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WEAPON OF WAR. Bergougnan's contribution as a supplier to the French army was not limited to solid
rubber tires but also included other products manufactured by the firm which became part of the soldiers’
equipment. The Le Gaulois rubber heels also fulfilled their mission, as exemplified by the postcards shown below.

211. Illustration taken from Du Plus Petit ... au Plus Grand. Le Bandage Bergougnan dans la Grand Guerre, c. 1920.
212-213. Two postcards from a long-running series published by Bergougnan on the Great War, c. 1920.
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To Dealers

Get in touch with us NOIW for the
exclusive rights for your territory,
Tie up with a concern that doesn’t
merely sell tires but SATIS-
FACTION as well. Don't be

the man you sell it 1o will
come back, not for an

the trial
you for having done
s0 and will help you
to sell more by brag-
ging to his friends of

satisfied with selling a tire ta the extraordinary
a man ONCE. Handle a mileage he gets out
tire that is so good that of them.

The Etablissements
BERGOUGNAN

will thank

“adjustment” but for a
re-order.

The BERGOU-
GXAN tire is that
kind of a tire
You may have to
talk a man into
buying his first
BERGOUGNAN,
but the second
and third, and all
the others. will
sell themselves,
Not only that, but
every motorist
whom you per-
suade into making

Manufactured by

Clermont - Ferrand,

have been making
tires for twenty

vears. We know all there is
to know about making tires.
We guarantee them for five

Etablissements
Bergougnaa, of

thousand mi

quently remder
Our disconunts
are not Fiving a
a nickel. The
fers you Joand 5is @
slickness in “putting
customer, He doesn't

cuxtomer, It 15 for yo
it is better 1o make 30
dozen times, ‘

France,
Establighed
1888,

BERGOUGNAN TIRE

f f
CORPORATION 49 West 641h Stree

Cangdaan Apeney, 123 Si

SEALING THE ALLIANCE. On April 24, 1913 the Gaulois Tire Corp., the official import agency

for Bergougnan solid rubber and pneumatic tires, was established with administrative headquarters
and warehouses in New York. The advertisement shown above from the year 1914 reported that exports
had resumed and prices had remained the same despite the start of the war. In January 1917 the agency
changed their name to the Bergougnan Tire Corp. and their advertisements included a pronunciation
guide under the company name due to its difficulty: “Pronounced BEAR-GOO-NIAN.”

The illustration in the advertisement shown above depicts the political alliance between the two
powers, France and the United States in the Great War, also reinforcing their commercial alliance.

214. Advertisement published in Motor World magazine, October 10, 1917.
215. Advertising module for Gaulois Tire Corporation in The New York Times, October 9, 1914.
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ON
GAULOIS
TIRES

Shipments of Gaulois
tires continue to arrive
from Havre and Marseilles
as in the past.

No fear as to deliveries
necd be felt.

We can supply you in
all sizes and styles.

If you have never tried
Gaulois tires, now is the
time to do so.

They look better
They wear better

They ARE better

Gaulois Tire Corp.,
49 West 64th St.
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MOTOR AGE

BERGOUGN

J#%e POILU

IN A NAME?

November 28, 1918

= £

(Pronounced BEAR-GOO-NTAN)

TIRES

Long Manufacturing Experience
Bergougnan Tires have been giving satisfaction for over 20 years.

Prestige

Bergougnan Tires have received the highest awards at 18 inter-
national expositions.

Reputation

Bergougnan Tires occupy a preferred position in the eyes of the
Transport Department of the French Army.

Tie up with that sort of a tire and sell good will at the same time

that you are selling rubber.

We have exclusive territory to allot on very attractive terms.

us today. The time is growing short.

Bergougnan Tires offer the greatest guarantee of perfect
service. We guarantee them for 5000 miles, but they frequently
render twice this mileage.

Write

Bergougnan Tire Corporation
49 West 64th Street New York

Canadian Agency: 325 St. James Street, Montreal

because they have within them some of these “poilu”
qualities.
THEY “STAND THE GAFF."

Try these tires on one side of your car and compare
the mileage they will give you with the mileage gotten
from the tires on the opposite wheels. We guarantee
at least 5,000 miles, but they frequently give twice
this distance.

THEY LOOK BETTER, THEY WEAR BETTER,
THEY are BETTER and they don't cost any more
than ordinary tires.

Dealers with an exacting clientele should write for
our Distribution Proposition. We may be able to give
you the exclusive rights for your territory.

E CORPORATION

treet, New York
James Street, Montreal

pra, Please Mention Mofor Ape

THE FRENCH POILU.

The American subsidiary of Bergougnan did not
hesitate to identify themselves as a company of
French origin, taking advantage of the good reputa-
tion that products from the Old Continent enjoyed
in the American market and appealing to the affinity
between the Allied powers during the First World
War. The advertisement shown above portrays the
result of this complicity, comparing the Bergougnan
tires with the selfless service offered by French
soldiers, represented by an archetypal poilu, along
with the slogan “Bergougnan, the Poilu of Tires”
[Bergougnan, the soldier (French) of tires].

216. Full page advertisement published
in Motor Age magazine, November 28, 1918.
217. Advertisement published in the magazine

Automobile Trade Journal, March 1918.
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(Pronounced BEAR-GOO-NIAN)

W. S. S.

WAR SAVINGS STAMPS WILL WIN THE WAR

You will not have anything left with which to buy war savings stamps if the tires you use cost you two
cents m mile. The real test of tires is THE COST PER MILE. By buying tires that only cost you
half a cent a mile you can use the * velvet™ to buy W. 5. 5. stamps.

BERGOUGNAN TIRES

(Formerly sold under the name of GAULOIS tires)

teed for FIVE THOUSAND MILES and frequently render twice this distance. They are good
h‘ﬂtﬂ BUY for this reason, and GOOD TIRES TO BUY ARE GOOD TIRES TO SELL.

Get in touch with us today. Our selling proposition is a very attractive one. We may be able to give
you the exclusive rights for your territory.

BERGOUGNAN TIRE CORPORATION

49 West 64th Street New York
Canadian Agency, 325 5t. James Street, Montreal

W.S.S. The American subsidiary of Bergougnan also participated in the United States military effort,
as can be seen in the above advertisement stating that the savings obtained by the good performance
and duration of French tires could be invested in acquiring "War Saving Stamps.”

218. Advertisement for Bergougnan Tire Corp. published in Automobile Trade Journal, May 1918.
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BERGOUGNAN TIRES

DIPTYCH.

The illustration above acquires its
meaning by comparing it with the
image shown in the advertisement
from the previous page. The previous
image portrays a nature landscape
with an automobile driving through it.
The other shows a scene of

military deployment, with military
vehicles and back up aviation support.
Bergougnan tires, which were
imported “direct from the battlefields
of France”—as can be read in

the advertisement on the left—

could equip both conventional
American passenger cars and

military vehicles that had been

used in the battles at the European
front during the Great War.

219. Illustrated headline from a full
page advertisement published in the
magazine Automobile Trade Journal,
February 1920.

220. An advertisement in the
American newspaper, The Boston
Sunday Globe, February 22,1920
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MILITARY AND CORPORATE MAIL. Tire industry companies published postcards to be used by their employees
stationed at the Front when sending letters to the company or family through the military correspondence service.

