many tubes are made smaller than the
Inside of the casing and when in use
are consequently stretched thin by in-
fiatlon, This necessarily renders them
more lable to puncture, to tear easily
and to grow brittle or parous,
Michelin Tubes, on the other hand, are
made full.size. Come In and bet us
show you Michelin ring-shaped Tubes
in comparison with othors as to shape,
width and quality, and rotice the su-
periority of Michelins,

Irwin J. Neault

Bessemer, Mich.

MICHELIN

has overcome the
causes ofﬂmtrou e

Quality Construc-

| NUMEER tion in all sizeS

[ 1 0 Michelin small-size casings are made
of the same high quality materinls, in |
| the same factories, by the same waork- |
men as the larger sizes.

Michelins are the big tires for small
cars—big In dimensions and big in
performance.

1f you drive a Ford, Overland, Chevro-
let, Maxwell, Dort, Briscoe, Bell, or
other light ear, you will find greater
econamy in the use of Michelin Tires.
Come in and let us show you the extra
value in Michelins.

Irwin J. Neault

Bessemer, Mich.

MICHELlN

has overcome the commonest
causas_of tire frmﬁfa

Driving in
Trolley Tracks

Driving in trolley tracks is dostruetive
o tines beeavae the tires are thus dis
torted, Micheling suffer less thas or
dinary makes from thix abuse because
lgtenthe extra thickness of the
Michelin tread, and of the side
wall near (ke \runl cushinna
nm tire aod micimizes distor-

.ml—JIld'c:mn' unique hody-can-
strction redices the effrel of
such  distortion aned flexing,
even when it does oesur as &
resalt perhaps of underdnfla-
tion.

For greater pervice iry a Michelin.

Texas Garage=balvez Garage

25th and Church 23d and PG
Phoos 123 Phone 122

e

MICHELIN

has overcoms the commonest|
causes of tire trouble I

PINCHED
TUBES

Michelin perfect-fitting tubes mini-
mize pinching.

Every motorist Is familiar with the
danger of pinching inner tubes be-
tween the bead and the rim when fit-
ting straight tubes in round casings.
You really can't fit & square peg in
L round hole.

Michelin Tubes, however, are circular
or ring-shaped llke the casing itself,
=0 they fit easily and naturally and
there in little danger of pinching.

|
|NUMBER

NI‘ 0y
Py - One ey Michelin Tubes cost no more

than ordinary makes. Let us quote
you on these suparior Tubes.

| Freeport Hardware Co.

| 16-18 W. Galena St. Phone Main 286

MICHELIN

PUNCTURES

HUMBER Michelin users have often remarked
thate these superior tires puncture |
1 3 bess frequently than other makes.

This freedom from punctures is de
to the extra thickness of the Michelin |
tread. added  tread-thickness
makes it unusvally difficalt for ob-
Jjects to penetrate to the inner tube.

The Sdxd Michelin, for example, is
practically a whole inch thick, Come
in and let us show you yoar size.

Irwin J. Neault |

Bessemer, Mich.

| MICHELIN

TREAD CUTS

Vhen & tire is cut, dirt.and meisture |
work in between the layers of cords
;\'aﬂmnmg the tire and causing early

Michelin Tires offer maximum pro-
tecton nznlrut such injuries. Tha ox-
ceptional toughness and thickaess of
the Michelin tread prevent n-.nn{ |
cuts from penctrafing; and if a cu
d“;up‘;.mﬂ“ the mjary is minimiz- |

ith
ing s«single mass that cifers unigue
protection Aqaingy the inrcads of dirt
g& moisture yot is flexible in the ax-

aQrc=s SREuem

Let us show you a Michelln Cord,

Root& Volger Vule. Co.

Ernie Root Phone 1169 Ed. Volgee |

aoldad H1¥NO0d | €261-0761

401-413. Advertising modules published, between 1921 and 1922, in local newspapers. The Bessemer Herald (Bessemer, Michigan),
The Galveston Daily News (Galveston, Texas), and The Freeport Journal-Standard (Freeport, Illinois).
414. Advertising module published in the local newspaper Muscatine Journal and News-Tribune (Muscatine, lowa), April 8, 1921.
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The Mirseln Tire Man by sppesred in
Mickalin sdvertisng for many years, but
sramge to sy be B s really ssibable
ane

THE SATURDAY EVENING POST ]

SIO00°%: cash

MICHELIN TIRE MAN

HE Michelin Tire Co. will award §1,000 in cash and 65

other prizes rnrﬂnhnstnmmmrggradfwihnm’ in
tire man, each name to be accompanied by a slogan of not
more than ten words suitable for usa in Michelin advertising.
For example:—"0ld Rubber Ribs—Father of them all” The
first prize will be $1,000 in cash. All prizes will be paid even
though none of the suggestions are considered suitable. In
the eévent of a tie for any prize the full price will be paid
to each tying contestant.

All suggestions must be mailed on or before March 25, 1922
Prize winners will be notified as scon thereafter as possible
and prizes awanded.

Preference will be given to names that are short and to the
point, suggesting, if possible, the products of the House of
Michelin.

The Following Focts The Rules Governing
Should Be Considered: Thiz Contest:
1. Michelin i the chdear vire A, Anyooe muay compete exoent Michelin
maker, kanving i m@#ﬂ crmpleyeo heee o abroad.
in 1895, B o special form i roquired o partici-
¥ af thc sent pate b chis contest.

1 iy
tribation. They ke msde in exterive mwhw
1u._lhe1.|'md5tnu.udmrm‘- B The contest will close on March 35,

and 63 other Prises
Jor naming the

ing. i
b widest din- man I sugpesting pames

teed inthin coetewl

Al nemer watnli must b ntaibed
the Michelin Tire Company, Milltown,
Hew  Jorscy, on o before

March 35, 1993,

MICHELIN TIRE COMPANY, MILLTOWRN, N. J.

e P,

Tk

AL R kg
Bigh

el e R
ol o L e Svere, X
Thin s the only Hme (hisn sovertissmenl will sppear in this publication, Cantesf closes March J5th  Act sow!

THE TIRE MAN. At the beginning of March 1922, the Michelin
Tire Company in Milltown began an amazing promotional
proposal by inserting a curious advertisement published

in The Saturday Evening Post, The Literary Digest and Life:
the call for a contest with 65 minor prizes and a first prize
award consisting of $1,000 in cash. What was the reason
for the contest? To give the tire mascot a name.!

In France, the Michelin figure had been called Bibendum
practically since 1898, when he first appeared on a poster,
signed by the illustrator O'Galop, toasting with a goblet full
of nails and glass from broken bottles. It was accompanied
by the slogan "Nunc est bibendum"—the word "bibendum”
was located just above the character—, a Latin phrase

translating into "Now is the time to drink,” which precedes

a toast. Popular wisdom soon associated and baptized

the mascot with this very peculiar word. Although we can find
references on the use of Bibendum’s name in American press
for the first two decades of 1900—the American subsidiary of
Michelin had published in 1912, two different promotional bro-
chures with the title The Book of Bibendum—the truth is that
they were sporadic cases. The absolute normality with which
the mascot and his name were featured in Michelin's adver-
tisements in France was not reflected in America, a market

in which the character was known as the "Michelin tire
man."The calls for contests in the press-choosing the name of
a product, proposing a slogan or christening a mascot—were
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$1,000.00]
And 65 Other Prizes

for naming the

Michelin Tire Man ‘

A WONDERFUL
OPPORTUNITY FOR
EVERYBODY.
J COME IN AND LET US
TELL YOU ALL ABOUT IT

We will give you an envelope contain-
ing the simple rules governing this con-
test, together with helpful suggestions
and also a contest card which you may
use in submitiing names.

Horst & Wilkinson

Automobile Supplies
Il 409 West Third St. Phone Dav. 6157.

|| If It's For Your Automobile We Have It. ’

tools commonly utilized by companies to achieve visibility
through the consumer’s direct participation in an action for
promotional purposes. In this case it is surprising that the
company sought to rename a character with a well-established
name. The Michelin Tire Co. argued that the word "Bibendum,”
suitable for other countries, was not fitting for the local
linguistic context. It was a Latin term, difficult to pronounce
and problematic to remember, and its meaning was an enigma
to the public. For the American consumer, the visual metaphor
of the drinking character constructed by 0'Galop, apart

from the slogans "Le Pneu Michelin boit l'obstacle”

—coined by André Michelin in 1893—and the Latin phrase
“Nunc est bibendum"—added by the illustrator—was

e

$1000.00
One Thousand Dollars

And 65 Other Prizes

fior nusing the

Michelin Tire Man

A WONDERFUL
OPPORTUNITY FOR
EVERYBODY
Come In and Let Us
Tell You About It.

] give you am esvelope costaining the simple rules governing the contest, e~
emu-u.wmmwmumhh sconten curd which you may wes in vebmitting

THE N. & N. COMPANY

Tire Repairing and Vulcanizin
Cor. Spring and Elizabeth d

W, e, . W, . i, g, i, . . i, i, i, . e, §

$1,000
IN CASH

‘ 65 OTHER PRIZES

FOR NAMING THIS

MICHELIN
RUBBER
MAN

Come to our Garage and gel envelope with
Tull particulars.

Contest Closes March 25th, 1922

The New Michelin “Regular Size” Cord Tire has
tuken the metoring public by storm-—Note the
Tollowing prices. Yeu can buy Michelin Cords at
the price of other makes of fabrics.

30x3L; Non Skid Cords ...

f
f
f
| &
A
f
f
f
f
f

—

cevane. SIB00
R

326305 Non Skid Cords .
314 Non Skid Cords . .. 41950
32e4  Non Skid Cords . ... 185
3ed Non Skid Cords . L aas
Bt Non Skid Cords 27
32645 Non SKid Corde -1 1o-.oooc 3150

i, I, e, i, g, g, g, e, g, g, g, g, .,

5. MAIN 5T,
P, R, R, g, g, R, R, R, i, R, R, i, R, i, e, R, e,

. i i, i, . . . .

IHE LDANY STAR

indecipherable ... and held inappropriate significance for

the context of the times. It is likely that, in addition to
trying to correct linquistic inadequacy, the intention was
also to respond to certain social concerns.

On January 18, 1920 the Volstead Law or "Prohibition Law,"
was proclaimed in the United States which remained in force
until 1933. This legislation had its precedent in different
actions of the Prohibitionist Party, with little electoral
weight but influential as a social advocacy group. In 1914,
the North American Congress already received a petition for
the prohibition of liquors and wines, supported by six million
signatures. The requlations led to illegal trade and fighting
between gangsters for control of the alcohol market.
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WE take this opportunity to thank
the many thousands who sub-
mitted names and slogans in the
Michelin Tire Man contest.

The winning name, “Old 1895,
seemed to the judges appropriate
because it wag in 1895 that Michelin
introduced the world's first pneumatic
automobile tire,
| This event not only marked the be-
ginning of a new industry, destined 1o
grow inte one of the greatest in the
world, but inaugurated a remarkable
pericd of Michelin leadership—a period

which continues to this day and has

e e .
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] THE SATURDAY EVENING FOST Juty 11922

The eontest just chosed was particularly grarifying because of the many lerrers received abour the excel-
lent service given by Michelin Tires F_y\u wre nar using Micheliag, we invine you 1o ey them,
Fifteen Michelin Tires have been awarded as fol.
lows for the 15 suggestions considered next bests

Fifty Michclin Tuber have boen cumrded o the
ing, whe also effered meritorions names el sbogams:

L. 1. Keltor, Kendalivitie, Indisna.
Namai “IND 1994~
Slogpan: " Fall of Lilr and Qualicy .

been notable for such important
Michelin inventions as the demount-
able rim, the firt succesful anti-skid
tire and the Ang-shaped wbe,
The winning name and slogan in the
Michelin Contest were considered the
most suggestive of Michelin®s remark-
able record of achievement, yvet none 1
of the names submitted met the full o
proval of the judges. It was thuugﬁ;
that a complerely comprehensive rame
and slogun ore vet to be discovered,
Some day we may appeal once more
to our friends tw h:ip us solve this
problem.

wamp mrmeaa iy
O Barvu sty M Alaw wn W ke s Ban Eralya i Thasin, Mew Blasin, Cosa

ey
T e sl Bl sk Bamd Bimiliey Diake, Dhvs i, (i
[raT [—y i) v, W, . Bharer, Mo Rmiigus, P

Gt Jiomans . Pl A Wl Pttt Fov W v, Masirnal, Gl
Fire

Ernsmamynn Wi Friad giid B it KB, Plosns, Bo. Augrurntiond, Fla,

[ —— i 1, L. Fismamrreniai, Ol (s

i Pe U Laiivy Wyt o T Fomilp  Wii, Truiba Miwmas, Fhaidhlaas, Kis

| 5 e Pl Foveri Mo dhe Wrosd b Plafn, Ses. Mo bl Vi,

Clirn, Ty, | I A, Sarccde, Clargrucrs

E i, Finr, Mich. 1, W, Tasher, Deparer, Toxan
P el o F. Thiapie, Mo Oetiundl, M
Ia . Pimreer, Ha o Lo [ Aian,
st Resicn, Krw Yok . 1, . 1. Tuncy, Morwhd, Coan.
 Rebortson, Konmms G, Rare 5. Teuwi, Prrkabif, %, Y

B Schulsr, Broirs Bea, firk, B, & Trigo, Bhaime, 5, I,
AL Shiw, Homsten, Tew Mis, bL b, T, By
Carf Schdier, Spmitane., Wanh Mo Grtnele Vigel, 51, Lossis, Bl
LW, Siocam, MY, K. B, Waldey, Grand B b
B B Sasinlnger, 1 C, M, Wit
B, ¥_ Sepvrm, Cgdm Chry, Lhab Clarenor AL Ve, So. Lown, 3iss,

#
£
2
i
-
E

An excerpt from a press release issued by the Michelin Tire Co.,
providing information about the contest’s call and published

at the beginning of March 1922 in a long list of newspapers
throughout the country, gives us subtle insight on the subject:

“(...) the Tire Man was shown holding a goblet containing
broken glass, horse shoe nails and other terrors of the
road, evidently in the act of proposing a toast, the wording
being '‘Nunc est Bibendum' which is Latin for our more

familiar expression (before prohibition) as ‘Here's How'"2

It was evident that a character named Bibendum, whose name
and attitude incited drinking—in Europe he was usually por-
trayed in his characteristic pose, wine goblet in hand—was

not the best way to introduce Michelin into the U.S. market in
those years. The contest, with a submission deadline set for
March 25, was supported by a widespread publicity campaign
in the local press (some examples are shown above) and in an
entire series of elements—cards, gifts, participation tickets—
that the tire establishments facilitated to their customers.
According to the company, approximately 300,000 proposals
of names and slogans came from all corners of the country, as
well as participants from France, Belgium, Italy, Great Britain
and Spain.3 The outcome was released July 1922 in a full-page
advertisement in The Saturday Evening Post (shown above)

in which the finalists and their proposals were listed.

The winner, L. J. Keller of Kendallville, Indiana, proposed
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415. (previous double-page, on the left).
Full-page advertisement published in

the generalist magazine The Saturday
Evening Post, March 4, 1922.

416-418. (previous double-page, on the
right). Advertising modules published,

in 1922, in the following newspapers:

The Davenport Democrat and Leader
(Davenport, lowa), March 12; The Lima
News (Lima, Ohio), March 12; and The
Marion Daily Star (Marion, Ohio), March 18.
419. (opposite page). Full-page
advertisement in the generalist magazine
The Saturday Evening Post, July 1,1922.
420-421. (this page). Advertising modules
published, in 1922, in the following
newspapers: Winchester Journal Herald
(Winchester, Indiana), August 9, 1922
(detail); and The Davenport Democrat
and Leader (Davenport, lowa), July 2.

Do You Know Why They Call This Old Boy

OLD 1895
Full of Life and
Quality?

Because 27 years ago when aute-
mobibes booked be thia, Mr.
Michelin began builiing tires for i
sutomolides. He realized then [/

a
the terrific strain which tres i 4

would have to endure and he \.39&']‘-“—
THREE REASONS WHY

There are three reasons why the Michelin Universal Cord—the newest
product of the cldest automobile tire makers in the world - gives such

The abave e adv fer.
topether with reveral minor improvements, auure the Michelin
satisfaction hitherto unknown. .

Now Comes a Letter From Michelin Reading Like This:

Anearcnment ol

NEW PRICES

Michigan Tubes Are Ring Shaped

FAERIC

Hey

“Full of Life and Quality”

Michelin Tires

All Michelin Fabric Tires Are Extra Ply
Compare these prices on Michelin high grade tires
with any other tire sold on the market today.

Regular
Size Fabric Cord
30x3 $10.90 $
30x3% 12.75 14.20
32x31 13.80 20.95
31x4 15.90 16.90
32x4 18.60 25.70
33x4 19.00 26.50
34x4 19.90 27.55

Other size in proportion.
Let your next tire or tube be a Michelin.
We are open all day Sunday.
Quality Merchandise at a fair price.

