12. MICHELIN, THE GREAT WAR AND TIRE COMPANIES

Leading the way

in Safety, Mileage, Economy, Comlert, and to Victory
over all Tyre troubles — as Michelin has always done.

fn Hotme icheli Progressive: The Houss of Mickelia
the Flakd: The Home of Michelin | SO0CICINATED. avery sotesecathy

CREATED the mesiar byre imcustry. i I v .

An Organisation
of Specialists: The Howe of Michedin CONCENTRATES
wpon the masubschar of TYRES, o the cachaion of all dee

It in by these means that the House of Michelin is
enabled to lead the way —to produce tyres of one
quality enly: the BEST !

% MICHELIN
g TYRES

MICHELIN Emmm——
"«-.. '_ﬁ

INTERNATIONAL TROOPS. The advertisements inserted in local newspapers by Michelin's Australian subsidiary also reflected
the wartime climate of the times. In the above image, Bibendum marches in line with an Australian soldier as part of a battalion
where combatants of other nationalities are also portrayed. Below left, next to the advertisement of the mascot with an open
bayonet rifle, Bibendum shakes hands with his Australian ally incarnated as a kangaroo, the patriotic animal par excellence.

Sod by all

131. Advertisement published in the Melbourne newspaper The Argus, February 8, 1918.
132. Advertisement in The Mercury (Tasmania), October 28, 1916. 133. Advertisement in The Argus, October 13, 1916.

Who goes there !!

MICHELINS

(ets there
and back
without tyre trouble.

MICHTTLIM has made great efforis o
keep up supplics during ihe 'War, and
can give regular delbveries, although
supphying the Allied Covernments
with thedr reguiterenis.

MICHELIN i helping fhe Alies with
Tyres, Acroplenca, Shells, wic,
MICHELINS
(the fameus French tyres)
THE BEST, therefors
THE MOST ECOMNOMICAL.

> % e The o 2
MICHELIN TYRES MICHELIN TYRES
can be obtained at all the leading garages. Can be obtained at all the leading garages.
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CORPORATE TRIBUTE.

The corporate monthly magazine published
since 1908 by the Italian subsidiary of Michelin,
the Agenzia Italiana Pneumatici Michelin,
dedicated a special number in 1924 to pay
homage to their staff who participated in

the First World War as well as to those who
died in combat. It included several reports

and articles that covered the celebrations
commemorating events that were celebrated
that year—including the inauguration of a
monument to the fallen fighters—accompanied
by photographs and allegorical illustrations.

134. Cover of the corporate
magazine Bibendum, May-June 1924.
135-136. Detail of two interior vignettes.
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WARTIME POSTCARDS.

During 1915 Michelin’s transalpine
subsidiary issued a series of postcards
under the title “Il soldati d'ltalia”
depicting scenes by various Italian
military troops that used vehicles
—bicycles, motorcycles, automobiles,
trucks or tanks—equipped with tires.
The postcards were commissioned to
Cenni Quinto (1845-1917), a painter
dedicated essentially to the illustra-
tion of military scenes and uniforms,

a specialty in which he was considered
as the maximum national authority.
Quinto was also an editor who
founded, financed, directed and
illustrated the magazine L lllustrazione
Militare Italiana between 1887 and
1897, among other publications.

His illustrations for Michelin were
created when he was seventy years
old, just two years before his death.

137-138. Front and back sides

of one of the postcards from the series
“Il soldati d'Italia,” 1915. Published by
the magazine Il Pneumatico Michelin
and printed in Milan by Bertieri e
Banzetti. Illustrated by Cenni Quinto.
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12. MICHELIN, THE GREAT WAR AND TIRE COMPANIES

139-143. (Continued
on opposite page)
Postcards from the series
“Il soldati d'ltalia.”
Published in 1915

by the magazine

Il Pneumatico Michelin
and printed in Milan
by Bertieri e Banzetti.
Illustrations

by Cenni Quinto.
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MEDAL FOR
(AUTOMOTIVE)
BRAVERY.

L'Agenzia Italiana dei
Pneumatico Michelin
provided the Ministry of
War a fund of 100,000 lire
for the military motorist
who stood out for his
service in combat, also
granting him a gold medal
whose design is shown in
the image at the top of
the page. A second fund
of the same amount was
given to a commission
supervised by the Ministry
of War to assess families
who faced hardship
caused by the death or
serious injuries suffered
by one of their members
—as a motorist—during
the War. Petitions for
support were made to this
committee for consider-
ation and evaluation.

144-145. Front and back
sides of the honorary
medal, reproduced in a
promotional postcard
by Michelin, c. 1920.
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Ai Militari combaitenti
'Agenzia Tlaliana dei Pneumalici

Michelin
Milano e

Corso Sempione, 66-68

Sl i ol Tl bl *Mw
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MILITARY CORRESPONDENCE. Communication via letters by soldiers in training or stationed to areas of combat

was controlled through the militarized service of postal mail. Correspondence between Michelin and their enlisted employees
as well as of these individuals with their family and friends could be made utilizing the printed letter templates that the
company provided, accompanied by a cover to protect them. The images on this double page show their covers and interiors,
with Bibendum as protagonist in the illustrations, demonstrating the possibilities of this postal system.

146-147. External and internal sides of the protective cover provided by the company, 1915. 148-149. Printed postcards.
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CHANGING SIDES... AND TIRES.

