16. RACING EVENTS AS A TOOL FOR TIRE PROMOTION

COSMOPOLITAN.

E The image above shows the

M I C H L I N automobile Sizaire-Naudin with its
crew, a team formed by August Pons,

FRANCE ENGLAND ITALY AMERICA Maurice Berlhe and Lucien Dechamps.

As shown in the picture, they carry a
Michelin advertising banner, and the

. . . ¥ front wheels are fitted with Semelle
Michelins score as usual in the world’s | % 0 0iT comatic treade.

g’reatest endurance contest In the background, on the left is the
De Dion-Bouton team, with Bourcier
St. Chaffray, Autran and Hansen,
Ban Francisco, Calif., April 9, 1908, also equipped with Michelin tires.

Michelin Tire Co., Milltown, N. I. The image on the left is an example

Don’t know exactly how many miles covered on of testimonial advertising that
snow, clay, grumbo, rocks and sand from New York includes statements made by Bourcier
to "Frizgeo, but I know exactly that tires were the best ;

. . St. Chaffray, after completing the New
and most solid companions we had. No burst, no A )
trouble. Front wheels keep air from New York to York-San Francisco section of the race.
Friseo. Our load 7.50? Iba., as reported by Auto Club 92. Photograph at the starting
of New York. Good tires. line of the New York-Pari 1908

(Signed) BOURCIER ST. CHAFFRAY, ine of t e New York-Paris race, 1908.
Driver De Dion Car, New York ‘to Paris Endurance 93. Advertisement in the magazine
Contest. Automobile Trade Journal, May 1908.

The above telegram shows the service Michelin Tires have
given in the most WB‘% taxing, VALUE FROVING ocontest
ever attempted in the .

Conglder the wolght—the distance—the road
conditlons —no burst fres—no tire troubles,
“Front wheels keep alr from New York to
"Frisco. Good (lres" —becanse they were Miche=
lin Tires—grealest cconomy.

MICHELIN TIRE CO., Milltown, N. J.

NEW YTOIRE BOSTON CHICADD

1763 Broadwsy 08 Berrinton St 1564 Miskigun Ave.
BUFFALD DETRONT BAN FRANCISO)

90K Main BL T Jelferwon Ave. A Ooldm Guis Ave.
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GERMAN DUNLOPS.

The automobile Protos was equipped exclusively
with Dunlop tires, a firm with a strong presence
in the German market backed by their early
establishment—founded in 1893 as Deutsche
Dunlop Gummi Compagnie and later named

The Dunlop Pneumatic Tire Company—and
having their own factory in the town of Hanau.
In the photograph above, we see the Protos
team in Times Square, aligned with the rest of
the participants in the race. On the left side

of the vehicle one can observe the solid rubber
pneumatic tire with the characteristic Grooved
Tread pattern, while to the right we see the
non-skid model with small circular metal studs
in the tread. Both of them comprised the two
types of Dunlop tires with the most distribution
and the greatest acceptance in the different
markets. These qualities can also be observed
in the image on the right, which depicts

a French poster of Mercury holding both tires.

94. Photograph of the New York-Paris race, 1908.

95. French poster for Dunlop, c. 1908.

(FERMENS IN PROTSS CAR

DUNLOP
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AMERICA’S HOPE. The most powerful vehicle of all racing participants was the one representing the U.S.,

the 60 hp Thomas Flyer. The photograph above shows the vehicle equipped with the non-skid metal-studded tires
of the Diamond Rubber Company, who had a factory in Akron, Ohio. The firm published several advertisements

in specialized magazines and daily press during and after the competition, thus capitalizing on their triumph.

96. Photograph of the Thomas Flyer at the starting line of the New York-Paris race, 1908.
97. Advertisement published in the motor sector magazine Automotive Topics, February 22, 1908.