Horst & Wilkinson

AUTO SUPPLIES

409 West Third Street. Phone Dav. 6157.
Open Evenings and Sundays.

If 1€'s For Your Auto We Have It.

the name "Old 1895" and the slogan "Full of life and quality.” Michelin's commercial network. They confidently employed
However, none of these options were used by Michelin. the winner's proposals for the name of the pneumatic charac-
Significantly, the advertisement text had warned: ter, without the supervision or consent of the company.

“(...) none of the names submitted met the full approval
of the judges. It was thought that a completely compre-

1. It is curious to note that the graphic examples of Bibendum
shown in the advertisement for the call—all of them, except the

. . " 4
hensive name and slogan are yet to be discovered. one in the heading—, came from French clichés by 0'Galop, and

It was, perhaps, an elegant way to deal with the situation,
responding to social pressure and pleasing the prohibitionists

not from the Bibendum that, since 1916, had been portrayed by the
illustrator Arthur Edrop in campaigns targeting the American public.
2. "Novel contest for tire man's name in inaugurated,”

-~ without changinq the real nam‘e of the maSCQt' Surprisingly, The Clearfield Progress (Clearfield, Pennsylvania), March 4, 1922, p. 2.
once the campaign was over, during the following months of 3. "Weeks wins first Michelin prize," Kingston Daily Freeman

the same year, some advertisements were published in certain (Kingston, New York), June 16, 1922, p. 12.

local press paid for by the establishments associated with 4. Advertisement in The Saturday Evening Post, July 1,1922, p. 58.
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Another Step Forward in Tire Construction
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TWO CAMPAIGNS, ONE WHEEL. The images above present the 1921 campaign—with solid color backgrounds—and, on the
opposite page, the 1922-1923 campaign—on white backgrounds—, two different series of Michelin advertisements for their Cord
tires. The examples show the use of the yellow/blue (or black) binomial as a persistent means for establishing the company's
corporate colors. In several of these advertisements a new product is also promoted: Michelin's steel Disk-Wheels, launched
on the market in January 1920 and which appear, along with a diminutive Bibendum, equipping Michelin Cord tires.
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they are bt Wy sl
ups Mickalin Cords?
They e jusl s sl

‘&u e Michslin Hing
§ B S Tubes arsd e

¥ The Lierary Dagesi far December P8 1923

MICHEI_IN

IMCE 1895, when Michelin introduced the
world's first prneumatic antomobile tire,
the name Michelin has stood for absolutely the
best in tires,  Today Michalin Cords are better

than ever, but they cost no more than ordinary
makes. Ask your dealer for comparative prices.

l MICHELIN TIRE CO. MILLTOWN, M, . Tk .

l-uh:-w.l-iw E-ﬂ.-hu

Specializatiop

Dot ki bl ey ¥ Liats — ol i el Bt L

- 1551 -

422-427. (opposite page) Full-page advertisements published, during 1921, in the following generalist magazines:
The Literary Digest, September 17 (the largest); Life, January 13; The Saturday Evening Post, February 5; Life, June 16;
The Literary Digest, October 15; The Saturday Evening Post, August 20.
428-433. (images on this page). Full-page advertisements published in the following generalist magazines,
during 1922: The Literary Digest, December 16 (the largest); The Saturday Evening Post, April 1;

The Literary Digest, September 23; Life, December; and 1923: Life, June 7; The Saturday Evening Post, August 11
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MICHE LlN. CasiNg
OH MICHELIN WHEEL

22% mi
free

HICHELIH "REGULAR SIZE mbﬁm -.r.I'J.!-RIETlhES '

T hd G XIW SOM MSLEACT A [y ® ADDITMSAL CO%T

Do You Realize the Opportunity
That tx Open to You?

Lo

“MICHELIN ‘REGULAR SIZE’ CORDS, 22% MILEAGE FREE!.” This campaign, begun in December 1921 and developed
throughout 1922 and 1923 in various magazine advertisements—including an insert (shown above)—, used Michelin’s
characteristic corporate colors and was identified by their motto, composed as a logotype. The advertisements incorporated
a series of justifications comparing the usual Michelin tires of fabric technology—already obsolete at that time—to the novel
Regular Size tires using cord technology. The latter offered greater duration, extending tire life up to 30% more in mileage,
with a price only 8% higher than the previous model and generating, consequently, a savings of 22% in mileage.

The above image constitutes the only insert in 1922 that | was able to locate that was published in the specialized
automotive sector press. It is likely that it was the only one made for that year taking into account that, at the end of 192],
Michelin had stopped their advertising in these types of magazines. The use of solid masses of color, the drawing and
configuration of Bibendum and the perfectly lettered titles and slogans identify the application of Arthur Edrop’s design
and, in addition, advertise the steel disc wheel of Budd-Michelin.

434. Two-page double-sided insert with two inks published in the specialized journal Motor Age, February 9, 1922.
435-446. (opposite page) Full-page advertisements published, between 1921 and 1923, in generalist magazines on the
following dates: in 1921: The Saturday Evening Post, December 10; in 1922: The Saturday Evening Post, March 18 and April 29;
The Literary Digest, January 14 and February 11; Life, November 23, February 23; The Saturday Evening Post, February 4;

in 1923: The Literary Digest, May 26; The Saturday Evening Post, April 7, September 8, and December 1.

- 1552 -



20. THE MICHELIN TIRE COMPANY’S PRESS ADVERTISING
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. ] ) Wol W1 s, N, . " Matter durm &, o8
B R T T T T T i B o™ v PRI, LT o U 1. Ko sd Hrioen Frisasteon:

The world's first pneumatic auto tire — Michelin.
The world's frst nng-shaped wbe — Michelin,
The world's first successful non-skid — Michelin
The world's first demountable rim — Michelin.
The worlds first steel disc wheel — Michehn

Another great achievement—

TWO-TONED BIBENDUM. This series of five advertisements, published in Life magazine, represent the essence of Arthur
Edrop’s style, employing powerful masses of spot colors—the corporate orange yellow and dark blue (or black)—, flowing

and direct drawing and a constructive use of the paper’s white background, all inherited from his mastery of sketching and
watercolor. This series also connects with the more carefree and humorous tone that Edrop applied in one of his first campaigns,
the series of colored Michelin advertisements published, between April and September 1917, in the same magazine—Life.

447-451. Advertisements published full-page and in color, during 1923, inside the cover of Life magazine, on the following dates:
October 4 (shown above, larger image), February 22, August 16, 20 September, and November 29 (opposite page).
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The pare thatie has plaved in the
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A Suggestion
—for cutting your tube bills!

“Ring-Shaped Tiehes

MICHELIN
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MICHELIN
ring- shaped tubes

Michelin Ring~
Shaped Tubes /it wep-

Millions of Dollars Can Be Saved
Each Year In This H’u'\r

Ordinar}' Straight
<= Tubes do not fit.

The ring-shape of Michelip™
Tubes — combined with
the durability of their
famous red r;.l.bber =
means emncrzﬁ\’ for/you.

The Chamactenistic Differones
e s e Bl
e e el

Are your bmer fubey good
ﬁrmﬂmmm'

"MICHELIN RING-SHAPED TUBES."” Michelin’'s Red Inner Tubes, one of the flagship products of the company's catalog,
were evolving along with tires and tire rims, and its name was changed to Ring-Shaped Tubes. There were two justifications
on which their suitability was based: on the one hand, the quality of the material and their components; on the other,

their circular shape allowed for their adaptation to the interior of the tire cover without creases or pinching.

The design of the advertisements combined lettered titles, texts, illustrations and graphics, as well as a small role

reserved for Bibendum. Color, once again, acted as a unique and identifying element for Michelin and their inner tubes.

452-456. Full-page advertisements published, during 1923, in generalist magazines on the following dates: Life, November 1
(the larger image), and October 26; The Saturday Evening Post, October 6 and April 21; and The Literary Digest, April 28.
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Riding comfort such ru yoru
never thought possible—and
greatly increased car life.

Comeand enjoy
the new experience
of riding on

Balloor Type
MICHELIN

ComfortCords

ese tires are twiceasbig must ride on them to appreci-

as ordinary cords but atetheirrevolutionary qualities.

inflated toless than half A coordingly we are this week
the pressure—that is the secret givino public demonstrations of
of their comfort. They fit pres  (he tire, From 9 A.M. to 6.30
ent rims, last longer than ordi- p M. daily, demonstrating cars
nary tires and cost hardly any w‘illbeat'

more.
Riverside Drive (] level) foot of
Your first ride on these remark- 79:1.1 Street, b‘;:w%::;.m )

RB2I207) BFIC0R)  oosionstmocotog e 51 e v e

and obstructions simply dis- of Meeker Avenue}, Newa
appear. Rough roads become If you will get from your tire
boulevards. dealer one of the Demonstration
Tests covering hundreds of Cards with which we have pro-
thousands of miles indicate that vided him, we shall gladly take
the life of the car will be in- you for a ride at any of these
creased as much as 50%. Yet points.
these tires cost hardlyany more  Soon everyone will be talking
than ordinary cords. about these new tires. Will you
OntheSameCarandRim  Wordsaboutthesenewtiresnec- be among the first actually to
essarily seem extravagant. You ride on them?

MICHELIN TIRE COMPANY

245 West 55th Street, New York .~ 330 Plane Sereet, Newark
Factory—Milltown, N. J.

e

QUALITY ASSURANCE. During the first weeks of December 1923, Michelin coordinated various public demonstrations

of the new tire with different distributors of their products, advertising the event through the daily press; the advertisement
shown above depicts one of them. As explained in the text, those interested in learning about the benefits of the new
technology were invited to ride in a car equipped with the Michelin Comfort Cord so that, in a short drive, they could

test and evaluate them. The lower left vignette shows the innovative exterior appearance of the Michelin Comfort Cord
rubber tread, with a central rib and 'C' shaped studs.

457. Large advertising module, published in The New York Herald, December 4, 1923.
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-

The smoothness of air-flight

has now been brought to earth

) myver rough spots and
'(" 55§ holes, over cobbles
LS\ J A and railroad tracks,
ool with all the smooth-
ness beretoforeassociated only
with air-flight —that {5 the re-

=

markable sensation youexperi-
They encewhenyourideon Michelin
ﬁt ' Comfort Cords—the new bal-
Ioon tires that fit present rims.
pf eseng At the same time you profitby a
rim new degree of economy—for tests

show that these remarkable tires

eliminate jars and shocks so com.
pletely that the life of the car is
increascd as much as 50%.
Michelin Comfort Cords are twice
as big as ordinary oversize cords
but.are inflated to less.than half
the presdizre—that is the seccet of
theit wonderfl riding qualities:
They last longer than ordinary
cords but cost hardly any more,
No change in rims or wheels is re.
quired, )

Sce us about thesec remarkable
tires now.

Balloon Iype

MICHELIN

ComfortCords

Distributors

Fayette Motor & Accessories Co.

44-46-48 Morgantown St., and at All Michelin Dealers.

- 1558 -

AIR LAUNCH. The above image portrays an advertising module for Michelin's Comfort Cord tire launch campaign, published

in the local press by the Fayette Motor & Accessories Co. The graphic design of the advertisements for this campaign followed

a clear and homogeneous guideline, maintained for publications designed to be reproduced in magazines-full or double page
and in color—as well as in daily press—as black and white modular formats. The structure of the advertisements featured

an illustration starring Bibendum; the main slogan—different in each case and generally lettered—; Michelin's name with

the designation of the technological model in progress "Michelin Comfort Cord Balloon Type"—also lettered and composed

as a logotype—and, finally, a main block of text containing the key points—in typography and with an ornamented capital letter
or initial. The decorated capital letters, employing the use of lettering or ribbed or rustic lines were graphic elements typical
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™ THE SATURDAY EVENING POST Marsh T2, 1924

N
SRS

Like floating on a cloud
—ride on Michelin Balloon Comfort-Cords

M uurious riding comfort such as you
never thought possible, combined with
¢l the most important advance of many

ekl yoirs in motoring economy—that is
\rhat Michelin Balloon Comfort-Cords offer you.

Riding on air now becomes more than a phrase.
It is a reality. Cuszhioned on tires twice as big as
oversize conds, but fnflared vo enly half the pres-
sure, you float over holes and rough spots as
though every road were a boulevard.

At the same time the elimination of jars and joles langth.
ens the life of your car tremoend v. Experts estimiste
the inerease ot 50%. That represents probably the greatest
single reduction in maotoring cosis over schicved.

The time o change 10 Michelin Comifort Conds Is now.
They go right on your preseat rime. You con sell your
present tires; o else mount the Michelin Comfort-Cords
o rear whiceds only amd use ap vour obd tires on front,

r-mey Hf Michelin Comfort-Cords lnst longer than ordinary tires;
e but they cost handly ainy more.  Bee your  Michelin
Pfﬂsgn[‘nms ddeuler whowt them nov,

Michelin Tire Company, Milltown, B, L

MICHELIN

ComfortCDrds

of Arthur Norman Edrop—born in Birmingham and emigrated, at the age of twelve, to the United States. This explains his
style’s artisanal aspect, which seems to refer to an influence of the American Craftsman Style originated from the British
Arts & Crafts and the assertion for artisanal work in a technical era. In the two advertisements shown here, the use of aerial
visual metaphors—a content Bibendum flying on a big bird or floating on a fluffy cloud—represent and reflect the extra
cushioning provided by the new low-pressure Comfort Cord tires. Their lower pressure and larger size resulted in a level

of comfort that was transmitted to both the driver and passengers.

458. Large advertising module, published in The Morning Herald (Fayette, Pennsylvania), March 21, 1924.
459. Full-page advertisement published in two colors in the generalist magazine The Saturday Evening Post, March 22, 1924.
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LIFE . Pkt Sreskiy be it ok Wil frs,, (e Warlh, B, ¥, ubrriyiien, §L0%, Wl WL e Sl Febaary 5, e Kk o Mt e . an e Pk e
5 Mew Vark, e .._,...;‘| . r|-,-."..l_'- WA Kk m.._....-.n.....q....-..ﬁu.n.um. v, Caraia. Gopmiabl. s iy s g Ay ek

="~ BalloonIype
" MICHELIN

Comfort Cords

SE tires are twice as big as ordinary
' m::.l_‘m;dhn:lmt?‘;ﬁjgﬂme
the secret Lo
sl forr. They fit present rims, last longer
d:nnmdmufﬁmmdmhudh any more.
Your first ride on these remarkable tires will
entirely change your present conceptions of
motoring. Holes and obstructions simply dis-
appear. Rough roads become boulevards. For
the first time you will realize what riding on air
can mean in comfort and loxury.

And in car-protection, too.  Most of the jars and

‘shocks that injure cars are climinated. Tests
indicate that the life of car will thus be increased

as much as 50F—the greatest advance of years
in motaring economy.

No change of rims or wheels is required.

You cannot afford not o change to Michelin
Comifort Cords. Ask vour tire dealer about them.

HOT AIR BALLOONS. Among the visual metaphors used to represent the technology of large tires inflated at low pressures,
Michelin profusely employed the one that directly portrayed the generic name that the model was given: balloon.

Thus, we can see a group of four Bibendums—aone for each tire—pulling, from the clouds or from a hot air balloon, strings
attached to the respective wheels of a car, to relieve the weight that each tire bore. In the advertisements of this series,
published both in magazines and in the daily press, there is often a solitary or duo of Bibendums directing a balloon that
rises in the air, an action that emphasizes the feeling of cushioning and weightlessness when driving the automabile.
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res
that fit present rims

ComfortCords

| N =l -
i . i e s
__'_-’ hdﬁyoumrh:rm.qhu =

THE SATURDAY EVENING FOST (111

MICHELIN

ComfortCords

Making
_Fords ride like

Lincolns

MICHELIN

Balloon
Comifort Cords

Much bigger than other
Balloon Tires

for prresent rims

.

MICHELIN

ComfortCords

sandard Ford rims withour  pa
ehanpe—Michelln Comfort 1
Cords.

These tires arc

24 big In alr space
sdze eomds and requ u
tion 00 enly 20 0e 25 Iba for  Come

TEXAS GARAGE

Cor. 25th and Church Phone 123

460. (opposite page). Full-page advertisement published in two colors in the generalist magazine Life, February 21, 1924.
461-465. (above images). Full-page Michelin advertisements published, during 1924, in generalist magazines on the
following dates: The Saturday Evening Post, March 1and 8, and April 5 (the largest image); and Life, April 17 and May 8.
466. (above, bottom right). Advertising module of Michelin's authorized dealership Texas Garage,

published in the local newspaper The Galveston Daily News (Galveston, Texas), July 17, 1924.
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owners can now enjoy the
wonderful advantages of bal-
loon tires without any change
in rims whatsoever.

Ford size Michelin Comfort Cords fit
right on present Ford Clincher rims. All
other balloon tires of this size require a
change from clincher to straight-side
equipment.