The image on the right depicts a 1914 advertise-
ment just before the start of the First World War,
where certain Italian brands such as Isotta
Fraschini utilized tires produced by the Michelin
subsidiary factory in Turin for the original equip-
ment of their cars. This was similar to what they
did with the solid rubber tires [gomme piene]
from the German Continental brand for their
range of heavy transport vehicles and trucks for
industrial and military use. Evidently with the
beginning of hostilities, the confrontation and
alliances between powers resulted in a change
of suppliers and in prioritizing the use of national
brands—headed by the powerful Pirelli—

and in certain army contracts with the established
Agenzia Italiana dei Pneumatico Michelin.

The image below shows an advertisement

in the Spanish press that reflects the use

of solid rubber tires for equipping military
vehicles manufactured by Fiat that were
commissioned by the Italian army.

150. Advertisement published in Almanacco
Italiano. Piccola enciclopedia popolare della vita
practica e annuario diplomatico amministrativo

e statistico, Vol. XIX, 1914,

Florence: R. Bemporad & Figlio Editori.

151. Advertisement for Pirelli in Stadium

magazine published in Barcelona, January 13, 1917.
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DUDOVICH. Marcelo Dudovich (1878-1962) was one of the outstanding figures in illustration and poster art of the Italian
Liberty style. He carried out numerous advertising commissions, of which those related to the motor world stand out, such as
posters and advertisements for Fiat, Bugatti and Alfa Romeo automobiles and for the tire brands Dunlop, Pirelli ... and Michelin.

152. Advertisement in the Milan monthly magazine, Il Secolo XX Arts et Labor, 1916. Illustration by Marcelo Dudovich.
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190000 COPIE Coi N.4 APRILE 1916

RIVISTA MENSILE DEL

OVRING C LVB

TIRES AND FLAGS. This advertising illustration for Pirelli pneumatic tires, rolling over the map of Europe and bearing
a set of national flags, portrays the alliances between Italy and certain European powers who joined together in 1916
to form one of the combatant factions during the First War World. From left to right, the flags of: the Kingdom of Serbia,
Japan, the Kingdom of Montenegro, the British Empire, Italy, France, the Russian Empire and Belgium.

153. Advertisement for Pirelli on the front cover of the magazine Rivista Mensile del Touring Club Italiano, April 1916.
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ANNO XXV N2 | MARZD-APRILE 1912

FROM 1916 TO 1919. Three years after the first cover of Pirelli's patriotic Allied publicity and once the war ended, a second ver-
sion was published that incorporated two other flags. One was from Monaco, the first one on the left, and the other one, from the
United States, positioned in the center in recognition of its determining role in the conflict. At that time, the official magazine of the
Italian Touring Club was distributed free of charge amongst its members, and went from printing 190,000 copies to 200,000 in 1919.

154. Advertisement for Pirelli on the front cover of Rivista Mensile del Touring Club Italiano, March-April 1919.
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SOMEWHERE IN FRANCE.

December, 1915,

The Dunlop-Rubber Co., Ltd.,
Aston Cross, Birmingham.

Dear Sirs,

I am writing this letter to you simply out of
admiration for the wonderful durability of your tyres
as supplied to H.M. Government.

I am a driver of a 16-20 h.p. car and have been
on active service for over seven months, during which
time the car has done some very strenuous work on the
most atrocious and abominable roads. My speed-
omgter at the present time shows a mileage of 7345
miles, and for the first 5000 of them [ had one of your
tyres on a back wheel, when it was replaced and fixed
on to a front wheel, where | am pleased to inform you

it still remains, and is making me wonder

) if it will last ¢che War out. | have had

°”, several other makes of tyres fitted to the

car, none of which have lasted a third of

the tinie, and | shall always have a good

word to say for Dunlop Tyres after this experience of

them. My Commanding Officer will fully endorse
everything that is written in this letter.

Yours sincerely,
Lance-Corporal M.

P.S.—If this letter is of any use to you, you are
at liberty to take advantage of it providing you donot
mention my name or the division or unit, as that is
forbidden by the Military Authorities.

THE DUNLOP RUBBER CO., LTD,
Founders of the Pneumatic Tyre Industry
Aston Cross, Birmingbam: 14, Regent Street,

Loadon, S.W.  Paris: 4, Rue du Colonel Moll,

Mark,

-4

TESTIMONIES. If Michelin, in their aggressive campaigns in the British press, came to the aid of the Allied army, the Dunlop
company responded using testimonial advertisements to extol the goodness of their products. Publicity texts included the letters
of gratitude sent by British soldiers who, using military vehicles equipped with Dunlop tires, fought on French territory.

155. Press advertisement published in March 1916.
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Dunlop: How are the
tyres sticking it ?

Tommy : Like ourselves,
sir, for the duration
of the war!

Extract from a letter from a Lance Corporal in the MT.AS.C. at the front:—
“ My speedometer at the present time shows a mileage of 7,345 miles and for the
first 5,000 of them I had one of your tyres on a back wheel, and it was replaced
by a non-skid and fixed on to a front wheel, where I am pleased to inform
you it still remains and is_making me wonder if it will last the war out”

THE DUNLOP RUBBER CO., LTD,,

Founders of the Pneumatic Tyre Industry,

Aston Cross, Birmingham; 14, Regent Street,
Londen, S.W. PARIS: 4 Rue du Colonel Moll,

ON THE FRONT. Similar to Michelin's Bibendum, Dunlop Tyre's corporate character Mr. Dunlop participated in the company’s
military-themed advertisements, inquiring into and concerned about the result of Dunlop tires and products subjected to the
harsh conditions in military missions and battlefields.