New York o Paris

ON

~ Diamond

WRAPPED TREAD TIRES

THE BEST CASINGS THE BEST TUBES

They were the first and only choice for this gigantic run
by the only American participant.
They are the choice of the most discriminating dealers
and users always.
Because both casings and tubes outwear all other makes.

THE DIAMOND RUBBER CO., AKron, Ohio
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A TEST OF

TIRES

The BEVEREST TEST ever made.

Never in the history of the awlomo-
hile have tises been put o such a
gruslling test as tha

IRELLL

Tires fitled to the Tun ftalion Car in
the Now York-Paris Endumnes
cnntest,

“The ear complete with fittlags and
extm parls weighs

6500 POUNDS

The front wheels are fitbed with
15 x 135 Flat Tread and the nmr
whotsels with the samo size pon-skld tires,

NOT ONE CHANGE WAS MADE

Between New York and (hicago
ON ACCOUNT OF DEFECTS

Oaly ome shoe was changed mar Frie,
Pa., om seeount of & puncture. This is
not the first time that the stundy con-
strustion of

) T

TIRES has been demonstrated, They
were fitked 1o the Nals Car which won
the Fekin-Paris mee.

Kow used on the highest grade foreign
card in America.

Wil b used on hest American Cam
this season—Ameriean sizes will bho
here April 15th,

Send For New Price List Just Fenied.
Exclusive Ageacy Propositions New Ready
PIRELLI & CO., "

AN ITALIAN IN NEW YORK.

The photograph above shows the Italian vehicle Zust which
was manufactured in Milan. Since 1906, Zist had contracted
an official import agency for the U.S. market, R. Bertelli & Co.
located at 144 West 30th Street in New York, with Paul de la
Chesnaye as the exclusive sales agent. The Italian team’s good
performance won third position which allowed Pirelli, their tire
supplier, to publish advertising insertions in American press.
This gave greater visibility to their products, which at that
time were a minority in the competitive market.

98. Photograph of the automobile Ziist, 1908.
99. Advertisement in the Automobile Trade Journal, April 1908.
100. Advertisement published in The Automobile, May 28, 1908.

The Long-looked -for Amerncan Sizes

AIRELLI

| TIRES HAVE NOW ARRIVED

Bauy ome amd tev it ot alongside amy Amer-
wan or Forcmgn tire and compare resulis,
The expeniment wall cons
vimce you that the wearing
qualities of this wonderful
ltalian tore are far superios
to the ordinany. i
Tests count for more than F 0
exaggerated promises usu- 28

| ally made by manulac-
turers of ialorior goods,

FRICES 8 LITILE BISHEE THAY
STRRES BT FELAR SRE T

Made in Flaf or Racing Tread Oaly

PIRELL] & CO. AMERICAN BRANCH

I ERDADWAY, NDW YORK

Enpressaiatioes Whe Caler 8 ths Diisrimssting Tonis, Wasted
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MOTO-BLOC AND DUCASBLE.
Ducasble cushion tires for automobiles
were developed based on Alfred
Ducasble’s patent, which proposed

a solid rubber tire with self-contained
hollow compartments and perforations
that acted to give it the necessary
elasticity. In the photograph on the left,
Alfred Ducasble is shown next

to one of the automobiles equipped
with his tires during the third edition of
the wheel and cushion tire competition
organized by the French newspaper
l’Auto and celebrated on April 7-17,
1908. A dozen different brands took
part in the 2,100 km Paris-Nice-Paris
rally. The Ducasble tire was used in
five vehicles—De Dion-Bouton, Mors,
Delage, Vulpes and a Moto-Bloc—,
obtaining the first, second and fourth
place in the final classification.

101. Photographic portrait

of Alfred Ducasble, 1908.