221-222. Examples of letters of military correspondence issued by the companies Bergougnan and Dunlop, 1917.
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® ESPANR ...
AuloMOoVIiL

vy AERONAUTICA N e

ORSANO OFICIAL DEL REAL AUTOMOVIL CLUB DE ESPANA

EL QUE MEJOR SURTE EN ESPANA

RGOUGNAN

Representante general para Espafiay MADRID BARCELONA

16, callo de Sagasta, 16. 76, Rambla de Catalufia, 78.
R. C. BERGOUGNAN Tol6t. J. 14-10 Toléf. 31 69

PETER HELCK. Spanish advertising for Bergougnan in 1920 and 1921 had the good fortune of employing a series
of advertisements realized by the prestigious American illustrator Peter Helck (1893-1988). Some of these, such as
the one shown here, portrayed military scenes that were still fresh in the minds and imagery of those who had
participated in the Great War. Advertisements were commissioned during the artist’s stay in Madrid between 1920
and 1921, which he had devoted to the study of masterworks from the Prado Museum.

223. Cover of the fortnightly magazine published in Madrid, Espafia Automduil y Aerondutica, number 7, 1920.
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ANT-REAU ™ cossteiir Bn Tiesed

frARd L ATELIENS ASTES

WINGS OF THE EAGI.E. AUE HANOEUYRER OO CERTEE (BT,

Hutchinson was the most active French ~ g
company in the manufacture of treated textiles N
and fabrics to build airplanes, aeronautical

balloons and zeppelins for military purposes mm—

even before the First World War. It is likely
that this development was carried out partly
in their German subsidiary constituted in 1860,
with headquarters and factory in Mannheim.

224. Emblem of the Hutchinson

German subsidiary, on a stamp c. 1910.
225-226. Postcards of the military zeppelins
L'Ajudant-Reau (1912) and Fleurus (1913),

built in French army workshops with fuselages
covered by Hutchinson's rubber coated fabrics.
227. Artillery cannon for the French army

manufactured by Renault and equipped with 2 CAALIISNELOO AUZ MARGEUTAES 30 SODDEEST T3 e o s
Hutchinson solid rubber tires, c. 1919. N J

Les grandes applications des BANDES PLEINES HUTCHINSON (Guerre 1914-1918)

Materiel 155 long F construnt dans  les usines Benauh  sur bandes pleines Hutchinen
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QUELSOUFFLE!erQUELAIR VICTORIEUX!

=

PNEU W.RUSSELL

LEMOINSCHER PARCEQUELEMEILLEUR.

FUELTITE WRLL mamTy

ALLIED HYMNS. The bagpiper created by Micheli Liebeaux "Mich” became the corporate mascot of
W. Russell tires for many years, appearing on corporate administrative stationery and on various promotional items
such as the postcard shown here, based on a large lithograph poster (118 X 160 cm) that had been published.

228. Promotional postcard for W. Russell, c. 1919. Illustrated by Michel Liebeaux “Mich.”
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HYMNES pes ALLIE! E

SUR_.

WINDS OF VICTORY. The W. Russell tire and inner tube company, with offices and factory in Clinchy (Seine),
employed a Scotsman in traditional costume blowing a bagpipe made of an inner tube as their mascot. After the end
of the war, W. Russell tire incorporated patriotic flags and symbols with the bagpiper in one of their advertising campaigns.

229. Cover of an advertising brochure for W. Russell tires, 1919. Illustrations by Michel Liébeaux “Mich.”

- 838 -



12. MICHELIN, THE GREAT WAR AND TIRE COMPANIES

230-234. Cover and interior illustrations of the publicity booklet for W. Russell tires published in 1919. The chameleon character

of the Scottish bagpiper was portrayed on several occasions adorned with different uniforms of the Allied armies: French, Italian,
American and Belgian—in addition to his own British attire—to celebrate the victory.
235. Die-cut and lithographed promotional card for W. Russell tires, c. 1920.

7 Les Qualites

pes PNEUS &« BOYAUX

sont de tout repos !
SOUPLESSE
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%Mn Guide Un TRnorama
Une Histoire

W7 W

/

UN PANORAMA
par la
riche illustration
de cenfaines

de photographies.

UN GUIDE

par les enrtes,
les itinernires,
la documentation
touristique.

UNE HISTOIRE par l'exposé des faits de guerre gui se
déroulérent dans les secteurs décrits.

TELLE EST LA DEVISE DES __
GUIDES ILLUSTRES /8OR

MICHELIN _ Y,
cles Cl’lamps dt: Bﬂ.faiﬂe

1q14’-1918

En vente chez les libraires
et chez les stockistes
el agents de MICHELIN

Foir claque semaine aure dernidres
pages Jde L' Ilustration le>
— Samedd Tonrides Je Tiicbhelin

A GUIDE, A PANORAMA, A HISTORY. This was the motto used in the publicity for the Guides llustrés Michelin

des Champs de Bataille published by the Clermont-Ferrand firm. In the advertisement shown here, Bibendum exemplifies
the three principles wearing a French army helmet, consulting maps and itineraries and walking with a camera.

The text is written in French, except for the last sentence which is in English and targets the Anglo-Saxon reader.

236. Advertisement in the magazine La Petite lllustration, May 17, 1919. Illustrations by Georges Hautot.
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L Samasi
do PATCHELIN
[

: ,_I('!_ ’ l%a = S R
‘ Cnlﬂ'm.!um%

6 5
los ot penls de. Aliohelinne

fent de paraitre |
1 pholos.
ADcartes ws cTOQUIS. |
T R TR

En wenie cler lea Nbroires of cber les stochlstes Michelin, Prix de or tolome ; §  froncs

Collection def
Guider illustrés Michelin
des ChampydeBataille.

Vous lirez le 23° Guide illustré
Miclselin Jes dﬁa.mps l:le [)ataille:
Le CHEMIN des DAMES

Ses 280 illustrations, toujours dispostes
face au texte qui les commente, ses photos
du champ de bataille dont beaucoup furent
prises en pleine action par les comEallants
eux-mémes, sont la plus émouvante évocation
du grand drame de Laffaux, de la Malmai-
son, d'Hurtebise, de Craonne,

de Berry-au-Bac.

Lo Ferme d' Hurtebise = En librairie of chez les stockistes Alichelin.
dont il ne reste

T, T e

237-240. Advertisements for the Michelin Battlefield Guides published in the magazine L'lllustration,
October 18, 1919, May 29, 1920, October 25, 1919 and December 25, 1920. Illustrations by Edouard Louis Cousyn.
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L GUIDES JLLUSTRES
MICHELIN

GUES Wy SThs

—Mcneun 4
-'_""—--._.___

STRASBOURG o METZ,

de Morhange

>

Vient de.}':'a ralre

MICHELIN Collaborons !

Mon 12¢ Guide va paraitre incessamment !

(est une avalanche d'éditions successives! Et ce nest pas fini. On ne se
noie pas forcément dansla vague de paresse, et votre vieux Bibendum ne souffre
point de ce Poil-dans-lo-main-d'@ueve quon dit étre la maladie & Ia mode.

YPRES ¢t les batailles & Ypres © tel est le titre de mon petit dernier. 11
vous montrera les eplendeurs, puis I'agonie de la noble cité sous le marmitage
criminel, Vous v verrez aussi le champ de bataille célébre, ln créte de Mes.
sines, et les monts de Flandre, et nos cités ravagées, Armentitres, Béthune,

Mais puisque vous lirez ce beau livre demain, parlons d'antre chose, Chers
lecteurs, c'est & vous que j'en ai anjourd hui.