Ford-size Michelin Comfort Cords are
almost twice as big in air volume as the
regular-size Ford cords now in general

You “float” over obstacles with hardly
a jar or jolt. Rattles and squeaks disap-
pear. The strain of driving or of riding
long distances is gone.

And, in addition, the life of your car
is lengthened 50%. That means a saving
of hundreds of dollars that pays for the
tires many times over.

It is actually far cheaper to sell your
present tires and equip your car with
Michelin Comfort Cords than to use up
your present tire equipment. Ford-size

use. They areinflated to only 201bs.on M helin Comfort Cords cost no more
front wheels and 25 Ibs. on rear. than oversize cords for the same rims.
They make an almost miraculous dif-  Your Michelin dealer can make imme-
ference in the riding qualities of the car.  diate delivery.
Michelin Comfort Cord Balloon Tires are
made in a full line of sizes for rims from
30 x 3% Clincher to 35 x 5 Straight-Side.

Michelin Tire Company 245 West 55th St., New York City
Telephone Circle 0441
In Newark, 418 Washington St., Phone Miteholl 1000, Factory, Milltown, N. J.

NEW YORK FROM THE AIR. Michelin's New York branch office inserted in 1924 a series of five advertisements

in the prestigious The New York Times promoting the new Comfort Cord tires. The illustrated advertisements, in which
Bibendum was the protagonist, appeared published every Monday during the month of March. One of the highlights

in the advertising texts was the availability of standardized measures for the popular Ford-type cars. "Making Fords ride like
Lincolns" was the slogan Michelin utilized during 1924 and 1925—we can see it applied in one of the advertisements shown

on the opposite page and in another from the series on the previous page—in a specific campaign to capture the broad

market of Ford automobile models. It was stated that the comfortable drive on Comfort Cord tires that these vehicles were
equipped with was similar to that experienced driving a luxurious, powerful and robust high-end car, such as the Lincoln brand.

467-471. Large advertising modules published, during 1924, in The New York Times,
on the following dates: March 10 (shown above); and March 3, 17, 24, 31,1924 (opposite page).
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of Full-Fledged
Balloon Tires
-that fit present rims

can now get fall- These advantages of Michelln

fnct that Michelin waa the origine
foryourcarwithout oy of cuy buliosn tre for presens

rima, and has bhad mora

it this type of tee thoe has sy

other thre maker,

Corda
They are much bigger than

For instance, bn the s for 32 x4t
the Michelin Cond

And your car lasia we mch a0
50 longer, What a saving that
weanal hmhwm‘umm

Michelin Tire Company
245 Wt 55¢h Be, NLY.
Telephene 044t

MICHELIN

Balloon

Fit present vims, replacing tives 30 x 3% Clincher
to 35 x 5 Straight-Side

How you can change to

Balloon Tires

at less than no cost

can now get  rims. For Instance, in the
immediate sie for 32 x 4% rims the
delivery of full. Michelin Comfort Cord is

bal space

loon M7% larger in aic
tires for nt fims— than ordinary oversize
Michelin Comfort Cords, cords, while other balloon
These tires are so big  tires recommended for
{averaging 100% larger in
air space than ordinary
cmbj and carry s listle  In the Ford site Michelin
pressure (only 2000 35 Comfort Cords are the
'Ihn.)dunhev-'hunb meat  anly balloon tires that da
of the shocks that would  mot require the expense
otherwise be transmitted  of changing from dincher
1o the car. Thus they  to straightside rims.
lengthen the e ofthe car a1t o all sizes Michelin
a0 mnch aa 508 Balloon, Comfart Cords
hundreds of dollare * memn“
undreds ollars —
enough to pay for the tires  mended for ballocn fires
many tines over; g0 that  of other makes,
you get for actually les These advantages of
than pothing all the other  Michelin, Comfort Cords
are traceable to the fact
that Michelin wasthe orig-
speed, inator of the balloon tire
[ef present rims and has

e
much of du serain of u... !w- of tire than has
driving. any cther maker.

Michelin Comfort M win

wre far bigger than the name of the nearest
balloon: tires for m Michelin Dealer?

Michelin Tire Cwnpuu 245 Weat 55th Sz, New York City

akbens Gl a1
1o e, 58 Woringen s Fon 36 Fastors, Mittsms, K. .

MICHELIN

Balloon

Fit present rims
replacing tire
I0x3Ito35x5
ik Sranghe- fade

Important Facts
about Balloon Tires

Why Michelin Comfort Cords will do
more for you than other Balloon Tires

le.khnlll are bagger than  clincher to scraightaide equip:
ocher balloon Sres for pres-  ment.

o phent, I che sine for N2u 4%
vheasy e 3. requirs comidesably less

I air apace tham cversise cords,
while ather batloan tres "":":‘_
recommended rima ‘ou get immadiate delivers
-—l-MI-’:‘:-:m o Michelin Cosmbors Cords
sine contin, [pt ey
2, Mihiteesss e satybal 15 Mickoin fmiroduced (he
#loon fires you can gt 03 J* G balloon tiee for pree
e Ford Clincher rims, all others  ent riss. Extea experience
Fequiring you 10 change from  means exers service.
mhﬂm{m&d&h?mm@l\‘bﬂn
new degree of riding comioee but lengthen the life of
ducllllnmdi 50%—thus ﬁzwwd
ving for themselves many tmes over. It
umrﬁm».&:mm(mww
ort Cords than to use up your present
d.ml. l’hmul‘wﬂwmmvfﬂ\ruwm

Michelin Tire Compasy 248 West S5h St., New York City
Telephane Gircle 0441
b Pk, 464 Wibingrom 50, Pl Minhe 308 Facne . Mitiorm, 5. |

MICHELIN

Balloon
ComfortCords

Fit present rims, replacing tives 30 x 3% Clincher
to 35x 5 Straight-Side

Fords ride like

Lincolns

requiring a change from
c]indlullu straight-sida
equiphsent.

tires, it will seem to have
—fits right on present Ford  ings 5 it floats over the

with hard]
vims withous any change Eﬁ."ﬂm v a

=iz almost 100% bigger in
air wolume than o repedar
sige cord,

saving that in iesedf will pay
the times
—requires omly 200 25 the. of S A
the normal
load,

—and costs no meore than an
owersize cord.

This tice is the Ford-size
MichelinC:

locn—the anly balloon tire
that s Ford rims without

¢ rims replacing
to 35 x 5 Straight-Side
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Over 800,000 Michelin
Balloon Comfort Cords are
now in use. They have
proved their superiority
over other types. Ask us.

MICHELIN

Balloon
Comfort Cords

S. A. MICHAREL & CO. C. D. CORUN’S GARAGE, LEWISTOWN GARAGE,
Jefferson & Brunswick, Md. . .
172 W. Patrick St., Fred'k, Md. ! Lewistown, Md.
e T. L. SIMPSON,
Libertytown, Md.
MODEL GARAGE, THURMONT MOTOR CO,, RENNER‘MOTOR co.,
Middletown, Md. Thurmont, Md. New Midway, Md.

“OVER 1,000,000 MICHELIN BALLOON TIRES ARE NOW RUNNING!"

Throughout 1924 this advertising hook was developed based on the sales figures of the new Michelin tire, endorsement

and proof of the acceptance that the new product received. Although not specified, the figures used in the advertisement
included the aggregate world production of Michelin's subsidiaries. The first advertisements offered a lower figure
—"800,000 Michelin Comfort Cords are in use"—which was soon modified. Continuing along these lines, other advertisements
stated that, in addition, this technology extended the life of the tire by up to 50%. The design of these modules and their
illustrations, Arthur Edrop’s work, was realized exclusively for models to be published in daily newspaper advertisements

and distributed among establishments affiliated with the Michelin commercial network for their insertion in local press.

472-481. Advertising modules published, during 1924, in the following newspapers:

(shown above) The Daily News (Frederick, Maryland), August 5; (opposite page) The Daily News, July 30, August 7 and 13;
The Bridgeport Telegram (Bridgeport, Connecticut), August 21; The Fitchburg Sentinel (Fitchburg, Massachusetts), October 14;
Oakland Tribune (Oakland, California), October 28; The Daily Freeman (Kingston, New York), August 11;

The Bridgeport Telegram, September 22; and, during 1925: Farmers' Advocate (Charles Town, West Virginia), May 30.
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LEWISTOWN GARAGE,
Lowistis, Wi

RENNER MOTOR 00

'sqm,%«ur
o=

1000000 Michelin Balloon Tires
How rurning prove they save
hundreds of dollars per car

BRIDGEPORT - Gity Asts Ca.
MILFORD - Webber's Garage

e & s wee ens b
and Michelin I irs leader. No other
tire compiny his produced w0 many
baBoon tires s Micheka

W. E. Aubuchen Co.

Balloon Comfart Cords fver Johnson Sporting Goods Co.

T ————

unsurpassed mileage
longer carlife
wonderful comfort

MICHELIN

Balloon
Comfort Coxds

ey s b

” anew

%! Tire &ra
is here-
the balloon
era-and
‘Michelin
isits leader

oy more MichetinTires  puncrares aa regular cond tres.
aee in e than of any

(= o other make. They bave "
& matnring which must be experls
3 promed e to be appreciated.
Bz Theey bt at besat s long s . |
ordinary tive. Blogin writh @ pusir o yonsr far

2ad They svs husdreds of ers,

car from s and foltn.
2nd They wversge Just s b

Marshall Roosas
Doc Smith’ Garage

prove that anew tire era is here ~
and Michelin is its leader

w it has been that
R e
cnly ghve the wonderful com
fore and ear protection which sre
selfevident but also that they give
unsurpassed service
on

For motoring oy and sconcavy, be sirs
your next tira fna Michslin Ralloon.

CITY AUTO COMPANY
545350 Fabetield Ave,  Barmum 213
PBridgeport

MICHELIN

ST b
S
Come on you Ford Owners

Balloon!

‘The 3 1x4.40 MichelinComfort Ballooa
fits right on Ford clincher rims with-
out any change whatsoever. You can
fit these tires two at & time and use up
your old ones. Everybody's doingit.

GOODE BROS. GARAGE
CHARLES TOWN, . - W. VA

MICHELIN

Comfort Balloon
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MICHELIN
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MICHELIN
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World's First Pneumatic
Automobile Tire

Al iher Bt 4Gl b — b fornd
shrmmnisable pim — i 8558 pired sl mokol
—thet frat Balbsa v Fot frwvemt st

33 e 2N

Makers of the
First Balloon Tire

for present rims

Crver 1000000 Michelin Dalloon
Tires warn sold durisg che frm
year of produciion slone — far
more tham of ssry other make.
Mlicksfin Dl Thevs met sl
i prosni. mims, bt alis the
e ipr prsldrmrie wheely
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MICTHELIN TIRE COMPANY, MILLTOMWN, NEW JERSEY

s 101

A0 LS WS T3 1 M NN

M c M M o B O M M o P e

M A

Makers of the first

Ring-Shaped Tube
still unequalied

Today Michelin Ring-Fhaped

Tubes wie scheswhadged évery-

where a8 the mandasd by which

sl inner fubos arc judged.
fibichelin Rid Ring-Shajpusd Tubes
Wit s o smitatnd i cales
P —

Psiin o bt Cmnd gy Mctibins s rmpury.
P S P
ity shas ity b vy e dmspdls of 4 HEA

AN ¢ G ¢ W 6 B ¢ MO LI PN o B o L3 PO ¢ BN L

I\ H MICHELIN TIRE COMPANT, MILLTOWN, NEW JERSEY
i i oM Rk s ] - e A A S

BT T W W7 T T 3 T 8 W4 N T 4 e 3 L -

FRAMED IN SILVER. The specialized magazine The Automobile Trade Journal published, on December 1, 1924,
the "Silver Anniversary Issue, 1899-1924" a special issue commemorating their twenty-five years of existence.

The central pages included an insert of numerous pages, printed in silver and black, containing publicity financed
by the magazine’s main historical advertisers. Among them was Michelin—faithful advertiser from 1907 to 1909—,

who placed two double-page inserts utilizing advertisements designed by Edrop and featuring the mascot Bibendum.

482. Inserts consisting of two pages published in the interior of The Automobile Trade Journal, December 1, 1924.
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fWE AETOROMET EVENING FOAT O 5. THE SATURSAT IFEMING POST
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ON LAND, IN THE AIR ... AND IN SPACE. Along with the predominant aerial metaphors, such as the examples shown
above depicting Bibendum on a swing, or that of planet Earth over which a balloon manned by two Bibendums flies,
some advertisements proposed more earthly and practical messages such as the need to have a Michelin tire replacement.

483. Double-page advertisement published in the generalist magazine The Saturday Evening Post, October 31, 1925.
484. Full-page advertisement published in the generalist magazine The Literary Digest, May 30, 1925.
485. Full-page advertisement published in the generalist magazine Collier's, May 30, 1925.
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THE SATVRDAY EVENING FOST Fp— THE JETEFRSAY EFENING FOST

' Out of about
N 2. 0,000,000 Balloons runnindl 3000000 are MICHELINS

MM“MW
haileon tires are mow ranning thouoest ik
wwerhil O ghese 1000000 are Mlbeline.

The first pubbic display of badloon tieem was by
Mummmm (L5
Arthe 1925 New York and Chibesgo Ao Shirs,
B4 ol all ihe cary were hallooa -egpeippsl

Thebulbn era s bere ard Michertin it leader.
Michelin Constort Ballooe khave prend their
superior comiort amd darahfllty, They coss

prmctically the same a6 high. prosure tree. You
_Mnh-lﬁrdam

about 6,000,000 Balloons
O‘ﬂ.i i'.!f about of all mahkes now 1312 ;u
S more than

9,000,000 Balloons running 2,000,000 are MICHELINS

3:000,000 are MICHELINS

i,

Wt

. T R et e e
Tk b e et

s mr sl e e tan
Wi b e s b sl Bl e

W a sl L L b e e

“OUT OF ABOUT 9,000,000 BALLOONS RUNNING, 3,000,000 ARE MICHELINS.” This campaign, an update of the one
begun in August 1924, continues emphasizing the comparison between the global sales figures for low-pressure tires and those
exclusively referring to the Michelin brand, which make up a third of the total. Bibendum is portrayed as a giant, thus embodying
Michelin's commercial power. Arthur Edrop's signature appears in the illustration of the double-page advertisement.

486. Double-page advertisement published in the generalist magazine The Saturday Evening Post, April 25, 1925.
487. Full-page advertisement published in the generalist magazine Life, April 9, 1925.
488. Advertising module published in The San Antonio Express newspaper (San Antonio, Texas), February 15, 1925.
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Theleading Balloon Tive is
MICHELIN

display of balloon sires
at the Paris Automohils Salon bn 1921,

2—nunmu Biew Yerk Automobile Show S04% of
all the car were ballocsquipped.

Snmdhu‘“m“m

rame. tires—and you can change 1
e o ot 1 Time hs yoour weas cut.
Ak your s 1 i thin.

3 durable =0 comfortable tires for the new Frpe small
dlamsrter whesls.

The Balloon era is here
end Michelin is its leader

Mol Fin Company, Whvem, Yirw Jormy
S A28 8. Pl Bt =N

DIVINE MESSENGERS. In several 1925 advertisements in magazines and in the daily press, the Michelin Comfort Cords

tires appeared suspended in the sky, accompanied by a group of winged cherub-like Bibendums. It was one of the visual
metaphors employed by Arthur Edrop to convey the idea that, with these tires that offered greater air capacity, a smooth
and cushioned ride could be enjoyed, "as if floating among the clouds.”

489. Double-page advertisement placed in the generalist magazine The Saturday Evening Post, May 30, 1925.

490. Full-page advertisement published in the generalist magazine The Literary Digest, April 25, 1925.

491. Advertising module published in The San Antonio Express newspaper (San Antonio, Texas), March 1, 1925.
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of all the cars at the
1925 N.Y. Auto Show
were Balloon Equipped

R T i

The Leadi ng BalloonTire ‘

MICHELIN

1 The firse public display of balloon tires
was by Michelin at the Paris Auromobile
Salon, 1923,

2 Today, out of about 9,000,000 balloons
running throughour the world, 3,000,000
are Michelins,

3 They have proved they last longer—in
sddition to giving a degree of riding com.
fort never before dreame of.

4 They fit all rims—the new sizes as well as
the old. They cost no more than high-

/e e i s pressure tires, And you can change to

Mbichaien b mors ferging ahasd fsmer thmmnturﬁuumm:ﬂm

:“§ e o i e wear out. Ask your dealer how 1o do this,
i dmabatry, Todday, 24,000 i

ek ‘wv knge Wery 1n Miholla T iﬂmﬁuﬁmr:

e ﬁ hmﬂ-—l r

Melichalin i Michelin Tiee Company, Millrswn, Now Jersey

90.4% OF ALL CARS AT THE 1925 NEW YORK AUTO SHOW WERE BALLOON EQUIPPED.”