102. Photograph of the automobile
Moto-Bloc with Godard at the wheel,
accompanying an article published in
the Austrian magazine Allgemeine
Automobil-Zeitung, February 2, 1908.
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3ILE NEW:YORK-PARIS X
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103. French promotional postcard of Ducasble’s participation in the New York-Paris rally equipping the automobile Motobloc, 1908.
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““New York to Paris Race
Impossible Without
Weed Chains”

The \ ©hromias -AMERICA'S CHAMPION
Al Lpeemsss TUFLA BUYTALD

“NO IGNITION TROUBLE

WHATEVER”

says Geo, Schuster, driver of the winning Thomas “ T .

Flyer, in the NEW YORK TO PARIS RACE. The road l:i:l:l'.ldtlill'l!- in the New 'fl‘;url'. [ [+] Flm
Race made travel an impoasible task without the use
of Weed Chains on our tires.  We struck snow, ice,

New York. Aug. 20, 1908 mud, slush—everything. In some places we would

Bosch Mageeso Co., not have made #10s miles @ moneh without chains, In
) Mew York City fact, | do not believe our winning Thomas, or any
e ather car would ever have seen Pars #f it had not
The pedormance of the Bosch Magneto was just as . . .
remarkable a3 the performance of our Thomas car. At limes, been for your equipment. Outside of preventing lost
Wbmui;: wan ml-rr m:d llm-;u and ﬂhr_;-: thrown traction, they saved us tme and again from accident
over o o benmet of our car, | was sure we Ve mags . . . -
neto difbculties. On the contrary, we had ne trouble during the and possible destruction. . fa
entire trip. Ferlect lgnition all the way from Mew York to e ol B
Paris. The Bosch Mageets is perbect. I
Yours trely,
GEORCE SCHUSTER

Weed (rips positively prevent slip-
ping and **skidding."" They grip and

The Boach Magweto is to be found oo the hold the wheels in muddy going or on

winning car in practically every great racing

I d is cb the steepest hills, They made the
mnnu!l‘t::l-um: wm&rivc. . “u and :::nde:ri:: crossing of America and Siberla pos-
desire the best Ignition system obtainable—an sible. They are as indispensible to
Ignition system that can girdle the globe with- your car as they were to the victors
out difficulties or trouble of any kind! ious Thomas.

BOSCH MAGNETO COMPANY s . .
160 West S6th Strect, NEW YORK Weed Chain Tire Grip Co.
Chicago Branch, 1253 Michigan Avenue 32 Moore Street, New York

THE SUM OF THE PARTS. As was customary in other

competitions, the teams participating in the New York-Paris
rally were sponsored by companies who in large part were the
manufacturers of the mechanical inventions that made up their
vehicles’ engine and equipment. In the examples shown here
we see the advertising utilized by companies such as Bosch
—magnetos—and the Weed Chain Tire Grip Co.—chains for
wheels in difficult or snowy terrain—, taking advantage of the
victory by Thomas Flyer, the American automobile which they
equipped. One of the strategies employed was the use of testi-
monial advertisements where drivers and mechanics praised the
behavior and performance of different products, as seen in these
two examples authored by the racing driver George Schuster.

104. Advertisement in The Automobile, September 17, 1908.

105. Advertisement in Automobile Topics, September 12, 1908. T
106. Detail of an advertisement in Motor, May 1908. M A G N E o
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oupe Gordon Bennett
2% 1905 %

1" THERY (Richard-Brasier)

Gagnant de la Coupe

] 2. NAZZARI F. L AT - - ()
% 3.CAGNO - F.I.AT - - @
‘? 4. CAILLOIS  Richard-Brasier

6. DURAY -~  De Dietrich -

L’Equipe Frangaise gagne la Coupe de Régularité

TOUS SUR

LE_Pneus M icbeljn
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AUTO-IMMUNE. Michelin's French advertising
took advantage of all their triumphs in racing
competitions to ‘demonstrate’ the technological
superiority of their tires versus their top competi-
tors. Their opponents were never named directly,
but were identified through nicknames that they
had been baptized with in aggressive campaigns
—"pneu X" and “pneu Y" respectively. They

were also depicted in contemptuous forms,
portrayed as deflated and defeated characters in
front of a fully inflated and triumphant Bibendum,
who was immune to the dangers on the road.