Ma collection est déji suffisamment importante pour que vous puissiez en
apprécier la valeur et Iintérét, Voulez-vous y collaborer

Beaucoup d'entre vous m'ont ferit déji spontanément, soit pour me signaler,
dans tel de mes Guides, quelque correction de détail, soit pour me proposer
leur collection personnelle de photos de guerre,

Ces documents, pris sur le vif, ilfustreront (au plus beau sens du mot) nos
tditions successives et nous ﬁezmeﬂmnt d'élever aux magnifiques héros de
I'Epopée un monument digne d’eux.

5i done vous aves rapporté ds la guerre des photos dmouvantes ou pittoresques, jo vous en prie, faites-le savoir & mon dépét de Paris, 87, boulevard Pereire.

BisENTUY

La visite des Champs de bataille.

Plus les vestiges de la lutte s'effaceront
sous la charrue ou sous les ronces,
plus vous aurez besoin des

Guides illustrés Michelin
des Champs de bataille.

Par leurs milliers de photographies et de croquis, par leurs
< récits de guerre évoquant, aux points principaux des itinéraires
quiils décnivent, les combats qui sy sont livrés, ils font revivre
i aux yeux du touriste toute la baraille.

Les 21 Guides actuellement parus sont en vente chex les libraires et chex
les stockistes de Michelin.

Prix des 7 volumes marqués d'une + : 2 fr. 50,
Prix des autres volumes : § fr.

Ces quatre derniers Guides
complétent
la célébre collection des

GUIIJES ILLUSTRES MICHELIN

s
— DES CHAMPS DE BATAILLE

EN VENTE
CNEZ LES LIBRAIRES
LT LES STOCKISTES

L YSER <1 laChte B,

—.
(TN

241-244. Advertisements for the Michelin Battlefield Guides published in the magazine L’lllustration,
January 10, 1920, 1920 (undated), 1920 (undated), and August 27, 1921. Illustrations by Edouard Louis Cousyn.
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Compagnons de vos voyages pendant ['été,

LES GUIDES ILLUSTRES MICHELIN
des Champs de Bataille

seront, pendant [lhiver, les amis de votre maison.

LEUR PLACE EST MARQUEE
DANS VOTRE BIBLIOTHEQUE

Ces 15 volumes sont en librairie ;
17 autres wvolumes paraiiront en 1920,
et I"Edition anglaise sull le mouvement !
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i e

[T

Bt K1)
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ARMCHAIR TOURIST ... AND CANE. Michelin publicity stated that their guides and itineraries were an essential
element for visiting battle scenes by car or on foot with favorable climatic conditions during the summer months.

In addition, they could be leisurely read in detail during the winter by the heat of a fireplace, for unhurried and in-
depth consultation. In the example shown above, the handwritten text in red and signed by Bibendum announces the
three guides expressly dedicated to the participation of American troops in battles on French land, edited in English.

245. Advertisement in the magazine La Petite lllustration, January 10, 1920. Illustrations by Georges Hautot.
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L'HISTMRE ET LE PANORAMA DE LA GUERRE

Les 16 Guides illusires Michelin
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2,031 photographies
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246. Bookmark to promote the latest quides ':’EE,. £ e A s ::L"HHE:::”}
published by Michelin in November 1920 e g T T [ -
247. Advertisement in La Petite Illustration, May 8, 1920. R g P ST PR R e e TP
248. Advertisement in La Petite Illustration, July 3, 1920.
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WHEELS AND PROPELLERS.

In the image on the left, the soldier
Bibendum raises the pressed steel
disc wheel developed during the war
and marketed in 1920. The image
below shows the promotional
postcard for the Michelin Battlefield
Guides and for the repopulation
campaign promoted by Michelin
after the end of the war.

The image depicts a stand at the
sixth Exposition Internationale

de la Locomotion Aérienne,

held in Paris between December 19,
1919 and January 4, 1920.

249. Cover of an advertising
pamphlet, c. 1920. Illustration
by Edouard Louis Cousyn.
250. Michelin promotional
postcard, December 1919

Tous les bénafic
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AN ADDITION TO THE ABOVE SERIES OF GUIDES.

THE

AMERICANS

IN THE

GREAT WAR

PUBLISHED IN 23 VOLUMES.

VOL. 1. (CHATEAU -THIERRY. SOISSONS. FISMES.)

Containing 132 pages of text. 200 lllustrations from photographs,
PRICE 3s. NET or POST FREE 3s. 3id.

VOL. 2. (ST MIHIEL. PONT-A-MOUSSON. METZ)

Containing 144 pages of text. 233 lllusteations from photographs.
PRICE 3s. MNET or POST FREE 3s 3id

VOL. 3. (MONTFAUCON. ROMAGNE. ST-MENEHOULD.)

Containing 112 pages of text. 1868 Illlustrations from photographs.
PRICE 3s. NET or POST FREE 3s 3d.

O'N SAL AT ALL BOOKSELLERS: THE ROYAL AUTOMOEBILE CLUB, LONDOM;
THE AUTOMOBILE ASSOGCIATION, LONDON; and at MICHELIN STOCKISTS.

FURTHER PARTICULARS OF THESE, AND OTHER VOLUMES IN THIS SERIES,
MAY BE OBTAINED FROM

MICHELIN TYRE C2 L™

81, FULHAM ROAD,
LONDON, S.W.3.

B.1.31.

ANGLO-SAXON CONNECTION. The guides translated into English had their own particular advertising campaign
in the British media. Michelin's advertisement shown above presents the three volumes of Americans in the Great War.

251. Full page advertisement published in The Graphic magazine, April 17, 1920.
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Michelin illustrated
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If you wish to make your visit to the Western Front interesting and
compbete, do not fail ta secure copies of the following Publicatsons ;
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Michelin Tyre Co., Ltd.,

81 FULHAM ROAD, LONDOMN, 5. 5. (Tevker oo Kadape}

4. NET. YOL. 1. 4s. NET.

MICHELIN & O CLERMONT FERRAND,

A MISTORY, A GUIDE, A BOOK FOR THE BOOK LOVER
Fratessly Busteaced from phofographa
—

OTHER VOLUMES NOW READY.
YPRES do get.  SOBSONS Jo oot RHEDNS 4o met

AMIENS Jb it THE MARNE 8o &l g VEROUN 5 L
AMERICANS BN THE GREAT WAR (LS L IL & DL s sach set.

MICHELIN TYRE C° L™

81, Fulham Road; London, S\W.3.

[R5
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ILLUSTRATES THE
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u‘ufﬂ#{tm AL THH l'hlﬂﬂ;'imln o ':‘rfr‘rlltu'r:p :’:I-I-ll
THE INNIR WATONY &F THE CHEAT
VLUMES B3 FURLIRHES,

ARL WHO DEMEE & ENOWLESGE oF

- VOUR BOOKRILEER FORE THE FOLLYW NG

YPRER o mt Peasit  EEEEMR, e bom o

LILLE. Fesises Pess sk VERDE™S, fosjoss Fo b b
P 8, SRR, P . Po e DB
1 ol e WARNE  Pros b o i,

AATTLES of fia SOHME
ANRAR s e BATTLES o ANTONL  HINDEMBUG LINE
MELGRN VEEB sal s BELGIAN OOUST.
SERGONT RATTLE o fhe MAKNE

A TTLIES o IFeCa RO

i [T e—rr—— P E———
T i ratas s e sk o b st 28 By

Warrad Rmbomkn Clnk, The Aaimmidelt hmcostosn, 1 Maiobs St o) Mosterion o U,
b Mo TPed oo, Lid. BL. Frllam Bl Lowion, £ W00

H

WE WiLL MAF GUT VUK TOUR, FEEE OF CHARGE,

B
i By, et e e b

e e 5 Vs o

MICHELIN TYRE C* L™ a

i

Bl FULWAM ROAD, LONINES, 85

252. Cover of a promotional brochure, c. 1920. 253. Full page advertisement published in Punch magazine, October 15, 1919.
254. Advertisement in The Times newspaper, June 3, 1920. 255. Advertisement in The Graphic magazine, March 20, 1920.
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— Questa volia Bibendum, invece dei - Cablé » per la tua vettura, ha poriato
quatiro volumi e dice che sono per me.