156. Full page advertisement published in The lllustrated London News, April 15, 1916.
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Spokesman : To you, Mr. Dunlop,
we tender our warmest thanks.
On every Front on which the
Allied Armies are Ffghting
Dunlop tyres are giving fine
service — service which s
playing a big part in the success
of the cause for which we one
and all are fighting.

The war has made for Dunlop
tyres old [riendships stauncher
and new friendships have
Sprung up on every side.

On behalf of our men in the
field, we thank you,

DUNLOP

RUBBER CO. LTD.,
Fomsdurs of ths Passmatic Trve lndustrr,
Purs Milly, Asise Cross, BIRMIKCHAN.
OF ALL MOTOR AGENTS.

w bl o e | el
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Officer = So you have arrived at last,

Dunlop : Yes, by good fortunes | have had
a deuce of & ime.

Oflicer : What's been the matter ?

Dunlop: The ear has been sliding about all
over the place. No proper non-skids,
There ought to be one steel-studded and
one grooved cover on each pair of wheels.
A neel-studded cover grips where an all-
rubber cover docsn't, and vice-versa. It
is the only 2 for all k
and your roads arc the limit just now.

DUNLOP

RUBBER COMPANY, LIMITED,

Founders of the Pneumatic Tyre
Industry throughout the Waorld,
Aston Cross, Hirmingham ;: 1y,
Kegent  Street, London, S0V
PPARIS : 4, Rue du Colonel Moll.

HIGH COMMAND.

Mr. Dunlop displayed his aristocratic
bearing, fraternizing with the soldiers
—French, English, or Italian—and
meeting with commanders of the Allied
Armies, who expressed their sincere
thanks to him: “To you, Mr. Dunlop,

we tender our warmest thanks. On
every Front on which the Allied Armies
are fighting Dunlop tyres are giving fine
service—service which is playing a big
part in the success of the cause for
which we one and all are fighting.”

157. (opposite page)

Color advertisement published

in the magazine Country Life,
December 9, 1916. Illustration by
the British artist Wilton Williams.
158. Advertisement published in
the English magazine The Light Car
and Cyclecar, December 20, 1915.
[llustration by Helen Madeleine
McKie (1889-1957).

159. Advertisement published

H/“/ ~ ) —— ~C S - . in Italian magazine, 1916.

Dunlop. — Un bel carico avete
sui vostri “DUNLOP,,.

Soldato. — Gia, ma, signore mio,
non & niente in paragone al peso
che avevo sul cuore prima di
montare i vostri pneus.

SOCIETA ITALIANA DUNLOP PER L’'INDUSTRIA DELLA GOMMA
K ROMA :: MILANO :: BOLOGNA Y,
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RITISH directors, British share-
holders, and British workmen
benefit by your purchase of Avon Tyres
—in the first place.
@, Secondly, there is substantial benefit
for you—in increased comfort, greater
security, longer service. Not problematic,
but proven. Our Catalogue gives facts
and figures—may we send you a copy
post free?

The Avon Indla Rubber Co., Lid., 19, Newman 51, Oaford St W,

Warke: Walkuham, Wilts  Twpods: Masabsuar, Hirmmghoes, Driskol, Glaagew, Faris

PATRIOTIC CONSUMPTION.

Patriotism during the confused times of war,
the defense of local business interests, and
the reaction to an invasion (commercial),
were intermingled in public appeals launched
by leading firms of the British tire industry.
To the right, the London-based company
Stelastic emphasized that their tires,

like the company, were 100% British:
“British Made and British Owned"” utilizing
the image of John Bull, the recognizable
character that was the popular patriotic
representative. The above image shows

the advertisement for Avon, employing

the image of Britannia, a more elaborate
allegorical cultured personification.

160. Advertisement published in the British
magazine The Sphere, December 7, 1914.
161. Advertisement published in March 1916.

S

British Motorists' —

Are you aware that you
buy imported tyres to the
extent of £398,000 for
the month of November, 1915
We are sure it is ‘want of thought,
and not “want of heart”. You
can buy Stelastic Tyres which
are guaranteed for £.500 miles
and are British Made and
British Owned.

We ask you to support

telastic

British Made Tores
%York Street, West_;nir\ster London.SW.

- 806 -
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.[ Thorough

T has been found practically impossibla
find a Freach equivalent for
Kllr.\'h smer's word,” but users of
Avon Tyres are quite familiar with fts
full significance ns applied to British
tyre manufacture, translated
into terms of tyre service.

| al o alegle-
| velcamizes the e tyre Ia ooe operation, Aven
|

| Gevotion 1o quatity and efickay. National wartare
| does pot demand  thorough e
e cnally 1kt toss Too votiip of & ors, o Ity
|| unesding eonfiet with the road, and powbecs Is
| thoroughness mare faitbfully Dﬁ(ﬂnﬂ tkam in (he

Aven werksbops at Melksham In Wiltssirg,
| The result Is revealed in "\l Impartial vesdict ef
| e road. AmvAwmear® eecently
| Comseunicated exact records of the mikiﬂlx of tem
yres uied o8 & 20 by, Iandaulet aw

foreign-mado TyTes aver 3,318 ml\u ugh ens
ditio {Germas) was - perly doge for ™ at 3,608 two
vons ran B850 and 9,472 miles; nni three ulhw

vors vwere s6il runsing  unmarked * after avers 5
593 emiles cach. .
- The milsages of elght Avon m;lnmwnn-'oo. AVON SOLID BAND TYRES
recently reporiod fo us. aggredate Te000— for Heavy Industrial Motors,