107. Advertisement celebrating the 1905 Gordon
Bennett victories, in which Michelin prevailed

over rival brands by winning the first 6 positions
(with the exception of fifth place, which went to a
German Mercedes equipped with Continental tires).
108. Module in Art & Décoration, August 1905.
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SOLE TESTIMONY.

The poster shown here
commemorates the victory
of the racing pilot Hémery
using Dunlop tires in the
1905 Vanderbilt Cup,

which the manufacturer’s
French subsidiary printed
out for the local market.
Only one existing poster

is left, the one shown here,
reproduced for the first time
with permission of the
private collector who owns it.

109. Lithograph poster.

Measurements: 55 x 40 c¢m,
1905. Signed by the French
illustrator Halbert Philippe.
Image reproduced courtesy
of Jacques Vaucher, U'Art et
l'Automobile / arteauto.com

EMIER —soRr

UNLOP
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A WARNING CALL. The second Vanderbilt Cup competition, won by pilot Victor Hemery riding a Darracq car on Dunlop tires,
was a warning to Michelin's aspirations. The 1905 race was a lapse that Michelin quickly rectified, but the British company
Dunlop did not pass up the opportunity to use it as a promotional victory. Their French subsidiary published a series

of humorous postcards celebrating the triumph in American lands against their great rival Michelin.

110. Photograph of Hemery and his Darracq—with characteristic grooved Dunlop tires—in the 1905 Vanderbilt Cup.

REVENGE. Michelin won
the | Vanderbilt Cup in 1904, SOGIETE FRARGAISE DES PNEUMATIQUES DURLOP '

beating other brands that Le VOYAGE EN AMERIQUE, ou DUNLOP A LA COUPE VANDERBILT
equipped vehicles from the
participating countries.

Once again, this time in
American territory, Bibendum
claimed victory over their
despondent rivals, tires “X"
(Dunlop) and "Y” (Continental)
both of which were mocked in
Michelin’s aggressive compara-
tive advertising. The following
year, another passenger accom-
panied Bibendum in the victory
of the second Vanderbilt Cup.

i ; e : —— —
M. First postcard of the - sl L =D
series Drame en 4 tableaux, ¢

published by Dunlop’s Drame an & taklsoce,
French subsidiary, 1905.
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SOCIETE FRANCAISE DES PHEUMATIGQUES DUNLO

Lz VOYAGE EN AMERIQUE, cu DUNLOP A LA COUPE VANDEREBILT

Drame en & tablogua,

S0CIETE FRANCGAISE DES PHEUMATIQUES DUNLOP

L P 7 o e e e L R R R s BT T B T T TP e i A T P PR

Le VOYAGE EN AMERIQUE, ou DUNLOP A LA COUPE VANDERBILT

prama an 4 tablasia,

Croguis Souvenir de la Coupe VANDERBILT par DUNLOP
; 1

- 1183 -

ANTICIPATION.

If the mascot Bibendum
represented the firm Michelin,
a portrait of John Boyd
Dunlop did the same with

the company bearing his
surname. In a striking blow,
Dunlop convinced the pilot
Victor Hemery to fit his
Darracq with Dunlop tires.
Hemery was competing in the
French team, and in theory

it was permissible to use
Dunlop tires ... provided that
they were made in France.

112. Second postcard in the
series Drame en 4 tableaux,
published by Dunlop’s
French subsidiary, 1905.

THE WINNER.

In the illustration, a laureat-
ed and almost divine Mr.
Dunlop is portrayed floating
on a cloud. He is holding onto
Victor Hemery, the brand-
new winner of the race,
who exclaims: “l won

the cup thanks to Dunlop.”
Bibendum turns his back on
the scene, not in the mood
for celebrations. Aged and
dejected, he blows out air,
becoming deflated as a sign
of discouragement.