— Ha ragione, sono stalo o a dirglielo: | quattro voluml sono quelli deHa sua
Ciuida dei Campi di Battaglia: un'opera che non dovrebbe mancare nella biblioteca di
ogni buon ilaliano ¢d ho woluto che tu pure ne avessi un esemplare.

LA GUIDA oe: CAMPI b1 BATTAGLIA

& un consigliere ed un compagno per coloro che visitano i luoghi della guerra;
& la piu ¢satta ¢ completa documentazione della nosira vittoria ;

¢ una magnifica pabblicazione il cui valore elfettiva & inapprezzabile ;

# il movente di una meritoria azione benefica a favore degli orfani di guerrn.

L'opera completa di quattro volumi

costa L 50— e si trova, non solo pres-

80 la Sede dell’Agenzia dei Pneumatici

Michelin in Milano, Corso Semplone 66,
ma anche

PRESSO | PRINUPALI

SELLING THE GUIDES. During the year 1922 the corporate magazine Bibendum

of the Agenzia dei Pneumatici Michelin in Milan included several articles on the Italian

Guides, as well as advertisements to encourage their purchase. The four-volume collection

of La Guida dei Campi de Battaglia could be purchased mainly in the stores and repair shops

of the Michelin dealership network or directly from ltalian headquarters. Their distribution and
sales policy was similar to that developed in France, the United Kingdom and the United States.

256. Illustration of an article in Bibendum magazine, August-September 1922.
257. Advertisement for the Italian guides, in Bibendum magazine, December, 1922.

- 848 -



12. MICHELIN, THE GREAT WAR AND TIRE COMPANIES

GUIDED TOURS.

Although originally arranged throughout the text,

the illustrations compiled and ordered here succinctly
explain to us in cartoon form the motives that could
induce visitors to tour the battlefields as well as the
virtues of the guides and maps that Michelin offered.
It ends with a reflection on the social function

of allocating funds raised from their sales towards
the action of educating war orphans.

258. Compilation of vignettes that illustrate

the article "Beneficial tourism.” Published in the
corporate magazine Bibendum in the June 1922 issue.
Illustrations signed by Ludovico Ramponi.

Ai Ca:mpi di Battaglia ci si ¢i si va per rivivere la storia  per conoscere le nuove terre od a scopo di pietoso
ritorna per nostalgia italiane pellegrinaggio,

La mia Guida é illustrata con ¢ corredata da copiose carte geo- & documentata con postille stori- e con notizie d’indole militare
numerosi disegni, diagrammi, grafiche a colori e da tre grandi che di carattere retrospettivo relative all'ultima nostra guerra.
rilievi e fotografie carte d’ assieme al 250.000

- 849 -



12. MICHELIN, THE GREAT WAR AND TIRE COMPANIES

THE FIRST AUTOMOBILE TIRE
IN THE WORLD

was made in 1895 by

MICHELIN & C-¢

Clermont-Ferrand

FROM MILLTOWN TO CLERMONT-FERRAND.
In 1919 Michelin published a special edition within
their collection of battlefield guides. It dealt with a guide
aimed at promoting elite tourism in the Auvergne region,
incorporating information on hotels, sports and cultural
activities, description of sites, historical monuments and
medieval buildings such as the church of Notre-Dame-
du-Port and the cathedral of Notre-Dame-de-l'Assomption.
Obviously, it was written in English and in its interior

—as shown in the image on the right—the link between
Michelin and the American consumer was reinforced

by referring to the activity of their American subsidiary,
the Michelin Tire Company in Milltown.

MICHELIN TIRES

are also made in your country
by

The MICHELIN TIRE C°
Milltown-New-Jersey
U.S.A.

259-260. Cover and interior advertising of the
Illustrated Michelin Guides: Clermont-Ferrand-Royat
and surroundings. Paris: Imprimerie Chaix, 1919.
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MICHELIN (LLLNTRATED €UIDEY
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VERDUN

AT THE BATTLES FOR ITS POSSESSEIN,
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let

Cov

When in the ex-fighting zones

MICHELIN’S ILLUSTRATED GUIDES

to the Battlefields
show and describe to you
all the interesting places

On sale in France at Booksellers
and MICHELIN TIRE Agents

When motoring
let

MICHELIN
MAPS

show you

the way.

U.S. A.

The MICHELIN TIRE G° - mititown New-dersey
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MIEHELIS FLEAS TRATLD  GiitrLs
Te THL PATTLEFIELI [rves. 1w

YPRES

ANLI
THE BATTLES OF YI'RES
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SITHELIN IELEFTRATED CUIES
T THE HATTLEFILLME jisjisit

RHEIMS

AR THIE PATTLES FOR TS [15SSEs=30N

MRS m e - O PR MRS

ARERERTY THRE Cr | 8 Pl Rl LIFLA0M W,
BEOGEM T (v - dEles R L UL R A
POLYGLOT GUIDES.

In 1920, the Michelin et Cie.'s Parisian
publication service edited English
versions of several guides that had
been specifically designed for the
American public. They were imported,
advertised and distributed in the
United States under the supervision
of a specific department of the
Michelin Tire Company in Milltown.

261-264. Cover pages for four

of the seven guides published

for the American market, 1920.

265. Advertisement for road maps
and the collection of Michelin Guides
to the Battlefields, published

in the interior of one of them.
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THE AMERICAN TRIO.

The publication Americans in the Great War was composed of three volumes
having a variable number of pages—132, 148 and 114 pages respectively—,
bound in cloth and with a standard format of 14 x 21 cm. Within the first few pages,
the following heading was always written as a dedication: “In memory of the
Michelin workers and employees who died valiantly for their country.”

266-267. Photograph of the three guides and a double interior page from one
of them, showing text as well as illustrations in the form of maps and photographs.
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Faras 16581

MI GUIDES TO THE-BATTLEFIELDS OF THE GREAT WAR

TOURING

85 Dowlevard Pareirs, F Oaide Buresu

MICHELIN TIRE CO.

A1 Fulham Road Millbawn, M. L
Laadon,

5.W. 3

Mr., frank 5. Bowsn,
Salem,

o, il MILLTOWN. N. J. Mareh 8, 1922

Dear 5ir:=

Yesterday Mr. Zsunsre, representing the Michelin Guide &
Touring Buresu, cslled st your store to presant our new five color
Eoad Maps. TUnfortunstely it was mot his privilege to meet your buyer,
B0 we ars gending you a complimentary copy of the section around Salem.

This is the only Bap glving every detell helpful to the
toarist. Datsils are shown in such s memner ss not to congest the
msp. Lt is easily resd beosuse of the five colors and becsuse the
scale is four miles to the inch, In the front of the felded map you
will find a ccollection of enlerged city plans. These enlarged clty
plans are supplied with the map to emsble tourists to psss through
strange towns without delay.