The above image portrays one of Michelin's advertisements from their 1925 campaign promoting balloon tire technology,
which they had placed their stakes on. According to reports—and in order to demonstrate the implementation of the new
technology among tire sector industries—, 90.4% of the cars exhibited at the National Automobile Show, held in New York
on January 2-10, were equipped with balloon tires of different brands. The opposite page presents examples of this
campaign and others with distinct hooks and slogans, employing Arthur Edrop's design and illustrations in the form

of an advertising module for daily newspapers, and paid directly by Michelin's Texas branch office.

492. Full-page advertisement published in the generalist magazine The Literary Digest, April 11, 1925.
493-496. (opposite page) Modules in the San Antonio Express newspaper, February 8 and 22, March 7 and 22, 1925.
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S0%--

- more mileage ~
\ A,

you? Mr. Motorist, are interested in

this report is i
*h 'mllhnwéumﬂlo:gvfwum:
\\“. important tire tests ever made.

The tested Hlﬂw\lﬂlﬂkﬂl 75% of all the
e e of ek caba
th a maml —a
Hichein on ae side and amothes make on the
other side. Half of the Michelins were mounted
llwlr‘linﬂhl.fonhhﬁﬁlnldeofkbgﬂ(‘;;
Th
other firea were purchudizomuhereguisrock o

Here are the results:

The Michelin Tires averaged
36% more mileage

than the other makes
7 We hase often said “The Michelin Cord is SOME
Vs Tise." The results of this test beas out that wate.
v ment. But we do mot aik you to accept theen o

/
matter . Mouai s Michelin Cond opposs
the make you think has been giving you the best
(/ Fors we are confident the result will check
‘l i, can save money by using Michelins. See your
\ Michelin dealer.
MICHTLIN TIRE COMPANT, Miltows, New Jerser
San Astonie: T3 Se. Fleres 5L Cr, 4471

MICH];;IN

N

About6,000,000 balloon
tires are now running,
and 2,000,000 of them
are Michelins, The

is here, and

balloon era
Michelin is its leader.

@ Hlows ta changr e bal-
Lnoma cme tive ot 0 timme

of all the cars at the

1925 N.Y. Auto Show
were Balloon Equipped

balloon-tire era is here

and Michelin is its leader.

About 6,000,000 balloon tires

of all makes are now running.

And over 2,000,000 of them
are Michelins.

You, too, should be using
Michelin Comfort Balloons.
You can change to them one at
a time® as your high-pressure
tires wear out. They cost about
the same as high-pressure tires.

See your Michelin dealer now.
Michelin also makes balloon
tires for small-diameter wheels
—the most durable tires of this

Michalin Tirs Comspany, biiliawn, New Joewy
Bam Anbonio—T54 B Pt St Ce g4t

MICHELIN

Comfort Balloons

Start now to

our Ford
nde like a Lincoin

u can pow get oll the wosdesful advan-
tages of balloon tires without extra cost!
The opportunity you have been waiting
for is here!
Michelin Clincher Dalloons for Ford cars now
cost practically the sme ns ondinary regular-size
cords, and actually less than over-sime cords,
And you can charge to them one at a fime as your
cld tires weas out. This is bow to do b
When you need a new tire, just buy one Michelin
Clincher Balloon and mount it as & spare. Then
when you put that spsre Into use, bay another
Michelin Clincher Balloon and mount the two
balloans on your sear wheels, using cne of your
high-pressre tires for your spare. Repeat the
proces on front wheels. If, in the meantime, you
are compelled to run with a Michelin Clincher
Balloon and a high-pressure tire opposite cae
another, you ean do so temporarily without sy
inconvenience or harm.

000,000 Michalin Clncher Balloans i Ferd clinchar
W all ¥ change whitsos
y nakes Resolve now that with your mewt tire purchase
now more f :
than 2,000,000 are
Michelins.

MICHELIN

MICHELIN TIRE COMPANY
Millurmn, Bew Ferser

SN ANTONID
755 5. Fhares Strent Cronkatn 4171

90.4%

of all the car at the 1925
New York and Chicago

one tive at a time

torists who are meantime, it becomes mec-

keeping abreast of  essary for you to run with

a Michelin Comfort Bal-

ing to balloon tircs now.
And they are doing it one
tire at a tine as their pres-
ent tires wear out.

This is the way to do it:

this spare into use, buy a
second Michelin Comfort
Balloon and put the two
balloons on your rear
wheels, using one of your
high-pressure tires for a
spare. Repeat the process
on front wheels. If, in the

you can do so nﬂnponrﬂv
without hatm or incon-
Venience.

Michelin Replacement
Comfort Balloons cost
practically the same as high.
pressure tires,and they have
proved they last longer.
Of counrse Michelin also
makes balloons for the new
small-diameter wheels.
Likewise oversize cords
and the famous Michelin
ring-shaped tubes.

Ask your dealer,

Michelin Tire Company, Milltown, N. J.
San Antonio—725 5. Flores St

MICHELIN
Comfort Balloons

Out of about 8,000,000 balloons of all makes
Bow running, over 3,000,000 are Micheling
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This is a MICHELIN year

This is a MICHELIN year

“Fate gives us our relatives
but choice gives us our friends”

Bimilsrly Fale gives us the tiren
with which our cars come equlp
bul cholce gives m the tires we

by, Flave you natlced the vapld
Increase is the punt

“Birds of a feather
flock together”

Gend tirm and wise mitseisine=Micheling and

caperieneed  drivers—chome  go naturally to-
gerienced  drivers e iy e o matoritn

wh choose st
ks, that e “irledly” tres
ol using them, give them x trial; they eosl _!" ,"m than yao'd pay f
o mare (has ordinary fires.
3 . Fayette Motor Accessories Co,
Texaro Service Station
Timberlahe Bros, Propes. 4448 Marguniows i,

Our Seventh Yesr of Service,

This is a MICHELIN year

the horse is stolen™

The time ts precess five waste is belors rou
by the e st o8 the faets shost the
allags Urm are giriap—sew. That wil
Tk e dear on wasts, st will maks 7em
& Michatn wmar.

Texaco Service Stition

Timbertaks Broa., Fropes.

This is a MICHELIN year

This is a MICHELIN year

| This is a MICHELIN year

004 North Besierart A
et of £k Park ve

PR
e Ok Pk s

The AVENUE GARAGE, Inc.

Provaiem

s THE FRANK STEPHENS CO. i

Eagle Lake,

Srtretury- Trrasarer

S “
“Straws show which A word to the wise,
way the wind blows”
e o TrmTTe

brward the §95 Michalis Cond pratls
JAMES M. WULPL ved powst Tt ' some tiee.

surer we are youll be & Mishelln wer
Bew and for & leng tase b eve.

Frecerics. Ml

tr Texas 3 Liberiytows, Md

HAVE YOU BEEN SAVING

OUR PROVERB ADS?

If you have, von will be entitled to the 259, Discount after nex , a8 we believe
the hm would be too extended 1o wait until all &o“ﬁ.\l‘hmtemmnul’urﬂw:{ wtipu-
hated. This now means Ihl aftor mext Sunday, U:mh\eam i ench of our 15

witl send or heing them 1o . we will allow you n 259 discound

than l-o ﬁlkb-llln

tires or Michelin tubes, [n any sive, off our regislar p rlmw Ilboq:htmllm e weeks.

publicxtion of Ube 151k ad.

“DOUBLE HEADER"

NOTICE: THRU AN OVERSICHT, PROVERB No. 13 DID NOT APPEAR
IN THIS PAPER LAST SUNDAY S0 WE ARE MAKING THIS A

This is a MICHELIN year

This is a MICHELIN year

“One good turn
deserves another”

We are confident that the tire with the most
gotd tams in it is the Michelin, Haven't you
noticed the proof of this in the rapidly increas-
ing number of Michelin users? This turning
to Michelins Is more than a vogue—i's wisdom,

MICHELIN GULAR SIZE CORDS

3233 T4 8
Mxd  Clinch, 51263 34x4 8, 8,
MICHELIY n\nzc.m-, CORDS

3 : 90
g 6 A
s 3T :
127 North Alasso Sireel,
Just & Few Staps from the Postoffice.

Phene Travis 1323,

N 14

“A word to the wise
is sufficient”

Keep accurate record of your time mileage!
The more necurate you are the surer we are
you'll be a Michelin user now and for a long
time to come.

MICHELIN TUBES

THE WORLD-FAMOUS RING-SHAPED
TUBES—BEST BY TEST

X .. L5100

30x31 .. 2,00

a2l

3l

S.‘ixi

\ TIRE CO

Corner of Trevis Street.

Han Antenio

“THIS IS THE MICHELIN YEAR.”

This continuity campaign, based on advertising modules
inserted in newspapers, was published for the first time
towards the end of the summer of 1923 and was widely
disseminated during 1924 and 1925 in numerous daily
newspapers. It consisted of a series of twenty-five
popular proverbs that were interpreted and featured
Bibendum. These employed illustrations created by
Arthur Edrop, most of which had been not been published
in previous advertisements. In addition to small
quadrangular vignettes, the illustrations were also
adapted to different modular formats, in columns and

in other larger sizes. The sequential appearance of these
modules was strategically planned, following the model
of campaigns promoting collectable coupons that could
be exchanged for a gift. As explained in some of these
advertisements (for example, in the one shown on

the left), if each proverb advertisement was faithfully
collected until the series was completed, the reader was
given fifteen days to present them at the corresponding
official local establishment of Michelin's commercial
network and to take advantage of a special discount.
The dealerships carrying Michelin tires offered, after
receiving the advertisements, a 25% discount if the client
bought a minimum of two tires or two inner tubes of this
brand. In this research | have identified, among series
published in different American newspapers, the first
twenty-three models of the twenty-five that, supposedly,
comprised the advertising campaign. The list of these
twenty-three common proverbs, sayings and colloquial
phrases are shown on the following page.
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This is a MICHELIN year

“Some are wise
and some are otherwise”

Wave you metied (b, Taphd incrcase ia (A
Tirea?

e o

This is a MICHELIN year This is a MICHELIN vyear

“Q)1d Friends Are Best”
amary wzieesiie e, Midhele da the sl Hurt &,
UL R BT DI R et One good turn
ACHELIN PRESINTS A COMPLETE LINE OF—
ilar Size Cords — Oversire Cords « Large

aeter Balloons — Small Diameter Balkoons
with e

Angeter
Pamous Ring-shaped Tubes
Prices the Lowest Ever

UNEEDA TIRE CO.

| 137 Norih Alame Bireet, Cormes of Trura Srest
Just & Frw Stape, from (e Pomstfian
| Facme Trovls 1213 Fun Askente

pr—

| Texaco Service Station
| Tiberlake Bros., Proprs.

“The mill cannot grind with

"
Th. v which she 1528 Michuln Cond b s B - the water that has passed
Ios firsa friends Bas beeugh It o rapidly grewing Bost of mew We do expert tire and tube repairing at moderate
:{:\;:‘.. Tas't thet pretey gosd evidence that you, oo, wil ke prices Oree you're speat yeur tire sbasy,
B it cusnet be recalied The tme to
Michaie prevsin & coclats lint at repsar slss sorit ¥FULL LINE OF MIGHELTY TIERS Jouk ke the 11 quteion 0 bufore
overaiae cards, farge dlameter balloeas, small diameiet ballewss, Our Matto: Quality, Plus Bervics you hoy sot after. Why don't yeu
togethee with the fumeus Ring-Saaped Tabes. agirs abeut Mkl Tirse mew?
. W o the reperts you will met w
UNEEDA TIRE COMPANY Modern Tire Repair Shop i

197 Powch Aluime Biragt. Cornar of Travia Sty o Texaco Service Station
et & P Bhoyy from by Prsinifion - o v 1HBLANA, A Timberlake Bros.,

Phasll Trawty 1e28 [y E——

The proof of the pudding is in the eating.
A tree is known by his fruit.
Fate gives us our relatives but choice gives us our friends.
Angels could do no more.
Tis distance lends enchantment to the view.
A'man is as old as his arteries.
Birds of a feather flock together.
There's no smoke without fire.
All’s well that ends well.
10. Some are wise and some are otherwise.
1. Old friends are best.
12. Many little leaks may sink a ship.
13. One good turn deserves another.
14. A word to the wise is sufficient.
15. He laughs best who laughs last.
16. As ye sow so shall ye reap.
17. A friend in need is a friend indeed.
18. The mill cannot grind with the water that has passed.
19. Nothing succeeds like success.
20. Straws show which way the wind blows.
2l. Lock the stable door before the horse is stolen.
22. Better late than never.
23. Take the bull by the horns.

wWONOWM B WN -

497-503. (opposite page). Modular advertisements published, during 1924 and 1925, in the following newspapers:

San Saba News (San Saba, Texas), April 21, 1924; The Morning Herald (Uniontown, Pennsylvania); April 19, 1924;

San Saba News, April 3, 1924; Oak Parker (Oak Park, Illinois), April 4, 1924; Eagle Lake Headlight (Eagle Lake, Texas), March 29;

The Daily News (Frederick, Maryland), April 1, 1925; (larger image) The San Antonio Express (San Antonio, Texas), February 8, 1925.
504-509. (this page). Modular advertisements published, during 1924 and 1925, in the following newspapers:

San Saba News, April 10, 1924; The San Antonio Express, January 18, 1925; The Daily News, March 25, 1925; The San Antonio Express,
May 24, 1925; The Indiana Progress (Indiana, Pennsylvania), October 7, 1925; and San Saba News, April 17, 1924.

- 1573 -

aoldad H1dld | sT61-¥T61



1924-1925

FIFTH PERIOD

20. THE MICHELIN TIRE COMPANY’S PRESS ADVERTISING

1st Prize .....$15.00 | On the Purchase of
2nd Prize .....$5.00 > Any Michelin Tire or
3rd Prize .....$2.50 | Ring Shaped Tubes

This Puzzle Is a Hard One But Worth the Effort

All Solutions Must Be Submitted by Thursday, April 9th
Winners Will Be Announced in Express Sunday, April 12th

IN CASE OF A TIE, AWARD WILL BE BASED ON NEATNESS |

1 amese  Definitions
. ]Eor:snmn gradual-

o f-'_ersnnnl pronoun,

« Part of the Miche.
lin slogan.

. Bhort lyric pocm.

. Move in contenry

digection.
evinte from

stroight and nar-

row path.

3 An nuoelun
!s!

w

mnn & nick-

n
5. ]m-pudent speach,
. Man's name.
Jewlsh-German,
top.

Pirate,
. Allotropic form of

oxygen.
. Representative of
ana r.
skil.
. A mnn's name.
. To prosecaute {eg-

ally.
. River {abbr.)
Yireation.
0. ’are af the Micle-

alognn.
L .:mlmt_l {abbr.)
4l. Something to sit
o,
. Trouble.
. Femnle sheep.

5. Smnllarllde ouEe,

Behold.
ACROSS
1.Blind impulse leading men to rdin

(Gre

4. Part of the hand
.6 Native metal
9, Steal game
0. Churcir office:
1. Powerful mlod\rc (abbr.)
2. ‘re:luul stones
ruiting spike- of any cereal
. ’m of the !Illlmlm Slogan
. The- ninth letter -of the Greek alphaget
. Contraction of over

tool used In chipping
" ¥erb ncuter {abbr.)

b

L™

31. A white metal

32 Com'bl.nf:ng form——
signifying equal

36, Dispatched e

38, Feed

42. Purt of the verb
“to be”

44. Cheek
45. Perlods of time
A "
47, Pin or block fastes-

1o
48 sharz |
49, Part of the Michelin §

Slogan
50. What put the kick In

Equip with weapons

. Perform £1. Part of the Michelin
=1. Part [ |
. And so forth (abbr.) Slo:nl ° |

MICHELIN PRESENTS A COMPLETE LINE OF
Regular Size Cords—Oversize Cords — Large Diameter Balloons—Small]
Diameter Balloons, Together With the Famous Ring-shaped Tubes
PRICES THE LOWEST EVER
Salea -and Service at Either of Our Two Convenient Localions

Send In Your Solution to Either of Our Stores

GREAT NORTHERN TIRE COMPANY

Travis 3858 _

UNEEDA TIRE COMPANY

127 N. Alamo—Comer of Travis Travis 1323

TIRE CROSSWORD PUZZLE. Along with the campaigns managed by the Michelin Tire Company in Milltown, often there

were coexisting heterogeneous advertisements inserted in local newspapers by the different establishments comprising the tire
manufacturer's commercial network. Many of them were the result of compositions and adaptations made by the newspapers
themselves in which standardized clichés—submitted by the Advertising Department from their offices in Milltown—were
mixed with non-company graphics and content adapted to each specific need, such as product listings and offers. In this adver-
tisement the crossword puzzle stands out-the recreational use of an advertisement model had already been employed in 1921
—in which terminological definitions are resolved so as to obtain the words of a phrase, an advertising slogan for Michelin tires.