9,500—3ix = 3aill runsing.”” Ukefil literazure on application,

THE AVON INDIA RUBBER CO, Ltd, 19, Newman Strest, Oxford
EteMisked thirsy yoars, Csm.:.xmq fo M. Wir Ofce, Admi

Woarks: I.Ihhn Ecrvics Diepters B, X,
Urgham, Fars, msm.uud\uwi.wmuan—u in ol Coles

o

BY FAST TOURING MOTORS
ON AVON PNEUMATICS

| Artlllery Transport

Will YOU employ this

man or a foreigner ?

HE number of foreign tyres imported into this country
manthly, before the war, represented the output of
ten thousand werkpeople.

Large numbers of these * alien " tyres were, of course,
German. Thanks to awakened patriotism and the Navy's
real blockade, it is unnecessary to ask motorists o refrain
from osing enemy products ; but we may be forgiven the
reminder that to purchase awy foreign ryre involves a direct
loss to British - wage-carners.

Will you employ foreign workmen or  Britishers—

pur own countrymen, whe, when duty calls, «
} for khaki to fight your battles? 2597 uff'h: Aven
workers wear khaki to-day—doubtless ﬁ% ul:f as well as
they worked! The remaining 7594, reinfo

are loyally ANE MADE TN ENGLAND.  KEEF HOME INDUSTRIES GOBG]
speeding  up uction for His Majesty's Government, AMPLE STOCES AVAILABLE FOR IMMEDIATE DELIVERIES.

end a share of their labour is at your service,

THIS SPRING demand Avoni—for the new car or
for replacements. Over 7oo motor agents hold stocks— AVON TYRES.
nearest . vt oh-_ﬂe lowe onr raquet, The company Avon India Rubber also resorted

to patriotic issues in their advertising campaigns.

In the advertisement on the left, the sustainability

of employment and the economy is linked to the
consumption of British products. The advertisement
on the top right employs the image of War Secretary
Lord Horatio Kitchener to endorse the advertising
message. The image above this text includes contents
explaining that Avon tires were also tested and ready
to be used in the transportation of artillery pieces.

162-164. Advertisements published in The Times,
March 16 and 23, 1915; and August 10, 1914.
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MOSELEY TYRES.

The company David Moseley & Sons Ltd. from
Manchester was founded in 1833 and originally
dedicated to manufacturing various articles derived
from rubber and mechanical parts. In 1964 they
were acquired by Avon and closed in 1981.

During the first decades of the twentieth century
they also manufactured tires and, in their wartime
advertisements, called for the consumption of
autochthonous instead of imported products.

In the press campaigns of 1916 and 1917 they
employed as their spokesperson the character
portrayed in the examples shown here.

165. Advertisement in Punch, February 16, 1916.
166. Advertisement in Punch, May 10, 1916.
167. Advertisement in Punch, January 17, 1917.
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Home Tyres
turning

illions of British money—money
Britain needs to win—are going
abroad to pay for imported tyres.

Is any of your money going ?

Buying imported tyres
to-day is damaging
extravagance, because
imported tyres need-
lessly increase our
national indebtedness
abroad, because they
lower the exchange
value of the English

pound and hurt British
credit, because they
increase freights
and make neces.
sities dearer, and
because the sup-
plies of British-
made tyres are
ample for all needs.

MOSELEY

Catalogues post free from

DAVID MOSELEY & SONS,

LIMITED

CHAPEL FIELD WORKS, ARDWICK, MANCHESTER.

MANCHESTER: 2,
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CERTAIN LIVELINESS

NORATEL sriTisH
(CLACHE
' TYRES.

Hiwid wia B so Gmprrslive s B4 tgwes posssmssg
liwelinrnn asad Frailatcs as Thi promesl Lus.

sl remadng s Wowdiy mun dhissls Maitberrs, pagies

trenlilie. brebas wesdnorrens, by reasen ol (he doplorable
stata ol tha rosde

By dimading Clisbars yos & comass of obiaissag Iprs
which makli pow 1o Fdé b8 camler dad Rilely, sree e
ihe mosd Sped hele< reads, Ak srkealile meibed sl
masslirtet  asamring  grrab  dw and B with
rrmarkanks dursbility.

THE HORTH BRITISH RUBBER CO., LTD.,
LONDON: 1i8, Grest Portland Sirest, W
FASTORIER ; Carde Mille, iyt

THE NORTH BRITISH RUSBER CO., LTD.

FIGHT
against
tyre

inefficiency

Make your Ally the one great British Tyre—Clincher,

and you will have no reverses in your motoring. Unlike the Kaiser's ~road

When you specily ** Clinchors™ you will have ihe satisfaction of knowisg
you wra bu

Tha Moter caade eol of Plantation

Robber which bas passed through the RA.C

5,000 Mils Test with flying osolours
You will koow that bn material, hip, care of 4, &
Mmm_dm.pnnmmmmmmms
tyre ufactars.  Also, every

NORTH BRITISH

THE NORTH BRITISH RUBBER COMPANY, LTD.,
Clincher House, Gt. Portland Street, LONDON, W.
Telaphione: 8378-9 Gerrard. Telsgrama: * Nobritirs, London,™

- 809 -

to Calais,” your road will be free from all cbstructions In the way of trouble,

NORTH BRITISH CLINCHER TYRES.
The Scottish tire manufacturer launched
important advertising arsenal during the
Great War. Mixing patriotic propaganda
and advertising, their advertisements made
explicit references to military battles in
their texts and illustrations. As explained

in the advertisement shown above, tires
and rubber products manufactured by

The North British Rubber Co. were utilized
by the armies of Britain, France, Belgium and
Greece as well as by the British Red Cross.