The Michalin five color Hosd Meps sre constructed on the
geme gensrel lines es our maps of Zuropesn countries whieh have been
the standerd for the past twenty yesrs. May wa have the plessure of
sending you a small representative stock for & trial order?

Te retall price of the map is 7ig. Dealars' discount
is 40% below list, terms 23 cash, met 30 daye. Order blank is en=
enclosed for your convenisnos.

With kindest regards; we are-

Youre truly,

v

AdW:MB MICHELIN GUI1DE &m& BURBAU

Pe 5. - There sre three other maps covering the Atlantio Voast states
north of Philedelphia as far as New Hampehire and Vermont.

MICHELIN GUIDES TO THE BATTLEFIELDS OF THE WORLD WAR- A very interssting sarles traating the greal conflict from an saibrely mew
angbe. These rolumes contadn thousands of first band photographie reproductions of batile sconss, demslished bulldings snd sthar hivtoric et
tiomi, Theee bosls are invalusble s the towrist, student and archeclogkt,

MAPS AND GUIDES. The above image shows the stationary utilized by the Michelin Guide & Touring Bureau department

of the Michelin Tire Company in Milltown. The heading, the footnote and the illustrations promote the guides to the battlefields.
However, in this case, the Michelin department offers another of their publications, the road maps made by Paris headquarters’
cartographic service which followed the same scheme as the existing ones covering French and other European routes.

268. Corporate stationery, 1922.
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VUniversal Cords

1{,”,7
Michelin Guides

to the

Battlefields

First Battle of the Marne .

[l "
« @ ®
. -

.

The Americans
in the Great War

Second Battle of the Marne
The Battle of St. Mihiel . . 1.00
Meuse and Argonne Battle-

fialds . . . . . . . . 100

SOLD BY

MAKING A MARK. The above images show the bookmarks that were included in the American guides.

They constituted promotional material that was taken advantage of to provide information about the collection,

their prices and where to buy them (in this case, the area destined for the dealership’s informational stamp is unused).
In addition, the multinational character of the Michelin company and their supremacy in Europe was also highlighted.

269. Front and back of the bookmark from the Michelin Guides to the Battlefields distributed in the U.S. market, 1920.

- 854 -



12. MICHELIN, THE GREAT WAR AND TIRE COMPANIES

MICHELIN GUIDES

The Battlefields—
And What They Mean

-J “eo N ,7

Make your visit to France a pilgrimage—not merely a journey across a devastated
land. The broken ruins, the barren shell-torn fields, the abandoned trenches—
these mean nothing until interpreted interms of the glorious deeds and sacrifices
that occurred there.

The whole story, now perma~ently recorded that you may visit the-e sacred shrines
understandingly, is told simply and clearly in the Michelin Guides to the Battlefields.
IMNlustrated with thousands of photographs, maps, and diaFrams, these

| books are invaluable to the tourist, the student, the ex-soldier and all
| those interested in the war,

Books Now Ready (English Edition) :
The First Battle of the Marne. $1.50 Lille. ... .viiiiirnnenennrannnns $ .50
Amiens. ..........ciiiiiiiiiias .50 Verdun.......ovovvvvvnenennrnns 1.00
SOISSONS. .o vvrneneanierneneian .50
The Americans in the Great War

Vol. 1—The Second Battle of the Marme. ......oouuueerernrrnesecesosearnss $1.00
Vol. 2—The Battle of St. Mihiel. ... ... .. it ieeeannenn 1.00
Vol. 3—Meuse and Argonne Battlefields..............cooiuiiiiiininnnrannnnns 1.00

| Published by MICHELIN & CIE,, Clermont-Ferrand, France
| Address Orders and Inquiries to Guide Dept. of

MICHELIN TIRE CO., Milltown,N.J.

These books will soon be on sale the world over

HERE AND THERE.

m@ E @ ﬁ E L E N Michelin's first advertisements for the battlefield
guides translated into English were included

- in publications such as The Stars & Stripes
e, .\\" .7”“3‘?’0‘3(2 @UE@E newspaper, designed to inform and entertain
field American soldiers pertaining to the American
to the Bal Expeditionary Force (AE). The North American
. . press also launched a personalized campaign
200 illustrations for the sale of these guides, which was created
of maps from the headquarters of the Michelin Tire
in each copy { Company in Milltown, and which emphasized
the three volumes featuring the participation
. o - of the United States military.
Printed in English ’

270. Advertisement for the Michelin guides

or in French published in The Literary Digest, June 5, 1920.

Plice : 3fr. 50 a copy 271. Bibendum, in a pose reminiscent of
On sale at all Booksellers the American Statue of Liberty, advertises the
or of our Agents, Michelin guides in the official A.E.F. newspaper
—uwritten in English and published in France—
putbai i Bt b i gl The Stars & Stripes, January 3, 1919.

MICHELIN TYRE Coy Lk ... Fulham Road, LONDON,
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m

AT
MICHELIN GUIDES

to the Battlefields of Europe

The devastated villages of the Aisne, the shattered
ruins of Rheims, Verdun, Soissons, Chateau Thierry,
the Argonne — these and the part each played in
the great struggle are graphically described in the
Michelin Guides.

Beautifully printed, substantially bound and illustrated with
thousands of authentic photographs, maps and diagrams, these

books are invaluable to the tourist and a worthy addition to
any library. Order them today.

BOOKS NOW READY: (English Edition)

The First Battle of the o THE AMERICANS IN THE
Armem . :50. G.REAT WAR
272-274. .00
Bdvertisemens fo e SR PN e
the Michelin Guides to . - Battlefields
the Battlefields of Europe Published by MICHELIN & CIE., CLE.RMONT-FE.RRAND FRANCE

Address Orders and Inqmnes to Guide Dept. of

MICHELIN TIRE COMPANY, MILLTOWN, N.J.

These books will soon be on sale the wwlcl over.

published in The Literary
Digest magazine, June
19,26, and July 3, 1920.

T !_,

'MICHELIN GUIDES | | MICHELIN GUIDES

to the Battlefields of Europe

These remarkable books offer the most complete to sz ‘Bat ‘J ej }efds Of ‘El irope
authentic description and history of the battle- “The barrage lifted, a shrill blast from a sergeant’s whistle and
grounds ever published. They trace for you each they were over! Straight out through the wire, cursing, stum-
step in the development of the great war, explain bling, yelling, into the jaws of death—and they laughed.”

Y - . 1]
all the famous landmarks and describe, in a vivid TAa e Pt prage 1+ AT ate deseribed T the Mbchn G atdes tb e
interesting manner, the part each played in the peinted and bound. Order them toduy.
Great Struggle.

BOOKS NOW READY

Bnmful of i ing information, il THE AMERICANS IN THE
nﬁx maps, these books are vauanie to the mum (English Edition) GREAT WAR
and :ﬁ' 5 m:eruted in the war. Order them teday. N
KS NOW READY: (English Edition) T’i; First Battle of the WVol. 1—The Second
THE AMERICANS IN THE ATHE oo . ¢ Battle of the Marne. . $1.00
$1.50 GREAT WAR:
50 Vol. t—The Second Battle Vol. 2—The Battle of

St. Mihiel . ........00000 Lo

Meuse and
me nne Battlefields. .. 1.00

50 of the -00
50 Vol. 2=The Battle of St
L.00 Mihdel ... 100
L.00 Vol 3—Meuse and Argonne
1.00 Battlefields ... 1.00

Pubhohn! by Mwhcllﬂ & Cic., Clnmonr. Ferrand, France. Inquiries from auto

S Y tede S04 be sat to Guide Dept. of MICHELIN TIRE COMPANY, P hmd be ent o Guide Dot MICHELIN TIRE LTSRN T
Address all other inquiries to Address all other inquiries to
WAR RECORDS PUBLISHING CO., 50 UNION SQUARE, NEW YORK WAR RECORDS PUBLISHING CO., 50 UNION SQUARE, N.Y.
DISTRIBEUTORS MICHELIN GUIDES DISTRIBUTORS MICHELIN GUIDES
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MICHELIN GUIDES
to the Battlefields of Europe

The front your soldier knew—white dusty roads
jammed with trucks and troops and caissons, the little
shell torn villages they passed when his regiment first “went
up,” the trenches they took over from the French—all these
bits he knew so well are brought back to him, through these
remarkable volumes.