113. Third postcard in the
series Drame en 4 tableaux,
published by Dunlop’s French
subsidiary, 1905.

THE PEACE PIPE.

Uncle Sam hands over the
Vanderbilt Cup to Dunlop,
while offering the peace
pipe —another indisputably
American symbol— to

the previously energetic
and battling Bibendum.
Clearly affected by defeat,
he gapes open-mouthed
—his cigar dropping—,

at the ascension of his rival.
In the background, to the
left, the racing pilot Victor
Hemery applauds the act.

4. Postcard published
by Dunlop's French
subsidiary, 1905
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THE SAD RETURN.

A practically deflated
Bibendum is still puffing while
smoking the peace pipe. In the
background, the smiling sun
and an exhilarated Statue of
Liberty announce the dawn of
a new era. In the foreground,
a relaxed Mr. Dunlop sits
calmly in his chair while
smoking a cigar for the first
time in the series, a sign of
opulence that had once been
reserved only for the haughty
Michelin mascot.

115. Fourth postcard in the
series Drame en 4 tableaux,
published by Dunlop’s French
subsidiary, 1905.

HAVING A DRINK.

Mr. Dunlop invites his opponent
to a few drinks in an American
bar (the bartender is portrayed
as Hemery, the winning pilot),
which Bibendum prefers not to
accept, as he may choke on the
drink. Dunlop gives the famous
motto “The Michelin tire drinks
the obstacle” a new twist,

being the phrase that accompa-
nies Bibendum while he engulfs
a goblet full of nails and bro-
ken glass that do not affect
him. In the text below the
scene we read: “Dunlop has
drunk the American obstacle.”

116. Fifth postcard in the
series Drame en 4 tableaux,
published by Dunlop’s French
subsidiary, 1905.

AT THE TAILOR.

A deteriorated Bibendum goes
to a tailor—Mr. Dunlop—who
has taken his measurements.
The dialogue reproduced

in texts at the foot of the
illustration is a play on words
of the French polysemic
meaning for coupe, referring
to the Vanderbilt Coupe [cup]
and the coupe [size] of
Bibendum'’s clothing.

In the background, behind
the counter, the pilot Victor
Hemery appears once again.

17. Sixth postcard in the
series Drame en 4 tableaux,
published by Dunlop’s French
subsidiary, 1905.

BOCIETE FRARCAISE DES PHEUMATIQUES DUNLOP

Le VOYAGE EN AMERIQUE, ou DUNLOP A LA COUPE VANDEREILT

DOrama ean & fabbsaus,

- SOCIETE FRANCAISE DES PNEUMATIQUES DUNLOP
L'ORIGINAL MENU DU BANQUET DUNLOP

L'OBSTACLE AMERICATN
Le Poesumatiqus Dunlop I'a bu, = Tout le monde ne peut an faire aAutant,

: i Sy an -

il R
Le Tamiemn, ahien fon aimalkdle — Lo paniaken coupd wn pew large, n'est-co paa 7 £E poer la veste, quells coups T,
LrAwocsTs YViurteun, delitennand. — Coupe,.. Coups Vanderbiic |
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e -

PNEUMATIQUES M

CLERMONT-FERRAND.

|

;
Prem X... — Dir-donc, Bibradum | Ten an mcore pour longlemps [4-baut ?

Bibendum. — T le surear bes, mon Pacn X, FEn alendant @ J'y suis, |y reste |
Lo Musdehal do Muz-Muhon |

Mot Historique N* 11

SOCIETE FRANGAISE DES PNEUMATIQUES DUNLOP

TIT FOR TAT.