168. Advertisement published in

The Autocar magazine, September 2, 1916.
169. Advertisement published in

the magazine The Graphic, December 1914.
170. Advertisement published in

The Observer Sunday, November 29, 1914
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1916

Every Motorist
Must face these
facts.

If things go on as they are,
Britain will have to pay America
A4,000,000 in gold for American tyres, imported during 1916, and
admitted here @wiy free. This gold is meeded to help win the war, and
even if American tyres were better than British it would be wrong.
Support British Industries by using

NORTH BRITISH

LINCHER

MOTOR TYRES

They are made of ALL - PLANTATION RUBBER and are
tested in all stages of manufacture. They give absolute satisfaction
under any condition,

Of enurse you are. IT you happen to
be buying and using Amcrican Tyres,
it is probably not so much from want
of patriotism as from want of thought.
But the matter is now a scrious one for the country.
American Tyres are responsible for the export of about
E4, 000,000 sterling per annum—and this at o time when
every gold piece is needed HERE o win the War,

There is no need to buy American Tyres—there are
plenty of British Tyres to meet the demand.  Be patriotic

and boy—
NORTH ERITISH

LINCHER

ALL - PLANTATION RUBBER

MOTOR TYRES

THE NORTH BRITISH RUBBER CO., LTD.,
168, Great Portland Street, LONDON, W.
Tamouisa Casile biSs. EDINBUEGH.

THE NORTH BRITISH RUBBER C0., LTD,
169, Great Portland Street, LUNDON, W,
Factories : Castle  Mills, EDINEURGH.
TR
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Wi Are you a Practical
\ patriot, or merely a
y word=of=-mouth one?
Do you sport a Union Jack
in your coat and American
Tyres on your car?
If you are a patriotic Briton—then
remember that your country needs every penny that
can be spared, to win the war, and especially needs the
milliens in gold that go out of the Empire every year
in the purchase of American Tyres,
Be British—buy British Tyres.
“Tyre=wise” and buy CLINCHERS
—~the Best of the British.

(LINCHER

ALL PLANTATION RUBBER

MOTOR TYRES.

For Commercial Vehicles fit North British
Clincher Solid Rubber Band Tyres.
THE NORTH BRITISH RUBBER CO.. LTD,

169, Great Portland Strest, LONDON, W.
A Factosios : Castle Mills, EDINBURGH. :

Be

While the British Government is dencuncing
motoring a# a luxury, Motor Tyres from
Neutral Countries are being imported at the
rate of approximately £300,000 per month,
in payment of which British Gold has to be
sent out of the counfry.

The importation of these Tyres iz largely
to meet the demands of luxury, as British
Manufacturers are well able to take care
of the bona-fide requirements of Great
Britain and her Colonfes.

Support British Industry by using

NORTH BRITISH

LINCHER

“ALL PLANTATION” RUBBER

MOTOR TYRES.

THE NORTH BRITISH RUBBER CO., LTD.,
189, Great Portlasd Sercet, LON D0, W
Facterien: Castle Milli, ETHNBURGH.

PATRIOTISM. The Scottish company North British Rubber was one of the most belligerent in their publicity that promoted
patriotic awareness against importing tires manufactured in other countries. They declared that the purchase of these products
led to the outflow of capital and weakened the British economy. This situation could affect the financing of military activities and
thus favor the enemy factions, the Germans. The neutrality of the United States at the beginning of the war and their systematic
commercial invasion were heavily criticized. In the advertisements shown here, the feminine figures of patriotism and Britannia
advised the client to consume autochthonous tires and to not be fooled by Uncle Sam, the defender of American products.
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BEWARE

of purchasmg GERMAN TYRES,
many of which are made in the
same factory as the fabric for
ZEPPELINS.

The supreme ALL BRITISH TYRES which
have never been * banned’’ by the brand
s«Madein Germany *’ or itsequivalentare the

North British

////// //////// J// AL ///‘/Ifl[m;.//
All Plantauon Rubber

MOTOR TYRES

The North British Rubber Co., Ltd.,
169, Great Portland Street, London, W,
FACTORIES : CASTLE MILLS, EDINBURGH.

 The gold that will
- help win the war

? ,. L1 isheing exported-

b= Do you help?

F you are buying American

Tyres you are helping.

Just consider the facts. This

country will have to pay

America for Ty es imported

during 1916 an amount of

£4,000,000. This will have to be paid

in gold and the tyres are admitted here dufy

free. At atime like this, this is all wrong,

and further, British Tyresarc to the highest
degree reliable, and

NORTH BRITISH

(LNCHER

ALL PLANTATION RUBBER

MOTOR TYRES

are British in every particular.
fHE NORTH BRITISH RUBBER CO., LTD.,

\\\\\\\‘\\\\\\\‘\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\

169, Great Portland Streot, LONDON, W, / For Commercial Vehicles fit North British
Factorles : Castle Mills, EDINBURGH, % Clincher Solid Rubber Band Tyres.
N

171. (opposite page) Advertisement in magazine, May 27, 1916.