Brimful" of interesting information, illustrated with thousands of
photographs, maps and diagrams, these books make a real addition to
your library and should be in every soldier’s home. Order them today.
BOOKS NOW READY: (English Edition)
The First Battle of the

THE AME.RICANS IN THE
GREAT WAR:

Vol. 1—The Second Battle
of the Marne............... ... $L00

Vol. 2—The BattleofSt Mihiel 1.00

Vol. 3—Meuse and Argonne
Battlefields. .. .........c....... 1.00

Published by Michelin & Cie., Clermont-Ferrand, Fra;cc. Inquiries from auto and tire
trade should be sent to Guide Dept. of MICHELIN TIRE CO., MILLTOWN, N. J.
Address all other inquiries to
WAR RECORDS PUBLISHING CO., 50 UNION SQUARE, N. Y.
DISTRIBUTORS MICHELIN GUIDES

R

MICHELIN GUIDES

to the Battlefields of Europe

You'll want these remarkable books. They describe for
you every phase of the great struggle, locate all the famous
battle-grounds and historical landmarks and explain, ina
vw:d m\:rcsﬂng manner, \he part r.ach played and why.

print: -nd with
:Iwul-ndl of aul)mme pho:wuphl an-) m s¢ books are in-
valusble to ::: tourist and a worthy addil Ion to any library.

ay.

O0KS NOW READY U.'ugH.A Edition)

B
‘I‘M r‘m Battle at the

.50
00

00

5 00

THE AMEI-ICANS IN TH.E. GREAT WAR

Vol 1—The Second Battle of the Marne. ... .. $1L.00
Vol' 1—The Batile of St. Miiel e LD
Vol 3—Meuse and Argonne Battlefickds .. ... 1,00

teade thoul

Published by Michelin & Cie., Clermont-Ferrand, France. Inquiries from auto and th

be sent to Guide Dept. of MICHELIN TIRE CO., MILLTOWN, M. J

WAR RECORDS PUBLISHING CO., 50 UNION SQUARE, N. Y.

-3

Address all other inquiries 1o

DISTRIBUTORS MICHELIN GUIDES

to the Battlefields of
Europe

‘Whether “'he” stumbled grimly through the
splintered woods of the Argonne or wallowed
in the mud of Flanders, those fragments of
earth where “*he” fought mean worlds to us
who waited anxiously here at home.

Know them better, cach town, each historic
landmark and the part it played in his strug-
gle. Al are vividly described and clearly
located in the most complete and authentic
guide books of the war—the Michelin Guides
to the Battlefields.

A real addition to your library; an ideal gift—beauti-

fully printed, illustrated with thousands of photo-
graphs and maps. Order them now.

Published by Michelin & Cie., Clermont-Ferrand, France. Inguiries from auto and tire
trade should be sent to Guide Dlm of MICHELIN TIRE a

dress all other inquiries t

WAR RECORDS PUBLISH]NG CO., 50 UNION SQUARE, N. Y.
DISTRIBUTORS MICHELIN GUIDES

275-277.
Advertisements for
the Michelin Guides
to the Battlefields

of Europe published
in The Literary Digest
magazine, July 31.
July 17 and

August 14, 1920.

BOOKS NOW READY
(English Edition)
“.E First Batile of the

THE AMERICANS IN
THE GREAT WAR

Vol. 1—The Becend Battle
of the Marne. .. $1.00

ne
Battlefields . ... 1,00

0., MILLTOWN, N. J.
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MICHELIN GUIDES

¢o the Battlefields of Europe

A complete and permanent record of
the Battlefields of the war as they
were and are, compiled by the soldiers
themselves, with the aid of the French
Military Authorities.

Illustrated with thousands of photographs,
maps and diagrams, these books are invaluable
not only to the tourist, but also to the ex-soldier,
the student, and all those interested in the war.

BOOKS NOW READY: (English Edition)
The First Battle of the X The Americans in the Great War
. Vol. 1—The Second Battle of

Vol. 2—The Battle of St.

Vol. 3—Meuse an.d. Argomle .
Battlefields. .. ..... 1.00

Published by Mtchelm & Cie., Clermont-Ferrand, France. Inquiries from auto and tire
trade should be sent to Gmde Dept. of MICHELIN TIRE CO., MILLTOWN, N. J.

Address all other inquiries to

WAR RECORDS PUBLISHING CO., 50 UNION SQUARE, N. Y.
DISTRIBUTORS MICHELIN GUIDES

Advertisements for

the Michelin Guides to
the Battlefields of Europe
published in The Literary
Digest magazine,
September 11, August 28,
and September 25,1920.

s il ' ‘ , ﬂmh “

to the Battlefields of Europe

The little shell-torn villages of the Aisne, the bat-
tered Fortresses of Verdun, Soissons, Rheims—

pub'ished. y printed.

in what the battle-scenes look like now as d. Order them today

in what they were originally and what

these and all the other historical scttings of those Bosks Now Ready
famous chapters in histery are vividly deseribed (Emghish Ldition)
in the Michelin Guides. Tﬂ? Eﬁienl Eattle
Whether you go abroad this year ols;nat. you nMiamG s:.gg

should have a set of these remarkable bocks. miens. ...
to the Battleﬁelds of Brimfull of interesting information, illustrated fhimons. 3
urope with thousands of photographs and maps, they Verdun. .. :x
After all, you are interested not so much offer the most mmp]ct: outline of't-l's war ever smﬂu o
I the

ar

happened there. lpubluhzdrbv Muche]ind&{:ue C‘Iﬂmmul'hmam‘t‘l’g!m‘; Vol. 1—The
L . - uel ¢ sent to Guide

by N W All this is clearly set forth in the Michelin Dot MICHELIN ".;g“go MILLTOWH, M. J. Becond Rat-
Guides, compiled from data gathered by Address all other inquiries to Marne.... §1
the soldiers themselves and illustrated WAR RECORDS PUBLISHING CO., 50 Usien Souare, N. Y. Vol. 2—The
Mth lhuusands on‘nolographs maps and DISTRIBUTORS MICHELIN GUIDES Battleof St.

ted, subst: Mihiel, . 1.00

tmllybaund invaluable tothe tourist or for Val. SLMeuw

the library of the ex-soldier, student or any ’B':fueuim'-’.“im

one interested in the war.
Pubfished by Michelin & Cie,, Clermont-Ferrand,
France. Inquiries from auto and tire trade should be
sent to Guide Dept. of MICHELIN TIRE CO.,
MILLTOWHN, N. J.
Address all other ingquiries to
WAR RECORDS PUBLISHING CO., 50 UNION SQUARE, N. Y.
BISTRIBUTORS MICHELIN GUIDES
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MICHELIN GUIDES

to the Battlefields of Europe

‘The names of the little shell-torn towns and villages they took, of the
crumbling chateau ruins, of the big cathedral with its shattered towers—all
the things “your” soldier may forget but that are so well worth remember-
ing, are vividly and permanently recorded in these remarkable books.