The image on the left is the eleventh
advertisement of the campaign entitled “Mots
Historiques” by Michelin, which contains famous
phrases illustrated by 0'Galop. In this case a ful-
ly inflated and robust Bibendum sits atop a long
ladder, holding in both hands the trophies
obtained in the 1904 and 1905 Gordon-Bennett
Cup competitions. At the bottom of the ladder
we see a debilitated man-tire, marked as Pneu X,
trying to ascend the first rungs while looking at
the inaccessible leader. The sentence “J'y suis,
j'y reste!” [I am here and | will remain] is
attributed to the Marshal of the French army
—and President of the Third French Republic—
Patrice de MacMahon, who presumably declared
it after taking a strategic defensive bulwark,

the Malakoff tower, on September 8, 1855 during
the Siege of Sevastopol in the Crimean War.

The image below depicts the humorous postcard
published by Dunlop which parodies the previous
scene. The 1905 Vanderbilt Cup winner Darracq,
led by Hemery and with Mr. Dunlop as copilot,
topples the ladder standing in the middle of

the road. Bibendum falls to the ground from

his watchtower, and the pneumatic man X jabs
at him: "Tu y es, restes-y" [You are there,

there you'll stayl, thus making him see that he
is now no longer the reference, but has been
replaced by another competitor: the triumphant
Dunlop, baptized as 'Tire Y’ (underlined)!

118. Michelin's full page advertisement
published in the magazine Je Sais Tout, 1905.
119. Postal letter parodying Michelin,
published by Dunlop’s French subsidiary, 1905.

i ]

LES MOTS CELEBRES

A

Le Maréchal Mac-Mahon 4 Sébastopol. Un accident imprévu.

- 1185 -
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BUCHE DE INORXI.

DUNLOP, — Permettez-mel do vous offrir celto hicks on bola 4" Amdriqee, Elle provient de la Coupe Vanderbilt.....

LA BUCHE DE NOEL.

The popular French tradition of La Biche de Noél
[The Tradition of the Christmas Yule Log] has its
origin in the pagan cults to nature and her seasonal
cycles. In a rite of renewal for the new year, the
family patriarch or a community leader makes the
offering of a new log to fuel the fire of the chimney
that is already extinguishing and in which only

the ashes of the ending year remain. The vignette
shown above portrays this Christmas tradition
transforming it into an advertisement, an advertising
allegory in which the tire manufacturer Dunlop

boasts of his triumph in the American Vanderbilt Cup.

Mr. Dunlop, disguised as Santa Claus, gives

a large wooden log to a family of pneumatic beings,
suspiciously similar in appearance to Michelin's
Bibendum. The legend at the foot of the illustration
adds the necessary dialogue to understand

the scenario:

(Mr. Dunlop) “—Allow me to offer you this American
wood trunk. It comes from the Coupe Vanderbilt.”
The French word “coupe” refers to a goblet and
trophy but it also means the logging of trees.

Thus the joke consists of this play on words.

120. “Bliche de Noél". Advertisement
for Dunlop tires published in the French
sports journal L’Auto, December 24, 1905.
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THE DUNLOP CARNIVAL OF 1906.

The Mi-Caréme festivities, which were held in the month

of March during the Paris Carnival, included the anticipated
parade of decorated floats. In the 1905 Carnival, Michelin
company participated for the first time with a float featuring
the gigantic inflated Bibendum figure, an advertising action
that made a great impact on the French press. It dealt

with a promotional action to publicize Semelle, their new
pneumatic tire with non-skid treads and metal studs.
Michelin’s press advertising campaign for that year had
used the image of Bibendum wearing boots whose soles
were also equipped with that type of tread. Dunlop’s
advertisement shown here, published in March 1906,

was a response to the 1905 Michelin float.

In this imaginary scene, the tire manufacturer Dunlop
exhibits his triumph at the Vanderbilt Cup by participating
in the Mi-Caréme parade of floats. Mr. Dunlop, the company
spokesperson, is presented as a god—the halo that
crowns his head being the Dunlop tire model Cannelé—,
sitting on a throne in the clouds and holding the globe

with his hand. Dunlop's spirit of revenge against Michelin
can also be observed in the label that appears above one
of Bibendum'’s giant feet, dismembered from the mascot's
body, with the text “Ressemelage américain inusable”
[Unusable American sole]. Dunlop'’s heavy chariot advances
through the streets, dragged in penance by battered
pneumatic beings which include Bibendum.