172. (opposite page) Advertisement in The Times, November 11, 1916.
173. (opposite page) Advertisement in The Graphic, June 17, 1916.

174. (opposite page) Advertisement in the magazine The Sphere, 1916.
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_ Are you

h
LOSE theWar ?

How the Huns must smile to see
BRITISH MOTORISTS sending
gold out of the country at the
rate of £4,000,000 per year to
pay for |mpuﬂeé American Tyres,
when all the time there are plenty
of better and British made, like

LINCHER

MOTOR TYRES,

te meet all requirements. Motorists,
where is your patriotism? Be British.
Buy Clincher British Tyres and help
your country at the same time that
you help your p-nnlr.et
§ THE NORTH BRITISH
RUBBER CO., Lid,
168, Great Pnrl]am‘l 5!..
LUNDD\’ W,

Fac Casle MLlh, Edwbargh

elping to

Are you a patriotic motorist or a “pro-
German” one? Are you one of the buyers of im-
ported tyres, to pay for which millions of pounds
in gold are sent out of the Empire every year ?

The Country needs all the money it can get
to win the War., To purchase foreign tyres
is unpatriotic; it is unwise too—for there are
plenty of better and British-made tyres like

NORTH BRITISH

LINCHER

MOTOR TYRES
The All Plantation Rubber, Long Service Tyres.

THE NORTH BRITISH RUBBER CO,, Ltd.,
169, Great Portland Street, LONDON, W.
Factories : Castle Mills, EDINBURGH.

175. Advertisement in The Times, October 18, 1915.
176. Advertisement in The Sphere, July 1, 1916.

177. Advertisement in The Times, April 22, 1916.

178. Advertisement in The Times, September 22, 1916.
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North BRITIS&H Solid Band Tyres
CLINCHER CROSS Tyres

are giving most satisfactory service in every sphere of motoring. No matter
which branch of the service—Heavy Transport, Stalf Duties, Red Cross Work, etc,,
Clinchers are enhancing their great reputation, and proving by their freedom from
troubles their right to the title :—

“THE TYRES THAT ARE SUPERIOR.”
The North British Rubber Co., Limited.

LONDON : 169, Great Portland Street, W. FACTORIES: Castle Mills, Edinburgh.

179. Advertisement published in the British magazine The Motor, August 29, 1916.
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The Test of a Tyre is the Road.
The rough, battle-scarred roads of France have
tested tyres to the full, and no tyre has stood the
test better than the ** Clincher.”
What ** Clinchers " have done for Britain in the war
zone they can do for you on your Commercial 1
Vehicles at home. They will give you efficiency i
with economy in your delivery service. They i
will save time and reduce running costs. And i H
“Clinchers” are British to the backbone. & i
The North Britah Ralber Co, Lid, i CONTIN UOUS SERVICE
e, e— JR.OADS are not as good now as | ¢ Henley" Band Tyres is used
they were in pre-war time, | the skill and Lkenowled
and msequut!y a greater strain | by an experience over fifty
m tyres. Commercial rs in the treatment of rubber,
ners are finding that ﬁay are_British made tbrough.
uf all the tyres marketed the | out, and it is confidently claimed
"H.enley" ltand.- the road strain | that they equal if notmrpuuay
best. manufacture of | make of Solid Trye ext;
Tmm. ML, i
Al "
MOTOR TYRES 55%."&“4‘2’,“‘“ “‘“‘“‘&‘f“r’.“.’:’a"&:‘x”;s n“““rem‘:ﬁégg""‘m‘“"""“ {3

Matrors: " Driver! be very caveful of Private Jones
=—he musé not be jolted.”

Private J.: " It's all right, Matron, don't worry,
we're on Wood-Milnes."

Brlllsh-Made Motor Tyres
are unsurpassed for resiliency, comfort,
and mileage. Not only in “Blighty,” but
on all the Allied Fronts have they given
proof of their consistent high qualities,

Write for Price List.
For Heavy Commercial Cars try Wood-Milne Solids
WOOD-MILNE LIMITED, PRESTON.,

Yglograms : ¥ Comfort, Preston." Tulephone Praston, 415,
HANCHBSTB’R( 2L J\.'I'.IJID! S'[Rm BA‘!‘].‘HDkN’E

ALL-BRITISH TYRES

FOR Ambulance work tyres must be

very resilient and very “ safe " —
they must not skid. The scientific de-
sign of the Beldam tread assures both
resiliency and road grip. An ambu-
lance shod with Beldam All Rubber de
Luxe Tyres on both front wheels and
Beldam V. Steel Studded on both back
wheels will be safe and comfortable
on every kind of road.

Booklet "' A Study of Rami Surfaces”
gives reasons why ooklet " Testi-
mony " proves the rmam fo
right. May we send you copies?

The Beldam Tyre Company, Ltd.,
Brentford, Middlesex.

Godbolds, _I

WAR TRUCKS AND AMBULANCES. The United States’ entry into World War | as an Allied force led to the

appearance of other types of advertising. As the images here show, North British Rubber and other British companies

—in this case Henley, Beldam and Wood-Milne—displayed in their advertisements the good service that their solid rubber
and pneumatic tires provided to military ambulances, trucks and other vehicles for transporting material and troops.