Compiled from data gathered by the soldiers themselves, these volumes

contain thousands of interesting photographs, maps and diagrams for the

ex-soldier, the tourist, the student and all others interested in the war.
BOOKS NOW READY: (English Edition)

III:: First Battle of the Marne.. $1. go The Americans in the Great War

Vol. I—Thic Second Battle of
Marmne........... -
Vol. 2—The Battle of St. 281 28_3'
Mihiel ............... 1.00 Advertisements for
Vol M eteids. o™ 100 the Michelin Guides

to the Battlefields of
Europe published in
The Literary Digest
magazine, October
23, October 9 and
November 6, 1920.

Michelin & Cie., Clermont-Ferrand, F'
be sent to Gu.ldl: Dept. of MICHBLIN TIRB

Address all other inquiries to
WAR RECORDS PUBLISHING CO., 50 UNION SQUARE, N. Y.

\ DISTRIBUTORS MICHELIN GUIDES

uiries from auto and tire

Publilhedulg
0., MILLTOWN, N. J.

trade sho

Ml

MICHELIN GUIDES

to the Battlefields of Europe

The tumbled ruins of a farm, a ragged stretch of trench behind
its rusted wire, an old absndurnl:d dugout—what stories these
could telll All are clearly explained and wividly described in these
remarkable books.

official

Compiled from data gathered by the sobdiers &Iw:-cl\m. these

permanent record of the war. Order them today.
BOOKS NOW READY: (English Edition)

'FII.;:-‘.\GQ by Michelin & Cie., Clermont-Ferrand, France. I

uiries from auto and tire
trade should be sent to Guide Dq-l nf MICHELIN TIRE ., MILLTOWHN, N. I.
ress all other inquiries to

WAR RECORDS PUBLISHING CO., 50 UNION SQUARE, N. Y.
DISTRIBUTORS MICHELIN GUIDES

¢o the Battlefields of Eurcpe

The poppied fields of the Marne, the
little toy villages, crumbling and broken
out there along the Aisne, the gray
splintered woods of the Argonne—all
living relics of those never-to-be-for-
gotten day:

guide books sutline each important operation, describe the ground where 8.
it occurred and explain the part eac landmark played in the struggle.
Beautifully illustrated, printed, bound, they make an intereating and Keep those wonderful pictures forever

fresh in "y:sr’ soldier's memory
through these remarkable detailed

Published by Michelin & Cie., Clormont-Ferrand, France
Inquires from auto and tire trade mummom-mu
MICHELIN TIRE CO., mu.m‘u . J.
all other inguiries
WAR RECORDS PUBLISHING CO., 50 IIIII!WMI.K.I.
DISTRIBUTORS MICHELIN GUIDES

Vol. 1—The Becond

The First Battle of the 150 - Aﬂnuﬂtnlwnl:‘:n the dmpum. of the great atmggle. B-nhaﬂiu”
..... . Great Marne. ... $1.00
'§3 Vol 1—The Sccond Battle of . Beautifully illustrated, well printed and substan- Vol 3—The Baviie
50 e Biatet ok B Sl tially bound these books will be invaluable tothe St. Mihiel
Y Vol. 2—The Battle of St. Mihiel 1.00 vd.@—u ded
% i.ﬁ Vol. 3—Mguie and Argonne ex-soldier in years to come. them today yonne 100
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” MICHELIN GUIDES
to the Battlefields of Europe

Where A complete and permanent record of the

Battles Battlefields of the war as they were and

Raged are, compiled by the zoldiers themselves
aided by the French Military Authorities.
Mustrated with thousands of photographs,
maps and diagrams, these books are invalu-
able not only to the tourist, but also to the

ex-soldier, the student, and all those inter-
ﬁ ested in the war,
BOOKS NOW READY : urumrmm:

Thea Firat Batile of the
Marne

.u.mlln-i.-.
Solasone.

FHETAMERICANS IN m:cnu'r WAR o
Yol 1—The Second Batile of the Marpe . -
Vol 3=The Baiile of St Mihlsl. .

Vol I=Mease and Argonme BattleRelds. .

Published by Miche

lin & Cie., Clermonit-
France. ries

from_suto

284-286.
Advertisements for
the Michelin Guides
to the Battlefields of
Europe published in
The American Legion,
July 9, October 1, and
November 12, 1920.

to the Battlefields of Europe

s yenrs go by you will want meore and more b bring
bock to mind the scemes where you fought. Your
fammily Roo- -vour wife, your children, and by-ased-by
womir grand-Iids -all these will tecausre & real record of
manv Battlehislda,

The Mechelin Guides shousd be in every soldéer’s home,
They are comymbed from dats gathered by the soldicrs
themmrtvrs, illuvimatad with thouands of photographs
ared mage; Lhey st farth in detail exactly what hap-
pemed in each legality, and why.

Beagtifully printed, substantially bound, they add to
any lbrary.

to the Battlefields of Europe

The names of the little shell-torn towns and

villages you toalk, of the crumbling chateau ruins, ™ BOCES HOW REALCT & ulngiish Editien
of the big cathedral with its shattered towers— The e Banthe of the s e

all the things you may forget but that are 36 well
worth remembering—theses are vividly and per-
manently recorded in these resarkable boaks.
Compiled from data gathered by the soldiers
themselves, thes: volumes contadn thousands af
interesting  photugraphs, maps and diagrams "  Sece and tire £

for the ex-soldier, the tourist. the student and | ILLTOWHM, . I Addras all

.% all others interested in the war. i i WAR RECORDS PUBLISHING ING CO.

i Umlon Syuars, Baw Vork

BOOKS NOW lhn‘n tl.ru-!r-h l.'dl’:lu:l

The Pirst Bassle of the 50
& u"l 31 |-: -
Amiesd , [ —— e
Seertons. ... ... -'N:I W pre . A
THE AMEI!IHHH IN THE C‘.ﬂ.ﬂf Wﬂl
Wal, t—=The Second Bastle of the Mame........ .
Vol I=—The Bavids of 51 Ml e - LD
Vol 3=Aleuin and Argensas Hattlefislds, | 100

hlullbﬂ Ir H:urvlll.n. [ =" Eu—ut <Ferrmind, !":I'HHICI%I.IN
e should be sent to Qumide Dir
TIR! DON?HN? ﬂ.ll.l.-'.l.‘cm'.l:i ML
War Recerds Publiahi
rl!’u“- ket Cunbes
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MICHELIN GUIDES

The Front You Knew

The white dusty roads jammed wi
trucks and troops and caissons, the little
shell torn villages you passed when your
regiment first “went up", the trenches
you took over from the French—all these
bits you knew so well are brought back to
you, through these remarkable volumes.
Brimful of interesting informaticon, illustrated
with thousands of photographs, maps and dia-
grams, these books make a real addition to your
library—they should be in every soldier's home.

.

BOOKS NOW READY: I;In;ﬂ-ﬁ Editien)
T?behmﬂ-anten!th.e . Lille. ... ..

Marne. . B
Ambeat

Val. I=—The Secomd Battle of the Marms, ,,
Vol. 2=Tha Battls of St. Mikial, .. .....
Viol. 3—Meuse and Argonne Batilefields. . .