510. Advertising module published in the newspaper The San Antonio Express, April 6, 1925.
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Liberty April 17, 1926

more than 25% of all the
inner tubes sold are MICHELINS

The remarkable leadership held by Michelin Tubes is due o
the face that they enable the motorist to cut his inner tube
bills by at least a half.

The average inner tube does not last as long as even one cas-
ing—as is proved by the fact that year after vear the tire
industry makes more tubes than casings. Bur Michelin Tubes
outlast several casings and even then are looking for still more
work to do.  Their superiority is due to:
L. Theirweni hape. Michelin Tube ade ring.sh like
the rlil:ulgnil:':ff’lnﬂznc: fit :I‘[:CII:‘:‘:.I‘IEI'III::‘II v Elpn?i!n::rr
tubes, on the other hand, are simply picces of straight tubing
cemented at the ends and are necessarily stretched and wrin-
kled when in service.
2. Their unigue comprosition, Ordinary rubber deterlorates with
age. Witness the effect of time on a common rubber band, Ban
Michelin Tubessecmingly embody thesecretof Erernal Youth,

1f you are not using Michelin Tubes now, try them. You will
find that you too can cut vour tube bills by at least a half.

Michelin Tire Company, Milltown, M, ],

Michelin Ring-
Shaped Tubeaﬂ': -t

NEW YORK ON AIR. The above image depicts the only example of a 1926 magazine advertisement dedicated to promote
Michelin’s Ring-Shaped Tubes, inner tubes of a characteristic red color. The advertisement utilizes the figures of statistical
percentages as an advertising appeal. As explained in the text, of the inner tube sales made in a market as competitive

as New York City's, more than 25% correspond to those marketed by Michelin. Arthur Edrop's illustration style

—which portrays a gigantic Bibendum against the New York skyline—is evident in the design of the advertisement.

In this case, the advertisement is pubished in two colors, black and an intense pumpkin tone, close to the black/red
binomial commonly used to personalize and identify the product with its own true color.

511. Full-page advertisement published in in the generalist magazine Liberty, April 17, 1926.
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MICHELIN

s by vher die Tl i
rroarkabls hsg

s g
trmmnd Mk line. Thrw sarn s they have

MICHELIN | e

bl T Casepary, S0y, KL L
Im—-ﬁf:—'# - k Biaffonns, Chvwrnize Conds mnd Ring-Shossed Tooben.

mi B

b el
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L_ linkain Tan Crmpuar, Hatemn 8|

o THE SATUABAY EVENING FOST e e, FHE SATUREAT EVENINE pFOAT

and now

36% i miles than
the average tire

MICHELIN

Ballnemy, Chversze Cordy and Rimg-Shaped Tube

"36% MORE MILEAGE." This Michelin Tire Company campaign disseminated the results of internal tests in which they
compared the benefits offered by their tires with those by a representative sample of approximately 75% of the rival brands
marketed in the U.S. After traveling more than 1,600,000 kilometers [the rounded figure of one million miles was used]

it was stated that Michelin tires offered up to 36% more duration, as extra mileage, than the rest. The advertisements shown
here reflect the transition stage suffered by Michelin's advertising policy since 1926, with the progressive intervention of

the French parent company in their American subsidiary’s advertising policy. In the three advertisements shown above,

the design and illustration style imposed by Arthur Edrop is evident, both in the use of color masses—uyellow and black—
and in the lettering. On the other hand, in the advertisement on the following page, although the general structure and
chromatic and typographical elements are employed, the illustration corresponds to a French cliché. The Bibendum portrayed
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Merch 6, 1926 Liberty

3 670 z'leage

n comprehensive tests, covering

over 1,000,000 miles and includ-
ing tires representing fully 75% of
all those used in the United Stares,
Micheling gave 36% more miles
than the average. Theése results are
confirmed by the experience of
countless Michelin users.

Michelin Tires today are the finest
achievement of the tire industry.

That is why Michelin sales are
growing many times more rapidly
than the tire industry as a whole
and why over 25,000 tire builders
are now kept busy in Michelin
factories trying to supply the great
world-wide demand for Michelin
Tires and Tubes.

If you are not yet vsing Michelins
you owe it to yourself to ey them.

Michelin Tire Company, Milltown, M. J.

MICHELIN

Balloons, Oversize Cords and Ring-Shaped Tubes

is the one that was used in France, based on the drawings of Georges Hautot, the company's head illustrator during those years,
who inspired the style applied by the Michelin Studio, the French internal graphic department created in the mid-1920s. The tire
model depicted is also strange. It portrays the Michelin Cablé Confort tires used in Europe—the tread comprised of 'N' shaped
studs—, when in the American market the design launched was that of the Tiger Grip tread, with 'C'—shaped studs. The latter
were manufactured exclusively by the U.S. subsidiary and appear in the rest of the advertisements presented on this double page.

512-514. (opposite page). Full-page and double-page advertisements published, during 1926, in the following
generalist magazines: Life, March 18; Collier's, April 10; The Saturday Evening Post, April 24 (double-page).
515. (this page). Full-page advertisement published in the generalist magazine Liberty, March 6, 1926.
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TO-0AY OVER 25,000 MEN i seomoe:

WAS MICHELIN «

ARE w MAK‘NG ] :\ﬂ! LEADING N
MICHELIN TiRES Swcneun
TRYING To KEEP UP il
WITH THE GREAT WORLD—
WIDE DEMAND » i -
TSOMETHIHG MORE 2 ;)ZARI(IF;.LING&ION
ﬂﬁH”:‘\éORDS (S i ; ﬂlﬂ?&ﬁqgg&%i n%‘}t!;'(hll.ts

SELL
MICHELINS

=

IT TRHES A ROUND PEG
TO FIT A ROUND IhoLl
S0 WITH TURES —
THE OROINARY TUBE IS
MADE STRAISAT= Bur
MICHELINS ARE
MADE ROUND —
MO WORDER

THEY'RE BEST

MARTIN SHIREY SERVICE STATION
HUNTINGDON, PA.
MICHELIN TIRES-36% MORE MILES

OZARK FILLING STATION
FAYETTEVILLE, ARK.
MICHELIN TIRES ~36% MORE MILES

/' AS NEAR, AS WE
CAM Floune
: (ME THE PRESENT SWING 1 ";‘:T';! “E“'Il_m“‘
i semnce c.w:z;;;\z [ TowaRo micuELN . BALLOOW TIRES
Hag - (F T HOT (N THATS BECAUSE BEING USED
THROUGH OUT

f HEIGH-HO! THERE'S

¥ THE WORLD THAW

MORE MILES THAN ANY OTHER m\:z
THE AVERAGE TIRE i GET ABoarD!
L 2 A NO EXTRA FARE

A
GETTYSBURG, PA. B -
ICHELIN TIRES-36% MORE MILES . MICHELIN TIRES-36% MORE MILES

il MARTIN SHIREY SERVICE STATION
L R.E. FRANCIS 2 HUNTINGDON, P, KIRKWOOD SERVICE STATION
M

GREENVILLE . PA.
MICHELIN TIRES-36% MORE MILES

“MICHELIN TIRES: 36% MORE MILES."” Although this campaign was launched in the fall of 1925 in some newspaper
headlines, it was during 1926 when it was published extensively in newspapers. The advertisements, small advertising
modules, were designed as vignettes in which the main motto—"Michelin Tires: 36% More Miles"—was placed in a box

on the illustration, leaving empty space for each business of the Michelin commercial network to personalize it with their data.
The long running series—up to thirty different models—reproduced Arthur Edrop's illustrations, most of them made expressly
for that campaign but some took advantage of others from previous advertisements. It should be noted that for the first time,
Edrop gave Bibendum a voice of his own, through the characteristic speech bubble used in cartoon dialogues.

All advertisements systematically repeated this graphic element.

516-521. (this page). Advertising modules published, during 1926, in the following newspapers: Daily News (Huntingdon,
Pennsylvania), June 18 (the largest image); Fayette Daily Democrat (Fayetteville, Arkansas), April 8 and May 13; The Gettysburg
Times (Gettysburg, Pennsylvania), May 18; Daily News, May 29; The Record-Argus (Greenville, Pennsylvania), June 4.

522-533. (opposite page). Advertising modules published, during 1926, in the following newspapers: Daily News, June 8 and 18,
July 1and 16; Chester Times (Chester, Pennsylvania), July 16; The Gettysburg Times, August 13; The Record-Argus, August 18;

Daily News, August 27 and September 14; The San Antonio Light (San Antonio, Texas), September 26, October 24 and November 21.
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JUST ABQUT
EVERY TIRE
DEALE® Wit
TELL Your
MICHELIN
TUBES
ARE BEST
WE SELL THEM

AT OROINARY
PRIC

MARTIN SHIREY SERVICE STATION
HUNTINGDON, PA.
MICHELIN TIRES-36% MORE MILES

MICHAEL'S AUTO TIRE CO.

172 West Patrick 8t, Phozne 302.M
MICHELIN TIRES

w
) MICHELIN Twmes T
THEY Give 36% moae
MILES, BuT wet AnE [
ELLING THEM AT
ontirARY PRICES

MICHAEL'S AUTO TIRE CO.
172 West Patrick St., Phone 302-M
MICHELIN TIRES

OREAMIZATION IS
MICHELIN

MICHAEL'S AUTO TIRE CO.
172 West Patrick St., Phone 302-M
MICHELIN TIRE

FRIENDS =

TIRE MILEAGE 7
ou CAM 0O 1T
\WITH MICHELINS

ASK U3 FOR
“THE FIGURES

BOES TIRE SHOP
L4 W 5% 3T CHESTER PA.
PHONE 2531 -d
MICHELIN TIRES-36% MORE MILES

you caN'T FiHD %
ANY OTHER TIRE THAT |-
WILL RUN ANYTHING
LIKE A MICHELIN =’
AMOD YET WE ARE SEL=
LING MICHELINS AT
ORMNARY PRICES =

R. E. FRANCIS
GETTYSBURG, PA.
MICHELIN TIRES-36% MORE MILES

THE MICHELIMN TiGER-BRIP TREAD
15 THE BEIT HOM-SKID TREAD
EVER DEVISID Fom AMY TIRE

KIRKWOOD SERVICE STATION
GREENVILLE ,, PA,
MICHELIN TIRES -36% MORE MILES

MARTIN SHIREY SER!
HUHT!N&DON.RF“MN
MICHELIN TIRES-36% MORE MILES

I'vE RIDDEN ON ALL THE
BEST BALLOONS —AND | Kiow/

MARTIN SHIREY SERVICE STATION
HUNTINGDON, PA.
MICHELIN TIRES-36% MORE MUES

THE FIRET TIRE
 BUILT FOR ANY AUTD=
MOBILE WAS THE
) MICHELIN.
TODRY MICHELIN
TIRES ARE STWL FifaT,
THAT IS WHY

520 Broadway, Travis 3858
iriveTn Stetban e Siath 52,
Michelin Tires—-36% More Miles

THE LESS AR A&

| BALLooM TIRE WEEDS

THE EASIER T FUDES |-
MICHELING

GREAT NORTHERN TIRE CO.
220 Mroaduny Trarls 388
Drive-ln Slstlen om
L1 53

- Slxth S
MICHELIX Tit MORE MILES

OFTENER — J
5]

SOME TIRES —
mcususs_!ﬁ

£}

GREAT NORTHERN TIRE CO.
#0 Bresdusy Travis 3538
Drice-ln_ Statlen e Slafh St
MICHELIN TIRES—3e% MORE MILES
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“84% SAY MICHELIN ARE THE BEST.”

The two magazine advertisements shown here are probably
the last two designed entirely by Arthur Edrop and in which
his style is fully recognizable as evidenced by the illustrations,
use of typography and masses of color. The appeals of this
campaign intended to convince the motorist about the benefits
and virtues of Michelin tires as compared to rival brands,
based on the results obtained in a study prepared by

the Internal Research Department—as defined in the adver-
tisement's text—of the Michelin Tire Company in Milltown.
Their team made a list of 2,200 automobile license plates that,
according to their data, were equipped with a combination of
Michelin tires and other brands. Michelin obtained the name
of the owners, facilitated by the state authorities, and passed
all this information to an "outside organization” to investigate.
This organization contacted each of the owners of the vehicles,
sending them a letter with a single question:

- Do you find Michelin Tires give better or worse

service than the other tires you are using?.”
More than half of the owners surveyed answered Michelin's
question, and approximately 1,380 responses were obtained.
In the validation process, a total of 982 responses were
accepted as correct, while about two hundred were dismissed
for different reasons:
> 63 replies were received, praising Michelin

but making no direct answer to the question.
- 40 motorists said they had not yet used Michelins

long enough to vote.
- 40 motorists did not vote because they

did not use Michelin tires.
- 37 votes were not counted because

these motorists used only Michelin tires.
- 2l replies were entirely inconclusive.
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- THE AATFRBAT EVENING FOAT Lo

THE BATEVRBAT EVENING FOAT

|y
U vk han et wther Tiies e are g
Hore wrr the Frasli

84%

o P1 Hew weors iy

Michelins are best

1o

FEEsEEE

According to Michelin, of the almost one thousand validated
answers, 84% of the users affirmed that the Michelin tires
were the best valued. The breakdown of the answers,

in the form of a table—shown above—, was reproduced

in the two advertisements to offer more detailed information.
The campaign also had its modular adaptation in smaller
advertisements adjusted for the local press and paid for by the
establishments affiliated with Michelin's commercial network.

534. (opposite page). Full-page advertisement

published in the generalist magazine Collier's, May 15, 1926.
535-536. (images shown above). Double-page advertisement
and detail in The Saturday Evening Post, May 29, 1926.

537. (on the right). Advertising module published

in the newspaper The Daily News Standard

(Uniontown, Pennsylvania), March 11, 1927.

e ot el ved g rmom merneni. i Tiew i, Wi, L
e el W
imporiani laredigalicns saer ausds
I g e i
s e siadic
Eﬂﬂﬁamuﬁ M CHELIN
Balloons, Owewsize Cords, andd Rimg-Shaped Tubes
Other Nm[ber 'SI,'inl .Sayin; Saying F M
Tires M to st Michelins Michelins | Michelins ayette Motor Acm'“' ies :IIPW
Used R° °|n-' * | Give Better | Give Worse | GiveSame Ly R
eplymg Service Service Service
Tire A 127 115 6 6
“ B 109 92 10 7 of all
“ C 102 92 8 2 whotry ¢
“ D 78 67 9 2 Michelins
“ E 61 55 4 2 say -
“ F 51 41 4 6 they'e best
“ G 38 30 5 3 v
“ H 26 22 4 .
Miscellaneous | 390 309 32 49
Totals 982 & 823 82 17
Per cent 100% 84% el 8% No wonder the sale of

Michelin Tires in Uniontown
has increased 5-fold

within a year.

Fayette Motor Accessories
Company

THE PLACE TO BUY TIRES

40TO 44 MORGANTOWNST.

size MICHELIN TIRE  TUBE || SiZE MICHELIN TIRE  TUBE
303 Regular .. LFEm §130 | 291440 Regular Balloos .5 080 s
30%315 Regular Cord T 180 | 23440 Balloon Owerviss .. ... .. 1160 2%
: 1230 250 | #7eka0
T 195 |
260475
1740 2as | 7
1880 .70 || 30uA.TH
Heay Bty 17.35 25 || 2out06
eavy Duty 1 zoa| Souass
Heawy Buty ... 1820 210 || 3iee:
Heavy Duty 2370 s (| Teate
My Duty ik | i
Meavy Duty 305 || 345
cavy Duty 640 Gt || a0uh.77
Heary Duty 27,80 420 || 32eb7y
Heavy Duly ... 2065 13 || amao0
Heavy Duty . AR 470 | 332600
Meary Duty . 3348 130 | anezo
E ¥ Duly . 3005 500 || Z3uhze
SPECIALLY BUILT TRUGK AND BUS TYPE || 33ve.76
B8 Truck .. Y ) | 33s;
IhE ® 3055 470 || 3udao oL .45
34 azss 50 || 321406 65
s e ey 500 || 33udas = “ 35
- 525 || 33577 4
308 = 80,00 B || 3BT o 27.80
e TROO 1150 || BBTT
T 76 1245 || Ba730 #

RIMS SPRINGS BATTERIES PARTS
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THE SATURDAY EVENING POST 135

84%
said Michelin Tires
gave more mileage

X Bhis statement is based on facts. Our investigators secured written e
ports from over 1500 motorists picked at random except that they were
all testing Michelin Tires against other makes. 84% said
they obtained more mileage from Michelins
than from any of the other
makes tested.

“H

The world’s first pneumatic automobile tire was a Michelin—and to-day Michelin Tires are still first.