180. Advertisement in magazine, c. 1916. 181. Advertisement in The Manchester Guardian newspaper, December 8, 1916.
182. Advertisement in Country Life magazine, October 5, 1918. 183. Advertisement in The Manchester Guardian, July 4, 1917
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Les mitrailleuses de I'armée Belge sont munies de PNEUS ENGLEBERT.

BELGIAN ARTILLERY. The Belgian firm Englebert published a series of promotional postcards showing that their tires
were part of the military equipment for their country’s army. The two examples here portray the deployment of Belgian
gunners with light cannons mounted on a transport carrier fitted with Englebert tires and pulled by trained dogs.

Both photographs had previously been disseminated in the magazine Vie militaire, published in Brussels.

184-185. Englebert promotional postcards, c. 1914.

¥

Fhoto revas "Vie militalre,, — Braxzalles.

L]
LR
|

e daiatats - 20 MR T KT K

Las mitrailleuses de I'armée Belge sont munies de PNEUS ENGLEBERT.
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The use of humor in publicity was
employed by a variety of compa-
nies to approach complex subjects
such as the Great War. In this case,
a series of promotional postcards
published by the German firm
Excelsior, based in Hannover, is
shown. For example, on the left,
we see that a trench wire fence
neither punctures nor detains the
functioning of a bicycle fitted with
Excelsior tires. Or on the right, a
soldier wearing a pneumatic tire
finds that it serves as an authentic
and impenetrable bulletproof vest.

186. Series of humorous
promotional postcards published

Pipfks von der Racfahmabbeiung

dﬂw‘lta Dunmmmwnm i
; a s Gy Dl by Hannoversche Wummiwerke
Sem Excaision-Raifen durch * Excelsior A.G., 1917.
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HERMANN SCHUTZ.
During 1916 and 1917, the
Excelsior company pub-
lished a series of humorous
postcards about military
themes, such as those
shown here and on the
following pages. The author
of the illustrations was
German-born Hermann
Schiitz (1875-1953),
outstanding caricaturist,
illustrator of children’s
books and who also worked
extensively for Continental.

187. Promotional
humorous postcard, 1916.
Illustrated by

Hermann. Schiitz.

Hannoversche Gummimerke
1Ezecelsior"A-G
Hannover-Linden.
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%ﬁn&g&r&a@e Cummimerte
“Gaecelsior' 4G,
“Hannooer-Linden.

188-189. Two postcards from the military-themed humorous series promoting
Excelsior tires for motorcycles, 1916. Illustrated by Hermann Schitz.
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%ﬂn&&ersc‘fq Cusn o e
Gacelsion’ -5 Fannoverlinden..

190-191. Two postcards from the military-themed humorous series promoting
Excelsior tires to equip airplanes, 1917. Illustrations signed by Hermann Schiitz.
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Continental

CONTINENTAL WAR. As of 1914 and during 1916 and 1917 an extensive series of lithograph postcards with humorous illustrations
went into circulation promoting products made by the Continental company: tires for carts and floats, bicycles, motorcycles, auto-
mobiles and small aircrafts, solid rubber tires for carriages and heavy transport vehicles, waterproof fabric for aerostatic balloons
and airships as well as tennis balls. A part of these postcards, given the context of the moment, portrayed military scenes with a
comic twist. Although the series appears unsigned, the illustrations may also have been the work of Hermann Schitz.

192-193. Two German postcards from the military-themed humorous series promoting Continental tires, c. 1917. Unsigned.
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Continental

AERIAL BATTLES.

Aerial warfare, in which Germany was skilled

and powerful, constituted a prominent subject
among those featured by these humorous postcards.
Airplanes and technologically advanced zeppelins,
thanks to fabric layers that were coated and treated
with impermeable rubber substances and sealants
that covered their structures, had a massive debut
as instruments of war during the First World War.
Moreover, the conflict potentiated the development
of tires adapted to airplane landing gear, a product
that Continental also manufactured.

194-195. Two postcards from the military-themed
humorous series promoting Continental

products to equip zeppelins and airplanes, 1917.
Unsigned illustrations.
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THE RUSSIAN FRONT.

The two largest rubber companies in Russia,
Prowodnik and Treugolnik, equipped the vehicles

of the Russian Ministry of War. They also crossed
borders to equip Allied forces, while commercializing
their products throughout Europe as well as having
an import agency in the United States.

196. “To satisfy the highest demands, only Columb
Prowodnik tires.” Advertisement for Prowodnik

in the Russian magazine Automobil, 1916.

197. “Treugolnik Truck Tires.” Promotional

stamp printed around 1914-1915 at the Lithographic
Press T. Kibbel, Petrograd (St. Petersburg).
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Prowodnik Columb Tyres are

being largely used by the
ALLIED FORCES: at the

front, principally in consequence
of their great durability and
freedom from skidding,
and also because they
are made by our Allies.
Deliveries from stock, thanks
to the British Navy.

.....

- L T -
"'%B:-:,_,.ﬂ___._. P N o X -

COLUMB TYRE C°> L™

162, SHAFTESBURY AVENUE, W.C.

Talegrams : ** PROWODNKIK, LONDON." Telephores : z330. REGENT (3 LINES),

198. Advertisement for the British subsidiary of Prowodnik in the newspaper The Observer Sunday, November 29, 1914.
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Nous AuSSI. NOUS BUVONS L OBSTACLE |!