Published by Mickelln & Cie., Cl'-:ou:l';:'m. E’:m I :;;r‘n

from aute and tire trads should bo sent to Guids Dept. of MICHELIN

TIRE COMPARNY, MILLTOWHN, N. ]J. Address all other inguiries to

WHMWEC&.‘ - = 50 Union Square, MNew Yerk
Hichebs Gukda

to the Battlefields of Europe

Where Whether you stumbiled through the splinkered
I woods of the Argonse or wallowed im the mud

] of Flanders, those I'r- ta of ground upon
Happlﬂd whicth you fought will alweys mean workds
o

Krow thom better. cach town, cach hisboric
landmark snd e part it played in the big
“show.™ Al are vividly described and clearly
located In the most coenplete amd authestic
guide Bocks of the war—the Michelin Qwides
to the Battbeficlds

A real sddition te your library: Besutifully
primted, illustrafed with thousands of photo-
graphs amd maps.  Order them pow.

BOOKS HOW READY (Enghist y.-n....:.

Tha Firt ﬂto‘lh Murss §1 '\-ﬂ Wemdu LIRL
‘B-m‘.-.- 'le- 1:":' : : g
“f. I.M‘“Itﬂﬂ'! IN THE ﬂ.R“‘I’ "aﬂ.

Wal, §—The Beevend Bannle of ':hr Marss. ..., LR
¥Wol. 2.=The Batils of Sc. Mibis 1.

Wl J—Menie asd Argoana hllm‘illdl N 100

Publisheed by Mishelin & Cin,, Clarmant-Farrand, Frames
Addzem Ordders and Inqumn. 10 Gruide Depl. of
MICHEI'..]N TIRE CO., Milltawn, M. J.

will soon be on ke the warld g

287-289.
Advertisements for
the Michelin Guides

to the Battlefields of
Europe published in
The American Legion,
October 15, June 18
and September 3, 1920.

MICHELIN GUIDES
to the Battlefields of Europe

Remember those long bours you walted—cold,
stiff and cramped—Tfor the barrage to lift and that
shrill blast from the sergeant’s whistle. How
that outfit of yours p-tﬂi straight out through
. yellimg, laughi

the wire—oursing.

inta the jaws of death !
What felds of glory these | Know them better,
each town, cach historic lnndmark, and the part
it ployed. All are described in the Michelin
CQuides, the most authentic description of the
front ever published.

u 4 with 1k ds of ph dro. s and
%u:rm beautifully pristed and —Hﬂr‘tﬂ

ZOOKS NOW READY: (English Edition)

T!e hru Datile of the
................. l Wﬂ

Jlm-rm wrraaEsrnem

Boissera. .. san .!-IJ

THE A“I’.RICI.NS IN THE GRHT II"ARJ
Vel l==The Becond Bil:lko! ks Masne.
Vol 2=Tha Battle of St. M
Wl «Il—i‘-lrll.ll-'L amd Argonne !a:l.‘leﬂﬂch

3lgee BEE:

Puuuuu by N-ﬂm & Che, l:k Serman Eﬁf
B nent mﬂ.nu:ti.pq of M1 LIN
'I'Ikﬂ I:OMIM'I'H' HILL‘I'WH M. 1. Address sll other inquisies

War Records Mm;ﬂ:_: o7 Usion Square, New Yok A
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lidéal du touriste

MEILEURS
SOUHATS 7

THE GOODRICH GUIDE.

In 1910 the American company BF Goodrich expanded

their commercial activities in Europe by creating a French
subsidiary that replaced the import agency that had been
operating since 1908. The Société Francaise BF Goodrich, with
their own factory located in the town of Colombes on the
outskirts of Paris, collaborated by supplying the French army
with solid rubber and pneumatic tires since the beginning

of 1915. By 1919-1920 they published in French and English

a guide—Les Régions de Guerre. Itinéraires Pratiques, Visites
Intéressantes, Descriptions Pittoresques par Goodrich—

that was similar to those edited by Michelin. However, there
were substantial differences as it dealt with a single volume
of 159 pages, of which around thirty were dedicated to
promoting their products. Goodrich's subsidiary opted to
intensify the ties that identified them as a French company,
with actions such as publishing the guide or positioning
themselves as portrayed in the images shown above.

290. Paper cover of a promotional pocket calendar

given away by Goodrich’s French subsidiary, 1919.
291-292. Cover page and detail of an illustration

for the guide Les Régions de Guerre published by Goodrich.

a I'hotel

rnNénmnEs PHATIQUE'S

VISITES INTE
DESGIIFTM;;FI;.TTDRESQUE
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ADRESAE TELEGRAPHIQUE
GOODRICH-COLOMBES SocIETRE FRANCAISE

B.I'. GOODRICH

TELEPHONES

wacaam | ;?:glf

[Sociéte Anonyme au Capital de 15 Millisas @ salidrmmen] vernssi

PRNEUMATIQUES ﬁ BANDAGES PLEINS

Usinegs & SikceE Socia: 221 Boulewned e Valmy, COLOMBES | S

Macasin o VeEnTR

(e .
385~ e del e Are Cotombes, o 3vin 190

BEwGTS:
BORDEAUX . 59" Aus des Trois Condis
LYON - 170 Avanue de Saxe
MARSEILLE B4 Avanus dis Prado
NANTES .9 Fue Racine
NICE - P& Rus dals Buffe
ROUEN . I5 M ge Crosoe
TOULOUSE .8 Boul® Carnol
TOURS . 8 Fus Vector Huge

LETTRE OQUVERTE

AUX AGENTS DE L'AUTOMOBILE

M,

Vous ferez certainement plaisir & vos Clients en
leur offrant notre Guide " Les Régions de Guerre ",

Ce Guide embrasse 1'ensemble des regioens ol ont
lutté nos vaillants soldats : d'Altkirch & Ostende, de
Liége aux portes de Paris,

Un chapitre spécial est consacre & 1'Alsace-
Lorraine.

La zéne de guerre est divisée en 13 secteurs corres-
pondant sux thédtres des grandes batailles de 1" Alsacs
# 1en Belgique. Le touriste peut ainsi, soit tout visiter
d'un seul voyage, soit ne voir qu'un ou plusieurs
secteurs A la fois.

Les itinéreires sont établis de fagon A permsttre
la visite des points célébres sans détours inutiles
ni perte de temps.

Un systéme ingénieux de tablesux et d onglets
permet d'ouvrir, immédiatement, le Guide a 1 endroit
on s trouve le renseignement desire, réduisant ainsi
au minimum les recherches et les chances d'erreurs.

Vous recevrez GRATUITEMENT ET FRANCO le nombre de
Guides qu’il vous plaira de nous demander au dos df: la préasente,
que nous Vous prions de nous retourner au plus tdt.

Dans 1'attente du plaisir de vous lire, )
Veuillez sgréaer, M , nos salutations distinguees

SOCIETE FRANGAISE B.F. G

ICH.

i.l_L' Pneu GooonricH est Superieur au Meill

- | /

S wsH. 3 Sous-Directeur Commercial

OPEN LETTER FOR CAR DEALERSHIPS. The Service de la Publicité of the Societé Francaise BF Goodrich presented their
guide Les Regions de Guerre with the open letter shown here, sent to establishments dedicated to selling their brand of tires.
In the communiqué, dated June 1930, it was specified that the publication was available on request free of charge,

given that the form on the back of the letter be completed and returned to Goodrich’s offices.

293. Corporate stationery announcing the availability of the publication Les Regions de Guerre, June 1930
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