“84% SAID MICHELIN TIRES GAVE MORE MILEAGE." After five months without advertising in magazines, Michelin
launched a new campaign in September 1926, published exclusively in The Saturday Evening Post—and with newspaper
adaptations, paid for by establishments associated with Michelin's commercial network—that would be extended and developed
during 1927. The change with respect to the previously published advertisements was drastic due to the replacement of Arthur
Norman Edrop with a new illustrator: Gluyas Williams. Most of the new vignettes created by Williams—for Michelin full-page

or modular advertisements in magazines and newspapers—presented a more intimate nearly human-scale Bibendum advising
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THE SATURDAY EVENING POST s

84% 847%
said Michelin Tires said Michelin Tires
gave more mileage gave more mileage

* Bhis statement is based on facts. Our investigators secured written re-
ports from over 1500 motorists picked at random except that they were
all testing Michelin Tires against other makes. 8g% said
they obtained more mileage from Michelins

Ghis statement is based on facts. Our investigators secured written ve-
ports from over 1500 motorists picked at vandom except that they were
all testing Michelin Tires against other makes. 84 said
they obtained more mileage from Micheling

than from any of the other than from any of the other
makes tested. makes tested.
s T el

The worlds firit prowmatic antomobile tire was o Michelin — and todday Michelin Tires are still firse. The worlds first priewmasic sutomobile tire was a Michelin—and today Michelin Tires are still firsz,

THE SATURDAY EVENING POST L THE SATURDAY EVENING POST e

-4 have had 84 chy
‘{:;t of 100 of going fdrr.qc:s
n wmichelin Tires *

*-{ouh“’e &4 chances oyp

: f
cing farther op °* lop
of Hienetin Tires s

-~

we lag
L t::dn‘ cat

qu'mjﬁ )

Gluyat

84%

of all who try them say KE\E&(JERJECE
MICHELIN TIRES 5

give more mileage

84%

O_f all who try them say KEY-INSURANCE
MICHELIN TIRES 5

of motorists {picked entirely
ae random excepe thar all

mileage froen their Michelins
ehan from any of the vari
ous other tires they were
asing o their cara. I 1or
the world's Grst pneumatic

bile tire was a

tires om‘i.u Micheling).
4% raid they obtained mare

Michelin—and today
Michelin Tires are still first.

A This statement is based on
facts. Wiritten reports have
been secured from thousands
of motorists {picked entirely
at random except that all

give more mileage i

‘mileage from thesr Micheling
than from any of the vari-
ous other tires they were
using on their cara. In 189
the world’s first preumaic

bile tire was a

tires opposite Micheling)
847 sid they obsained mose

Michelin—and today
Michelin Tires are still firse.

a motorist, an ordinary man, often accompanied by his family and having a problem with his tires. Of course, the mascot
recommended Michelin tires as a solution by repeating, invariably, the same message: "You have 84 chances out of 100
of getting more mileage from Michelin Tires.”

538. (opposite page). Full-page advertisement published in The Saturday Evening Post, October 23, 1926.
539-542. (this page). Full-page advertisements published in the generalist magazine
The Saturday Evening Post, in 1926: September 25 and October 9; and, in 1927: March 26 and April 23.
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84% SAY MICHELIN TIRES ARE BEST

* THIS STATEMENT IS BASED ON FACTS. WE PICEED AT RANDOM
1500 MOTORISTS WHO WERE TESTING MICHELIN TIRES OPFPOSITE
OTHER MAKES, 84% BAID MICHELINS PROVED THEMSELVES BETTER.

MICHELIN—THE WOELD'S FIEST PNEUMATIC AUTO TIRE—1856 AND HOW

S ple who use
VILLIAMS t@ch?lm Tires dopy
ﬁeed-spat‘es S0 muq&
&% OcCurs pADANCE ?ﬂgrtf Sf}"
A \odeaf. thy fo qo“‘}jgihange ;oe%
ﬁ‘?&ﬁ fix ¢ 4 EV7 chelinis
; &%?are{afff';s i X o

Jve
S e
e
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2 A
b, ‘EeTr_f’é.;’}’*m
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£

B4% SAY MICHELIN TIRES ARE BEST
O THIS STATEMENT 18 ABKS iy FACTS. WE FICKED AT RARGOM
| 1950 MOTOREETE Wi WERE TESTING MICHELIM TISEE, B4% BAID
THI® TESTE PROVED THESE TIRES BETTER THAM ANY OTHERS.

i T LI ST PHEATIC AUTD T 10 A O

I A0ara clean

B4% SAY MICHELIN TIRES ARE BEST
# TIGE STATEMENT I8 BANED 0N FASTS WH FICKED AT NANDOM
1805 MDTONINTS WG WERE TRSTING MICHELIN TINES OFFOSETE
OTIEN MAKES $4% SATE MITWELTSS FAOVED THEMSELY IS SETTHS.

MISHELISYHE WARLEY TIRAT PRERMATSE ATV TTRE— b0 e

s
wiell you have
cmnmsmg_:‘r nu% of &4 0‘;‘ s
Sng MOFe jlag
r{‘g:nla'.chelm Tireee ~r ‘\%Ege *%
ey OUght Io fay
keep ihof b7

‘ EMATIE ATR0 TIRE= 10 AR TR

“84% SAY MICHELIN TIRES ARE BEST."” This was the variation of the slogan from the Michelin campaign illustrated

by Gluyas Williams and inserted, in the form of small advertising modules, exclusively in The Saturday Evening Post.

The aim was not to adapt the square vignettes originally conceived to be full page magazine advertisements, but rather

dealt with generating new and different illustrations starting from the rectangular and vertical format of these modules.

The drawings by Gluyas Williams, with a clear line and in black and white, were completely comprehensible at different scales
—large and small modules—and responded perfectly to the economic requirements of Michelin's precarious financial situation.
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B4% SAY MICHELIN TIRES ARE BEST

84% SAY MICHELIN TIRES ARE BEST
& TION STATEMENT 18

o TICR STATEMENT T RASED ON FAUTA WE FISEED AT RANSOM
1800 NOTORZITS WIK) WEAR TENTING MITICELIN TIRES SFROSTTH
OTIIE MAXES 847 BATD MITHELING FROVED THEMEELVES BETTER

PaTTmaTIC avTe e

This double page presents twelve of the nineteen advertising modular vignettes which comprised the campaign.

543-548. (opposite page). Modular advertisements published in the generalist magazine The Saturday Evening Post, in 1926:
November 6; December 4 (larger image); and, in 1927: January 15 and 29; February 26; and March 12.

549-554. (this page). Modular advertisements published in The Saturday Evening Post, in 1927: May 21 (larger image);

June 4; July 2 and 16; August 13; and September 10.
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e
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T bokemand b btsed o fuci W picked o random 1500 motorist sho sware testing Wichelin Tires sppasita

wn tha same cor. BV% said their Michelin lasted Longer tham the ather maokes

M&u‘@d

makes they were usimg.

No matter wnat
lires you are now
using, we promise
you more mile-
age if you will buy
MICHELIN
TIRES of us! »

How can we make this sweeping
romise? Well, just consider the
aels:

FACT 1—Written reports have
been secured from over 1500 mo-
torists picked entirely at random
except SIHI all were testing various
makes of tires opposile Michelins.
84%said they secured more mileage
from their Micheling than from
the other tires they were using,

FACT 2—In Detroit, the home of
the automobile, in a vote taken
among all of the 984 tire dealers,

three times as fast as the tise in
dustry as a whole. Somerhing more
than words did that.

FACT 4—Records covering over
a million miles show that, on an av-
erage, Michelins give 36% more
mileage than other tires.

FACT 5—Back in 1895 Michelin
was the world's first pneumatic auto
tire. Today Michelin is still first,
and over 25,0000 tire builders ars
ke-]z: ?ng,\; l.r};ing to :“lfll))]rl]z 't_h:s great

L] e 2
But in addition to quality there’s

more dealers voted for Micheli
as the best tire than for any other
make.

FACT 3—Durin

years Michelin

the past three
es have grown

another factor—Price. We sell Mich-
elins at the price of standard tires.
Think of that. Then ask yourself:
“Don’t [ owe it to myselfl to give
these fellows a chance?”

HIWAY TIRE CO.
137 Second Street
Portsmouth, Ohio

MICHELIN—=THE WORLD'S FIRST PNEUMATIC AUTO TIRE—1895 AND NOW
————————————————————— ——

oud
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* Thiy prace bied onﬂlm
W piched of rundors 15
sarlanswha soerotmeing M
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e aebs v 4% seid theiy
Michelin basted iomges than the
wther makes they wers

How ecan I make this sweeping
}lrnmisl:? Well, just consider the
ncts:

FACT 1—Written reports have
been secured from over 1500 mo-
torists picked entirely at random
exeept that all were testing various
makes of tires opposite Michelins.
84%said they secured more mileage
from their Michelins than from
the other tires they were using.

FACT 2—In Detroit, the home of
the automobile, in a vole taken
among all of the 984 tire dealers,
more dealers voted for Michelin
as the best tire than for any other
make.

FACT 3—During the
years Michelin sales ha

st three
grown

Yave had 84 efiay
+4.£100 of gong rdr:a, i
o thichelin Tires,

j were glad yoy
(iant cateh fhen;

/7 No matter nhﬂt

tires you are now
using—I promise
you more mile-
age if you will buy
MICHELIN

Tires of me!

three times as fast as the tire In-
dustry as a whole. Something more
than words did that.

FACT 4—Records covering over

-amillion miles show that, on an av-

¢, Michelins give 368 more
mileage than other tires..

FﬂCT 5 ]hcls in 1895 Michelin

the great

kept busy trying lueupp]{l
ichelina.

world-wide demand for
s °

But in addition to qunhly there's

another factor—Price. I sell Mich-

,elins at the price of standard tires.

Think of that. Then ask yeurself:
“Don’t T owe it to myself to give
this fellow a chance? ™

ROGERS TIRE GO.

VERNON ROGERS, PROPRIETOR

56 Light Street

Telephone 1391

MICHELIN—THE WORLD'S FIRST PNEUMATIC AUTU TIRE—18%5 AND NOW
————— —

ADAPTATIONS. The illustrations of Gluyas Williams for Michelin Tire Co. in Milltown’s corporate advertisements in journals
—full page and as modular vignettes in magazines—, were adapted to various advertising module formats and made available
to establishments associated with the commercial network for insertion in local newspapers. The above images represent

two of these adaptations from a series in which the lettering of a variable slogan graphically stands out.

555-556. Advertising modules published, during 1927, in the following newspapers:
The Portsmouth Daily Times (Portsmouth, Ohio), April 25; and The Daily North Western, (Oshkosh, Wisconsin), May 20.

- 1586 -



20. THE MICHELIN TIRE COMPANY’S PRESS ADVERTISING

Hus} T
|

R & semall doven pare
ment, we will rm on
your car a Michelin Tirs
—thewoeld's finest. That's
the way to cuit your cort of
buyingtiress

Then the wondecful mile.
age that your Michelin
will give you will cutyour
cost of using rifes. Trwill
run 4000 to 5000 miles
farther than the average
tire—10,000 miles farther

than many “cheap tires.™

A==

The best tirves

Tn other words, fur prop-
onition costs you les first
and last. Come in.

GARAGE
254h and Charch Bl Phous 123,
THE COMPLETE GARAQOR.

on easy terms/!

MANY people have
wanted to ride on
Michelin Tires, knowing
that Michelins would save
them from much road-
trouble and in the end
give them the lowest tire-
cost. But they have held
off, thinking it required a
heavy initial investmient
to buy a Michelin.

No more! For a small-
down pavment we will
puton a[.fcnuineMicthin
that will give you 4000 to

‘?;2 .

:J
W
I
v
3

The world’s best Tires

MICHELIN

guaranteed 1 year avainst road ha
N

THE supee- qualicy of

aold3ad HIN3IA3IS | 0€61-8T61

5000 more miles than the
average tire—10,000 more
miles than many cheap
tires. Let us quote you.

BOB’S TIRE SHOP

Phone 1640

Michelin Tires enables us
to guarantee them for one
year against blow .outs,
cuts, bruises, under-infla.
tion and other read has-

| ards. Michelin has the

best quality; we have the
best selling policy. The
combination means the
greatostpossibleassurance
of economy and satisfac.
tion for you.

144 WEST FIFTH STREET -
MICHAEL'S AUTO TIRE 00.
Frederick, Md. 178 West Puirick 3 Phone 300.M.

CHANGE OF DIRECTION. The above images show three examples of one of the models for advertising modules that, from
September 1927, replaced the campaign illustrated by Gluyas Williams. The graphic design of the advertisements, now under the
direct control of the Parisian Michelin Studio, influenced the design and systematization of compositions with marked structural
rigidity. In most cases, the Bibendum that was portrayed represented the French model although, in a few adaptations—as is the
case of the three examples on this page—, clichés of the recognizable illustrations previously made by Arthur Edrop were utilized.

557-559. Advertising modules published in the newspapers: Chester Times (Chester, Pennsylvania), September 22, 1927
(the largest image); The Galveston Daily News, April 19, 1928; and The Frederick Post (Frederick, Maryland), May 24, 1928.
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ICHELIN

inm['u!}!... BN N F
JHWW o

@Y.
s (S s 51|
g

_ )

Over
80% of all who try them
say they're best

HE above statement is

The Best-Made Tire

ONI.T the best of the
waorld’ erials are

0 more mileage

based on written reports FREE used in Michelin Tires, For
from several thousand mo- instance, 'INE‘; n rrhbe;
1 teked 4, e - comes only from selected

TS cheaper to buy Miche- e o e
Michelins Cost]  the great army who are try- T Tiren becauns Miche: per pound than the market
No More ing out Michelin Tires and Michelins C lins will still be running price. Moreover, the most
1 Tubes. It pays to change to icheling Lost] o en the ordinary tire has Michelins Cost advanced design and manu-
Xl 98,65 {  thesercmarkablecdres—buil NoMore 1 womnoutWeknowthisforwe No More facture are used thruout
H= 10 80 ¥ the manubacturer who e 58 68 haveauthentic recordscover- "mﬁ ample, Michelin has pio
wvarsias specializes in making one ealac o ing millions of miles, which niE sB.65 meered in the use of high-
—— 9,60 quality only, and who not 3o 10,80 prove that Michelins give 10.80 twist cord, and Michelin
Allother slzes at only produces the best tires Bud g 36% more mileage than the 9.60 Tices have always been
it pe but produces them more ol oths average good tire. Give - Tabric, mow widely adver
Michelins a trial. gised. "1 pass t0 wie Miche-

ins.

HAMMOND TIRE COMPANY

2425 Avenue C HAMMOND TIRE COMPANY HAMMOND TIRE COMPANY

2425 Avenue C

2425 Avenue C

. M”m I

sy

More than 80 times out of 100

Michelins will give you more FREE 6 ﬂ‘lo‘nths Of
N an average, Michelin miles than your present tires - ti're mileage

Tires deliver 36% more OTH this year and last,

mileage than other tires. written  reports, secured

Records covering millions of from several thousand motor. Nactual service over

miles leave no question of this. ists picked at random from the the past two years,
Michelins Cost Yet we sell you Michelins at icheli wreat army who are trying out it »
o More the cost of other tires. Actually M'ﬂ‘“'{;“f"“ Michelin_ Tires, showed that EMichrll'ru Cost “l"i""f'““h::'h‘“““'“
—_— ]  wegive you 36% extra mileage _ O MOTE 1 84 out of every 100 motorists No More the mileage of theaver.
oty $8.65 that you don't pay for. In other 0l 88 65 who changed to Michelins se- f—————1 age good tire by 36%.
frard 10.80 words, for $10.00 we deliver L cured more mileage by the s 88,65 Think what thismeans
merie - $13.60 worth of mileage. We oz 10.80 I change—and only 6 out of X 10,80 —about 6 months free
B0 0,60 believe in low prices and big W0 Q60 ] every 100 secured less mileage. Prary iy tire service from each

Allother slres ar sales. Give us a trial. Allother sizes st ] In other words, you are almose s 9.60 tire!l! Give Micheli
te prices propostionse prices c:nai'r_\ to get more mileage by Allother .:x;;(: Tices ;ndl'}" ': ‘;:
HAMMOND TIRE COMPANY HAMMOND TIRE COMPANY HAMMOND TIRE COMPANY

2425 Avenue C 2425 Avenue C 2425 Avenue C

ADVERTISEMENTS COMING FROM PARIS. On this double page, a sample of the advertising modules supplied

by the Michelin Tire Company in Milltown to the businesses selling and distributing their tires, which were employed
between the end of 1927 and the beginning of 1930. The images shown above present several examples of the series
designed from the French Michelin Studio—the Hammond Tire Co. business that figures in the advertisements was

a fictitious name—, identified during the investigation of archives belonging to Michelin Patrimoine, in Clermont-Ferrand.
On the opposite page, three examples show the actual and direct application of these models in American daily press

of the time. Regarding their composition, these modules were divided into two distinct parts in which different
information was distributed. In the upper section, the main illustration—in which Bibendum continued to be featured

as an animated mascot in different poses—was combined with the revamped Michelin logotype (composed of a thick,
geometric sans-serif typeface) and a slogan (usually lettered, using a thick italic typeface) that varied in each model.
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The longest—
V/i tire built
OST tire manufacturers
make several grades of
tires, but Michelin makes just
one grade—rthe best. Only the
finest materials are used in all

Michelin Tires. For instance,
Michelin rubber comes from

Engi b ote Zc more nd than th
Michelins Cost] (0 A% ’,:E:‘Dﬁo,mu::: the

No More most advanced design and
] F o it o
: 8.63 or example, Michelin has
e D ncered in the use of high
e $10.80 !l‘_n"ul h:aun!, ) and h;\:ichﬂ;:
290440 20, ires have always been ma
i §0.60 rubber - saturated fabric.