THE GERMAN OBSTACLE. "We also drink up the obstacle.” This is the slogan of the patriotic postcard
that shows a French private first-class soldier holding a large cup in which a German army officer lies.
The phrase and the scene are a clear reference to the famous poster designed by 0'Galop for Michelin advertising.

199. French postcard printed between 1914-1915. Illustrated by Martin Pradier.
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Sowvenir offerd par * LE JOURNAL "
i, SO

‘DES CANONS ! DES MUNITIONS !
CHARLES HUMBERT)

* Aus prmes. eloyens ” chanie la Marselllaise |
Repttans oo for cri qui sgra moire EFi.
Qe Ioping partoat allome sa fournaise,
Lis bess ne manguent pus &t réclasent Pourll |
** Diew armen. citayens ' ed toojours of quansd miwe |
Iles armes | A e erl, Framee, tom ciesr répond.
Car 1o sais bien gque ta vicioire & pour emblime
Le o gaulsis perché sar Fafiit d'un canos,
Hexmn ne REGNIER
de VAzadémie Frangaise.

v

THE ROOSTER ATOP THE WHEEL.

Patriotic symbols and popular characters such as the rooster
or Marianne, the personification of the Republic, were
profusely utilized in times of war. The iconographic resource
of the fowl on top of the wheel—of fortune, pertaining to
an artillery cannon or a car or bicycle tire—was also a way
of joining the war effort. In the image above, Michelin
employed this patriotic appeal, portraying the rooster
rolling on a roue amovible disk fitted with Semelle tires.

The images below portray the use of the French rooster

in advertising to help “nationalize” certain foreign products,
as intended by advertisements in French press for Clément
bicycles equipped with English Dunlop tires or for the
German firm Continental.

200. Postcard with a patriotic poem by Henri de Régnier, gift of the French newspaper Le Journal, c. 1914. 201. Illustration taken
from the booklet Michelin Pendant la Guerre, 1914-1917. 202. Advertisement for Continental tires in L lllustration, March 5, 1910.
203. Advertisement for Clément bicycles and Dunlop tires published in the sports magazine L 'Auto-Vélo, December 26, 1897.

T T —
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THE HOSPITAL MICHELIN. To provide care for the first war casualties, in 1914 Michelin et Cie decided

to renovate their new warehouses located at Chantoign street in Clermont-Ferrand. Reconstruction began

at the beginning of September and on the 22nd of that same month the hospital was already in operation,

with 225 available beds that increased to 320 in 1916, and medical care provided by six doctors and fifty nurses.
The image above shows the cover of the publication that tells the story of the initiative. It depicts the entry of the
wounded in front of the hospital gateway, being unloaded from an ambulance fitted with Michelin double or twin
tires employing the non-skid Semelle model, which was considered standard equipment for light trucks and vans.

204. Michelin Pendant la Guerre, 1914-1917. 40-page booklet published by Michelin et Cie in June 1917,
containing numerous photographs of the modern health facilities and patients admitted to the Hospital Michelin.
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PRO-PATRIA.

This page shows other initiatives taken
on by Michelin regarding the war effort
and the recognition of their employees
enlisted in the military. The photo on

the left shows the book that pays tribute
to personnel mobilized for the war effort.
It compiles data and lists of the recruits
—including those decorated for their
service and those who lost their life in
combat—including French employees of
the Michelin Tire Company in Milltown.
Below left, a stamp of patriotic
propaganda, with no postal value.

The central motif of the composition

is a Semelle tire with the message

“The Michelin tire takes us to victory.”
Below right, a brooch of the ACM,
Anciens Combattants Michelin, the
association of ex-soldiers from the
company, presided by Marcel Michelin.
The initials of the entity are inscribed

in a tire, crowned by the emblematic
Adrian helmet, forming part of the French
army’s basic equipment since 1915.

205. Livre d'Or du Personnel Mobilisé
des Usines Michelin, Guerre 1914-1918.
Paris: printed by J. Cussac, c. 1920.
206. One of the patriotic stamps of
the series—with variations of color—
printed by Michelin in 1916.

207. Badge for the association

of Anciens Combattants Michelin
from the First World War.



12. MICHELIN, THE GREAT WAR AND TIRE COMPANIES

For all Types of Vehicks |

Demand

The Real Guarantee

SERS of BG. Tyres sbeorb

an output of fve thouand

Tyres are trusted to the
ent of five thousand new tyres
every working day, it s quite cere
s you can
Write for p

BERGOUGNAN &P
TYRES ) v

The iz Guns of
our Allves dhuring
the war were
carried on BG.

" toet
ta suppart a
weight of foriy

BERGOUSAN TYVRE 00,
B E 1 Wewsh S,
[Py

BERGOUGNAN TIRES. The manufacturer located in Clermont-
Ferrand obtained substantial contracts from the French Ministere
de la Guerre, since they specialized in solid rubber tires [bandages
pleins] able to withstand the cargo of trucks that transported all
kinds of heavy materials such as boxes of ammunition as well

as towing enormous pieces of artillery. The use of pneumatic
tires was limited to trucks, vans, and other light vehicles,

a sector which Michelin was able to supply products for.

208. Latil truck with Bergougnan tires towing an artillery piece.
209. Advertisement for the British agency Bergougnan Tire Co.
published in The Times, September 13, 1920. 210. Schneider

140 mm cannon equipped with Bergougnan solid rubber tires.
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