Allother sisor at 1 pow widely advertised. No
peoponionate peices 1 wonder if pays to use Miche:

ins.

ROGERS TIRE CO.
WE HOME OF FERSONAL, SERVICE
34 LIGHT STRRET FHONE 1391

J.ml"

L
$13.60 worth of tire

S 10.9°

ICHELIN Tires give

vou an average of 36 %
more mileage than other
tires. Records covering mil-
lions of miles of service
prove this. Consequently
Michelins are worth more
than other tires. But we be-
lieve that healthy business is
built on low prices and large
sales. Hence, we sell Mich-
elins at ordinary prices. In

listen to ]
the

MICHELIN
TIREMEN

over WJZ and the

LHAL
.
Extra Mileage
TCHELIN TIRES go far-
ther because they are
made better.  Only the finest
ematerials are used. For in-

One Year stance, Michelin rubber
comes only from selected

Guaraniee plantations and costs 2c more

A e e areoees, the st s Blue Network on other words, for every $10
ot o e 3 Tuesday Evenings ]  you pay, we deliver $13.60
£oud Michelin Tires. For example, .

Hazards mcke}j‘nrhu p&num‘:pll‘n worth of mlleage.

the use of high-wist cord, and
Michelin Tires have always
been made of rubbersatarated
fabric, now widely advertised.

HAGERSTOWN BATTERY CO.

LONDON Wilised Service Station

T Y Y N T Y N T T Y T Y Y Y T T Y VY Y Y Y Y Y Y T VY Y Y T Y YN Y Y Y Y Y Y Y Y T Y Y Yy Y Y T Y Y Y Y Y Y Y Y Y Y Y Y Y Y Y Y Y Y Y Y Y F P YA YT T Y Y Y YTy
o e i B e B bbb e o o i b b A M bbb AL AAMAA MDA AALADMDLADDAMAAAADDDADAMAADA DAL AALAA AL AALDLAALALLD

TIRE COMPANY VTV UUUU TS ST UUUUUSUUUUU U

Londen Grocery Bullding Phone 300

In the lower section, a block consisting of typographic text was positioned. This presented all the advertising pitches together
with a detail—a text box with a brief price list, drawing attention to the radio musical program sponsored by Michelin

or with a secondary slogan—and, finally, the section terminating the advertisement which consisted of a text showing

the dealership’s corresponding name and information.

560-565. (opposite page). Clichés of modular advertisements designed by the Michelin Studio for insertion
in the local U.S. press by Michelin tire dealers and distributors. Michelin Patrimoine, Clermont-Ferrand files.
566-568. (this page). Modular advertisements published in the following newspapers:

The Daily Northwestern (Oshkosh, Wisconsin), January 19, 1928; The Morning Herald (Hagerstown, Maryland),
July 18,1929 (larger); and Hattiesburg American (Hattiesburg, Mississippi), January 14, 1930.
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MICHELI

You are pr-au'rcalgl: c:hrr:in 1o get
more mileage changing to
Michelins

e of robber-sat
fabeic, riow widely sdvertised.

picked  random from the great army who
ave trying out Michelin Tires) showed that -
smoee than 80 out of every 100 motarlsts You "“’.’J" pay for Michelin's
wha changed o Micheling secured more extra mileage
milesge by the change—and only 9 out of Tha the

every 100 secured less mileags.

This increase in mileage

e bestand thus is sble
the highesr quality more

. . . 4 Michelin Ring.

Michelin Tires shaped Tubes are also

The 6 and Tubes supreme
e finest Cost N Because Michelin Tubes are

" o More | 53

n ring-shaped, insead
construction ‘h““°“l‘ Coing Tuber [| of being made seraight like
oftheworid's | 3oxst  mem . gnes || other nabes, they fit becter
pedinMihe § 05 e g || Edoudetall shers And

because they are com-
‘ v

thus increasing is life con-
derably.

than the market price.
Moreover, the maost ad-

The Carroll - Binder Co.

RADIOS — BATTERIES —  FREE ROAD SERVICE
106 E. Main St—Detroil St Fairground Road
PHONE 15 XENIA, OHIO
MICHELIN-THE WORLD'S FIRST PNEUMATIC AUTO TIRE, 1895 AND NOW

MICHELIN

TIRES & TUBES

mem il : bvc:hr::“'m”‘ ooy dww:’:‘ﬁqnn#u. Fw“n]mplz,
Mithelins B Y changing to hin hasploners inthedeveiopment
of highvtwise fabric; and Michelin Tires
Borh thie yeur and huv, wrieun seporss have always been made of
wk.;'.umm‘fm, the st o fabric, now widely adverd
ot i B0 out of evers 100wt You don’t pay for Michelin®
maote than 80 out of every 100 ot pay chelin's
who changed o Micheling secured mose extra mileage

mileage by the change—and caly 9 cut of The they are betrer, Michelin Tires cost
every 100 secured less milesgs. o more than seandard tires That is pos-
sible because, unlike other manufacturers,

- . Michelin, concentrases on, making only
This inceease in mileage one grade—the best—and thus 15 abl
averages 1o produce the highest qualivy more
Bconds covering millions of miles prove economically.
that Micheling go 36%

e, —
That means 4,000 of 5,000 Michelin Ring-

roiles extra pes tire. listen to shaped Tubesare also
The finest the Because Michelin Tubes are
construction thruout ade ting-sh: insee

™ .

of being made straght like
onlythebecithenorts | MECHELIN [ S5 60 e
materils are e in Miche grd outastall ochers. And
elin res. ‘o Instance, cause © are com-
Michelin rubbercomes from TIREMEN || heoie ther e com;
selected plantations and of ansimony, they keep the
couts 2c more per pound Over W]Z and easingas much as 20" cooler,
than the market price. the Blue Network thus increasing ins life con-
Moreover, the most ad- on Thursday Evenings siderably,

Hammond & Kirby Oil Co.

Corner MaKinney and Nerth Locust Street Michelin Tires for Sale at Our Thres Statiens
POST OFFICE FILLING STATION STATION NO. 3
st and MeKinnay Street Enst Hickery Street.
TOURIST FILLING STATION
Junctien Fort Worth and Dallss Highways

MICHELIN—THE WORLD'S FIRST PNEUMATIC AUTO TIRE, 1895 AND NOW

THREE MODELS. The above images show two of the large format modules, nearly a newspaper’s vertical half page,
comprising the campaign started in September 1927. This type of module was similar to the one shown on the previous pages,
although larger; the additional space allowed for further justifications of advertising pitches. The module on the left shows

us the three types of Michelin treads that coexisted in the U.S. market during those years: on the left, the Universal Tread

of the Cord Balloon tires, with studs in the shape of the capital letter 'N'; in the center, the Supertread, the last initiative

of the Michelin Tire Co.; and, on the right, the evolved Tiger Grip tread, with studs in the form of the capital letter 'C'.

569-570. Advertising modules published in the following newspapers:
The Evening Gazette (Xenia, Ohio), September 22, 1927; and Denton Record-Chronicle (Denton, Texas), May 31, 1928.
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H..IH L] H'HJ Il r '

ICHE
g ggraggontl L ey LT
RING SHAFED

3

MichelinRing
ShapedTubes it

P

all others s

vy ‘ubes une-

doubtedly outlast all —
Prices! oshers. The composite tubes, =

S E—— illustrated at the right above, -—“-3

Michelin’s grest were made by cementing to- , |“

merhods, and large gether sections of Michelin 51

salesmakethase Tubes and of other makes, VY a3

ewhandurkon .| They were then fun to do- -

rade rubes—a rary struction. The Michelin sec- y)

combination of . ined & P

low price. Mvesti- all the other sections were

sl worn cut. It pays to stand-

ardize oo Michelin Tubes,
ROGERS TIRE CO.

THE HOME OF PERSONAL SERVICE
5 LIGHT STREET MmoseE 1 3

Unquestionably best

yet low-priced,too

kAT A AR Ak At k]

AAAMMM

HEN the 5000 best

ratedtiredealerswere
asked to vote for the best
inner tube; Michelin led
in the balloting by a big
margin. Undoubtedly
Michelin Red Ring-Shaped
Tubes are best. And be-
cause of their great sale,

listen to

the

MICHELIN
TIREMEN

. Ordinary Straight | |
~Tubes donot fit.

Tires Last Longer

by keeping them b over WJZ and the | they are low-priced, too.
, E Blue Network o { Note the remarkably low
S omaanded b s $ Thursday Even'gs

prices quoted at the left.

special kind of antimeny,
M Mizhelin Red Ring-

listen to Shaped Tubes carry away
the e e e
oo ST HAMMOND & KIRBY OIL CO.
ﬂ“um t increases tire mile-
e Wmdte] ek o | Denton, Texas
Thundsy Eveaigs|  cormnlypmmomeneom. | For Sale at Our Three Filling Stations.

HAMMOND & KIRBY OIL CO.
Denton, Texns
For Sale at Our Three Filling Stations,
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TIRES AND INNER TUBES. Within Michelin's modular campaign, a series of advertisements specifically designed to promote
the Red Ring Shaped Tubes was designed. The above images show three different samples of these advertisements which
followed the general patterns of structure and composition for the entire campaign. In this case, the main illustration combined
the use of the mascot Bibendum—in some cases multiple figures—with prominence given to the comparative graph between
the natural curvature of Michelin's inner tubes and the wrinkling and creases of products from certain rival brands.

571-573. Advertising modules published, during 1928, in the following newspapers: The Daily Northwestern
(Oshkosh, Wisconsin), January 12; and Denton Record-Chronicle (Denton, Texas), June 21 (larger image) and July 12.
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EFFECTIVE AT ONCE --- WE ANNOUNCE A

Price Reduction

on the product of the world’s oldest tire company

MICHELIN TIRES

In Addition We Are Granting Special Terms During This Sale
; Plenty of

"CREDIT /

e
[\\§|8[,ﬁy ] !L “tlm!)lg‘ J_[ \\?Islﬁ\_] & ’

Here is the best tire proposition you will find any- come it and drive away on Michelins, Pay as you ride!
where: genuine Michelin Tires, noted for their long,

long wear, their comfortable riding, their freedom  Our record of fair, square dealing for thivteen years,
from frouble—al new, LOWER prices! . with thousands of customers, is your assurance of
complete satisfaction. And_ouwr SERVICE will

NO DOWN- I'A\'.\IEFTS -Nn_d(\_]ny-- - DOUBLE than please you. 'rir.(‘x mmlnlo.d I
fuss—no red-tape. Your credit is good GUARANTEE pressures checked, tires exam
here! Small, easy amounts that you will \ LYEAR Fratection fond cuts, ete. Open evenings. Comw
scarcely miss, NOW is the time to pul gel acquainted with our remarkable low
ALL your tires in shape for summer - a
driving. Look over your lires—then werkmanship. ness, our divect-to-you methods,

Fayette Motor Accessories Co.

40-46 Morgantown Street

Sells more lires, has more customers, than ang fire store in Western Pennsploaniu
Other Nearby Storet: CONNELLSVILLE, DONORA, CARMICHAELS, BROWNSVILLE

prices, made possible by our huge busi-

SPECIAL OFFERS! As of 1928, the businesses that sold and distributed Michelin products were immersed in the fierce commercial
competition unleashed within the sector. This was based on price wars and the offer of annual guarantees as well as all kinds of
payment facilities for purchasing tires, a situation that was accentuated during 1929. The Michelin Tire Co. supplied advertising
clichés to these businesses, consisting of campaigns with illustrative slogans on the subject: "Pay as you ride,” "1 year guarantee
against road hazards" or " Michelin means more mileage, get our low prices on Michelin before you buy an inferior tirel.”

This double page shows several examples of advertising modules designed with a combination of illustrations already

used in previous campaigns. These included the work of Arthur Edrop and others provided by the French Michelin Studio.

The first advertisement shown on the opposite page is surprising due to the unusual combination of an illustration

depicting Bibendum with a tire alongside a photographic portrait of a character showing an imperative attitude, in the style

of the famous North American First World War recruitment poster, illustrated by James Montgomery Flagg.

574. (shown above). Advertising module in The Morning Herald newspaper (Uniontown, Pennsylvania), May 27, 1929.

575-580. (opposite page). Advertising modules published, in 1928, in the following newspapers: The Dothan Eagle (Dothan,
Alabama), January 10; The Port Arthur (Port Arthur, Texas), March 27; The Daily Courier (Connellsville, Pennsylvania), October 23
(this one in 1929); The Logansport Press (Logansport, Indiana), May 11 and 13; Decatur Herald (Decatur, Illinois), April 10.
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can't get
around this
tire fact—

MICHELIN means more MILEAGE!

A constast check on | s of metorists wming over 12 dif-
Tesent Mirda of Lires baut sbeadlily el an aversas of over 50 per
vt geltira MORE b from Michelins.

Such regsbarity af ssperior pe Fformanee is not b be deied,
eapecially by the man who buys b s tire acconding to VALUE asd
ot by rasmal

aning? Low initial oot e bow “runsing” ool | - . double
valte fraen Michelin

Ask tha s wh fs riding on Mickeling , ,  he'll Ll yeu of
of grester valoe asd konger weas b Michelina!

Get our low prices on Michelin
before you buy an inferior tire!

Gas — Oils — Accessories

Gensing Alemity Greasing Service

Jeff's Troy Street Station

Pl B Cuemer 5L Andrews and Trer

—

MICHELIN
Tires & Tubes

Cost Iess to use
Now easiest to buy

OXT by socalled “cheap
tires”, Tt's too expensive. For
u small down, payment we wll put
om your exr 8 genuine Michelin.
It will run 4000 to 5000 miles
more than the avernge tire— 10,
000 miles mone than many cheap
tires. Loag before it is woen. out,
i will Buave peoved iself the most
esonoenical tire you could have.

Tt cones lews ter e Michelins, Our
“pay-as-youride™ plan makes it
cont lews o by them, too. Why
not, then, ride on the best, when
it ctuslly costs less, first and lag,
tado so!

ot = .

o wi e @B e b

poved v s om = -
o cui—ton o 1AEEL® @8 I R

s dan ekt Hghi plessed wich
Py o e Michelnn

a week
3 WAYS BONDED
of buyingMICHELINS | FOR 2 YEARS

. CASH. [E———

RGE AC

A Car Is As Good As Its Battery

Feumt

(T8 weskly I yom wish b - -
b, o=, s CREDIT Sorvivad o,

Mistarinng Wories This Fall

Forest
USE WAYNE Certified MOTOR OIL
e ‘o P Mater 01

Lt Madiurs. A3 gl . Frapy
Heasy B3 gl

’ % 4"l moTor

F. R. METREST CO.

| 302 W. Eruseiond Ave Foot o e [T Bhoamind]
Fras

]

—Michelin—with a I-year guarantee
against blow-ots, cuts, some bruises,

MICHELIN
TIRES

U simply cannot lose when you buy Michelin Tires
There. The super quality which is built into them assures
you of more mileage unles one of your tires is injured
by accident. But even accidents cannot rob you of full mile-
age when you deal here, because we give vou a guarantes
certificate with every Michelin, guarantecing the tiee for 1
year against blow.outs, cuts, stone bruises, underdnflation
and other road hazards. That's some proposition, 't it?
During the past two yars, reports  penaiender,onby o few said Micheling

e boen ecrived fpom over 3000 gave e milcagezand thes few esirp-
wnotorissuwho were testing Michelima — taona, we sne wre, were due b sl

odhee
were picked anrirely m_random; roud haza
theredons you may be confident that  Michelin has the bee fire;_we
wour expericnce wal ba ke cheirs.  have the best selling policy. The
Maorethan B ofthem seguetidthn  combination ghves you the greanme
Michelins pave more milesge than  crriainty of tre wtifacion. Re

g O ede at when you need tires

Joseph Taylor & Sons

525 EAST MARKET DISTRIEUTOR
DIAL & GOBLE SERVICE STATION MAX WILLIAMS
18 SOUTH aE BT, aa weATH 0T

the world’s best tires

MICHELIN

year

Guarantee

against road hazards

We are noaw selling the world's
best tive, Michelin, with a Lyear
puarantee against blow-outs,
outs, stomechrises. wnder-infla
eion and other road hazards

HE super<uality of Michelin Tires enables us to sell

them with a Iyear guarantee against blowouts, cuts,
stone bruises, underinflation and other road hazards. We
know that Michelins will give you more mileage than sny
other make unless they are injured by accident. But even
accidents cannot rob you of full milesge, if yeu buy your
Michelins here. You simply cannot lose.
Thurien the pase 1w ywars, smperes his  dnden, cudy & fr ] Beichalinn pres
Rrem rronierd B et 300 meetoris i g o s fr sncspabinn on
whe wars st Michebon sgurs <hre s vare, were e o stcibemts. Thafs

reakes. These paosimriot wote pickedd s whtts our Loesd guirsaies sgemet roud
tioely ss rundom; dherviore, vou muy be  Batands comen i

Michaia b e
thir. Moss than B0%, of shem rrgorind et el by, The combinssion e

a o tirm e
e —— ot OF e o oo, R it whim o il thrs,

Joseph Taylor & So

25 EAST MARKET DITIIEUTOR

DIAL & GOBLE SERVICE STATION MAX
124 SO 4TH BT, s T

We Are Now Selling the
World's Best Tires

MICHELIN

TIRES

Here is surely the best|
tire proposition in towns

1 the firtplnce,we sell v the word' best
tire—Michelin Tire—with. rantes
lin Tire—wil Wﬁ:ﬂ

agninat blow-outs, cuts, stone-
inflation, mis-allignment of wheels and other

your full when yeu buy Michelin Tires
.L“““'?"m“‘."?"?- onarvahinte
b the most sconomical and satisfaclory you
could have.

I the second place, we sell you tsese won-
derful tires on & small down payment, It actu-
elin Tire here than Lo get evem a cheap tire lse-
whers. The balance you pay for a3 you ride—
the sensible plan.

So, first and last, you are sure to do better
by dealing here. Come in.

R. V. CARR TIRE SALES

Corner East Eldorado {f Frankiin Sts Phone Main 158
DECATUR, ILLINOIS
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Pay from Income Instead of from Savings

No Down Payment Needed Fayette Motor Accessories Co.

Here 15 Surely the Ikﬁl

Tire m..u ition fn Town EASY
o 40-46 Morgantown Street  |pavmenrs

Anew type of tire for those
who want the best

Subertrs_

6 PLY Hsm,y o,

MICI-IEI.IW&'

much more rubber
much more mileage

& PLY MEAVY DUTY

J much maore rubber - much more mileage

Fayetle Motor Accessories Co.
40-46 Morgantown Street [ NEW LOW PRICES

( LIBERAL CREDIT

1928-1930

SEVENTH PERIOD

[ ASLOW AS 35 PER WEEK ]

Tire trouble and expense
receive another

[No Down Payment Needed‘]

[ Unconditional Guarantee ]

tNo Red Tape—No Delay }

( Tires Mounted Free ]

A L

You can equip your ear wilh Michelin
tires and tubes withoul one cent

the paymenis hre S0 8
never miss the
{built by the
gremtest  exclusive tire  company)
, emrry @ writlen UNCONDITIONAL
gunrantee—with no sirings tied to
from tire crouble. it. And you will be pleasantly sur-
prived at the Intereating prices we

“lc“ EL'" ure prepared (o qeote you ..
Supettread [ USL Batteries on Easy Payments

muchmore rubber-much more mileage

PAY 86c WEEK. NODOWN PAYMENT NEEDED

, Lormer I- rlh md \damn Slrests
o

Nl!vbn |II- Obie, Kincuid's Gar

-y

L s Mot Tiemen S 1 the B Norwo —eary T =35 . . st T . &wwmh&u&}ﬂm{
. inthe summer - but

il A atart i car every timne this winter,

whew the mercury deoge iy dowal
The new USL will do it, for it has Radio “E" Batteries

A new era is here in tires/

P ™ Codd Highest Super Quality. A solid car-
2040 3 T Weather fand will be sold al lh’rsr prives, et
—— yours today.
Regular
"IC“ EL' N Freo Tnatallation. Liberal e $1.79

RS SPECIAL PRICES ON THE NEW HINSDALE WRENCH SETS

"“lIC mn!erm
The Only Cadmium Finished (Rustless) Socket Wrench Set
Guaranteed Against Breakage

- o
6 PLY HEAVY DUTY Wa repmmand wad B Allowance on Old Heavy Dut,
Supeitread / I W $249

For housr, garage and aulomoblle tool box.
The motorist who carcies this Hinsdule
Wrench et around In his cor, elther under
ihe seal, or atowed sway In his tool box, 1s
prepared fo meet many an emeryency. The s
el han o comblantion T and L patented fold-
ing wrench handle In ane plece. Nothing to
work loose or gret boat, Set comes in green
lncquered solld steel box with convenlent
sliding door, Only one sel 1o each customer.

Fayette Motor Accessories Co

40-46 Morgantown St.
Sells More Tires, Has More Customers, Than Any Accessory Store in Southwesicrn Fenna.

Balon Reage, CABITAL CITY AUTO €0,
Paguerine, GEM SERVEE STATION

P T ST T ——

THE SUPERTREAD. In September 1928, the first newspaper advertisements aimed at presenting the new Michelin Supertread
were published. These were advertising modules of medium size, illustrated with an image of the characteristic tire combined
with the figure of Bibendum interacting with it, in simple poses based on the graphic standards set by the French Michelin Studio.
These vignettes were also used in the production of larger hybrid advertisements in which the advertiser—the corresponding
business associated with Michelin's commercial network—offered the full range of services and products, apart from tires.

This is the case of the half-page vertical module shown above on the right.

581-584. Advertising modules published, in 1928, in The Morning Herald (Uniontown, Pennsylvania),
September 28, and October 25 (the large image); The Herald Star (Steubenville, Ohio), October 25;
The State-Times Advocate (Baton Rouge, Louisiana), November 8.
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20. THE MICHELIN TIRE COMPANY’S PRESS ADVERTISING

The proots are right here

in our store, that a new era has arrived
in tires. .. offering you an average of
48% more mileage read details below

18months agoa greateventoccurred seven out of every hundred admit

in tiredom—a new type of tire was The Great that they have ever had a tire that
introduced by Michelin. We knew H E L I N gave them more mileage than the
|| then that this tire—the Michelin Supertread. Such wuniform supe-

new epoch in tire history. And it accidents as tires are, is unique.

has. The proofs are right here in The truth is that a revolution has
our store. occurred in tiredom—a revolution
that you cannot ignore. A new de-
gree of freedom from tire trouble—
a new degree of tire economy-—are
yours for the asking. These are ||'
not slight improvements. They are
big—they are radical. Let us help |}
vou take advantage of them,

Supertread—marked an entirely Supel'tl'ead riority, in a product as subject to

‘We have photostat copies of every
report received in a survey among
several thousands of the first pur-
chasers of the Supertread. These
show that the new tire is giving an
average of 48% more miles than the
same motorists were ever able to
obtain from any other tire. A revo-
lutionary increase, this—but one

about which you can have no doubts, because you can Special Trade-in Offer
see the reports for vourself. Remember all the reports We are now giving special allowances for old tires (which
are here—the good, the bad and the indifferent. 87 out we recondition and sell af attractive prices).. Trade in

. . your old tires now for Superireads and begin enjoying
of every hundred say that the Supertread is the best tire greater tire ecomomy and freedom from trouble from this

the motorist ever used; 6 are non-committal and only day on. Terms fo suif any who desire them.

MICHAEL AUTO TIRE SHOP

254-256 West Patrick Street Frederick, Md. Phone 207

;M;‘;};g,f;‘u has contributed { The tiest ring- The Liest do- . Thefiestsuccens The lirst steel g5
shuped tube was mountsble rim | fiul ooo-skid was dive wuto wheel |
most to the development mads by Mish- was made by F made by Mich- ' was made by |
elin. Michelin, £ elin | Michelin.
=

%, Toafntbabioon ff

tire Jor preseat |y

rims wer made 3

. 7 by Mickelin,

of the tire .

PERCENTAGES. In the above image, the dense text of the advertisement presented the results of an internal study carried
out by the Michelin Tire Co., asking users of the Supertread tires their opinion about the product after being on the market

one year. According to the company, 87% of respondents admitted that it was the best tire they had ever used; 6% were not
defined and 7% responded that they had already used another brand of tires that offered them higher mileage than Michelin's.
The overwhelming percentage of satisfied users was reinforced by another section of the study that concluded that the new
tire offered up to 48% more mileage / duration than those of any other brand.

585. Large-format advertising module published in the newspaper The Frederick Post (Frederick, Maryland), September 28, 1929.
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20. THE MICHELIN TIRE COMPANY’S PRESS ADVERTISING

M |CH E Ll '\l AGAIN SETS A NEW

LANDMARK IN TIRES

. iy eyt B e e

. e e e
co. Users now : : o ek e o s s i
report the new v e e I ——

Michelin  Supertread R B Sy A TR iy oy e et e s

is _flrl'.'l:l.rg' them ] TR T ey S

481 A i e et e

P e ey v
more miles than

i, 5 By ¢ e A P e ey

any previons fire .. . Ml ol it B

kb T, i, Sew feoy

The Great

MICHELIN

Supertread
e

THE LAST STEPS. This is Michelin's only direct corporate advertisement, published in 1929 in a generalist magazine.
It deals with a one-time publication in The Saturday Evening Post, double page and in color, presenting the Supertread tire.
As explained in the text, the Supertread tires had been launched 18 months before, between March-April 1928.

A survey had been conducted among the first "thousands of buyers" of the new model—the same survey referred to
in the advertisement from the previous page—whose results arrived at the following conclusion: "Their reports show
that the new tire is giving them an average of 48% more miles than they were ever able to obtain from any other tire.”
This statement was accompanied by a dozen user testimonies praising the virtues of the product, shown at the bottom
left page of the advertisement. Although the composition of the advertisement may remind us of certain ideas utilized
by Arthur Edrop in previous Michelin campaigns—the gigantic mascot against the skyline of a landscape—

the Bibendum portrayed here is distinct. The graphic characteristics of the mascot differ greatly from the known
canons, both those established in the first two decades of the century by the French 0'Galop and Cousyn, as well as
those marked by Edrop and Williams, and those disseminated in recent years by the Michelin Studio—also targeting
the American market—and based on the work of Hautot. The detail in the drawing, the "humanity” of his hands

and the shape of his head and face, especially the eyes and lips, differ from previous representations of the character.

586. Double-page advertisement in the generalist magazine The Saturday Evening Post, September 28, 1929.
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20. THE MICHELIN TIRE COMPANY’S PRESS ADVERTISING

b1y steps
FORWARD
[important to every

TRUCK TIRE DEALER
and USER
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BIBENDUM'’S

TWILIGHT YEAR.

In January 1930, Michelin
presented the advertisement
shown here, featuring the new
Michelin Truck Tire and the
Michelin Super-Duty Tube

inner tubes, created specifically
to equip trucks, buses and other
heavy-duty and freight vehicles.
The image of the advertisement
portrayed the tire known

in France as the Confort
Bibendum—nhaving a tread with
a cloverleaf pattern—, already
manufactured at the time

by Michelin's industrial plants
in Europe. In spite of the
declaration of intentions that
the advertisement represented,
and taking into account the
date that the Milltown factory
ceased their production,
effective April 1930, it is

unlikely that the model

was actually manufactured

and commercialized in

the American market.
Graphically, the design of the
insert was not unlike the style
imposed at the time by the art
director Arthur Edrop, employing
Michelin’s binomial corporate
colors, playing with typographic
combinations and resorting

to illustration instead of
photography. However, the
Bibendum represented here

is of a very different style.

587. Three-page advertising
insert (images shown above:
front and back cover, and two
interior double pages), printed
on both sides, in the specialized
magazine Tires, January 1930
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They stén_ci the
.punishment--

'MICHELIN

_TIRES AND TUBES

Fayette Motor
Accessories Co.
40-46 MORGANTOWN STREET

[ TIRE MOUNTED FREE )

Continually
Scoring--

MICHELIN

TIRES -- TUBES

Fayette Motor
ries Co.

40-46 MORGANTOWN STREET

Ir TIRE MOUNTED FREE ‘l

Out driving
them all

MCHELIN

1 pr—

Fayette Motor

Accessories Co.
4046 HORG&N‘N_IWN STREET

| TIRE MOUNTED FREE l

Tackle Any Road With

MICHELIN

TIRES and TUBES

FAYETTE MOTOR
ACCESSORIES CO.

40-46 Morgantown St
Tiren Mounted Free—Open Evenlngs

We aveGreatest Offer
COﬂﬂ'ﬂue ever made to

Our Thrifty Tire Buyers
Sensational

TRADE-IN
SALE

on the most famous
Tires in all the world

Fayette Motor Accessories Co.
C =] 40-46 Morgantown St (FeE=mioTrE)

A good move

=changing to

MICHELIN

TIRES AND TUBES
e,

00 Super tread

IGO0 Comfarl Cord ...

A2ufi20 Comfort Co

FENRON Super (read .

2400 Cambort Cord ...

TG00 Comfort Cond d
All Other Sizes Curt

SEE 'S FOR YOUR
BATTERY SERVICE
13 PLATE 2 YEAR $895
FREE INSPECTION AND TEST SERVICE
GASOLINE
15¢ Plus 4 cents Tax
PISTON RINGS \:\l‘] FINs
255 OFF

R. E. Francis Service Station

PENTATHLON ADVERTISING. The company Fayette Motor Accessories, Michelin's authorized distributor, continued using

the figure of Bibendum as an advertising appeal to sell tires in a particular manner, which escaped the control previously
exercised by a weakened Michelin Tire Company. Between the end of 1929 and March 1930, Fayette inserted different advertising
modules in the local daily press, with illustrations of the mascot portrayed in a graphic style copied from the last campaigns

in 1928, based on French clichés from the Michelin Studio. In most of these modules (such as those shown above),

Bibendum appears practicing different sports—from chess to basketball, as well as football, golf and boxing—and showing

a vital and dynamic attitude that was strikingly different from the company’s complicated current circumstances.

588-591. Four advertising modules distributed in different pages of the same newspaper published on February 19, 1930,
The Daily News Standard (Uniontown, Pennsylvania) in a special edition entitled Seventh Annual Auto Show Number,
dedicated to providing retroactive coverage on the National Automobile Show of New York held from January 4 to 11, 1930.
592. (Bibendum smoking the pipe) Advertising module published in the Daily News Standard, January 23, 1930.

593. (Bibendum playing checkers) Advertising module in the Gettysburg Times (Gettysburg, Pennsylvania), January 16, 1930.
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20. THE MICHELIN TIRE COMPANY’S PRESS ADVERTISING

NEW WINTER PRICES!
Gasoline - 0Oil - Aicohol

] = /8

EAS&LI"E (add 1c state tax) ]4|: ﬁal

Direct from the Bayonne refinery of the Standard Oll Company.
‘The highest quality gasoline that can be produced at any price.
Sold in 5 and 10 gallon cans, Also in 50 and 100 gallon drums.

MOTOR OIL (Certified)

Light Medium Medium Heavy

43¢ Gal. 48¢c Gal. 53¢ Gal.

‘We quote our special win-
ter prices on petroleum

products. Every product
listed 18 of the highest
quality obtainable, and is
guaranteed as such.

Unionlown's fastest elling motor oil. Guaranteed specifications,
Pennsylvania bright stock, viscosity 400, 500 and 750 at 100
Fahr. Produced by one of the largest refineries In the world,
and contracted by us in 50,000 gallon lols, and sold by us at a
penny-a-gallon profit. Don't buy high-priced advertising. Buy
Wayne Certified Motor Oil.

Due to the tr d

buying power of the Fay-
ette Motor Accessories
.Company and its affiliated
companies, wa are in a
position to save you a
goodly portion of your gas
and oil bill. Take advan-

tage of it.

KEROSENE. . .......... Tlc Gal

A pure Pennsylvania product, refined at Carnegie, Pa. Guaran-
teed highest specification: 45 water while prime stock. Money
cannot buy belter kerosene.

ALCOHOL ............ Blc Gal

Guaranteed specifications: No, 6 formula, 188 proof. The highest-

sirenglh alcohol that can he bought for your radlator. Money can.
not buy better denatured alcohol. .

Get our prices on fuel oll, 600W, grease, naphtha, and all other
petroleum preducts. Buolk plant and branches in Brownsville,
Uniontown, Connellaville, Donora, Carmichaels, Service connec-
tlons in all principal cities,

Fayette Motor Accessories Co.

MICHELIN TIRE DISTRIBUTORS

i_ﬂpen Evenings 1 4{}‘46‘ MORGANTOWN STREET I Tires Mounted Free 1

STOP! The above image shows one of the unique advertisements for the company Fayette Motor Accessories.

In the illustration, the mascot Bibendum holds a list of offers for automabile engine fuels and oils, which have nothing
to do with the products supplied by the Michelin Tire Company, who the mascot represents. The advertisement reflects
the lack of control over the use of the company's corporate symbols. This was a result of the Michelin American
subsidiary’s delicate financial situation, who in a few months’ time, would definitively cease their productive

and commercial activities in the North American tire market.

594. Advertising module published in The Morning Herald (Uniontown, Pennsylvania), November 5, 1929.
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