121. "Mi-Caréme 1906". Advertisement module for Dunlop tires published in the French sports journal L'Auto, March 22, 1906.

o
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There She Goes Again!

A ... SLIGHTLY DISTINCT ... DEJA VU. The editorial illustration reproduced above was published in the U.S. magazine
Motor Way accompanying an extensive article dedicated to the 1906 Vanderbilt Cup. The scene represented utilizes the same
allegory as the postcards issued by Dunlop’s French subsidiary when they commemorated their victory in the previous
competition. In this case, the protagonist is the racing driver Louis Wagner—in addition to the Darracq car and Michelin
tires that he used to compete—, who takes the trophy on board a transatlantic bound for France, before the sad face

of the solar sphere that is already setting on the horizon. A pensive Uncle Sam looking at the scene reflects on what
happened—similar to what had occurred in 1905, the 1906 Vanderbilt Cup held in American lands went to a French winner—
and expresses optimism for the future through the cartoon’s motto: “The end of the season, or ... there she goes again!.”

122. Full page editorial illustration published in the specialized magazine The Motor Way, October 11, 1906.
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YOU ASK—
WHO USED

MICHEL
TIRES

in the Vanderbilt
Cup Race of 19067

Wagner, Ist, Darracq Car

Lancia, 2d, Fiat Car

Duray, 3d, Lorraine DeDietrich Car
Clement, 4th, Clement-Bayard Car

This quartet of drivers used MICHELIN
TIRES exclusively throughout the great
race. And they were able to show their
heels to all other competitors owing to
their freedom from tire troubles.

These results again verify our sweeping eclaim
for absolute superiority of MICHELIN TIRES owver
every other tire in the world, and justify the faith re-

posed in them by experienced foreign drivers,
Inulluhti'turi‘l':i, EHI':I car owners who have "“Tlsnllltl_\'
used them,

Michelin Products Selling Co., c.

E. D. WINANS, General Manager
31 West 31st Street, NEW YORK CITY

Sole Representative in North America of
Michelin et Cie. of Ciermont-Ferrand, France

MICHELIN TIRE AND SUFFLY CO., Inc., 1251 Michigan Av., CHICAGO

123. Advertisement for the Michelin Products Selling Co. managed by E. D. Winans, published in The Motor Way, October 11, 1906.
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e e |

{LAVIE ILLUSTREE

\LAVIE ILLUSTREE |

LS NEUY TESMITEATRURS BE LA COUPE Gelefas: s e

12117 -TAAT2

2& Uno victolre francalse, — Wagnor gagne In Coupe Vandorbill os

i Bipsa A prnivis, b L ol S

Bres e asel, mu Liat
& mieh g B S P, may s T e e R e Y ]

R L L T

ON THE FRONT PAGE.

The French press not necessarily specialized in the motor
world sector, such as the generalist La Vie lllustrée,
disseminated the most prestigious competitions held both in
European territory and in the United States. The photograph
on the left shows Charles Henri Brasier (on the left) together
with and André Michelin (on the right) alongside the
automobile Richard Brasier, winner of the prestigious 1905
Gordon-Bennett Cup on Michelin tires. The image above
depicts the cover page of La Vie lllustrée celebrating the
victory in the 1906 Vanderbilt Cup by the French team formed
by racing pilot Louis Wagner with his Darracq car fitted with
Michelin tires. The photograph shows the winner in the main
stretch in front of the principal grandstand, with a Michelin
advertising banner in the background.

124. Cover of La Vie lllustrée, October 19, 1906.
125. Cover of La Vie lllustrée, July 14, 1905.
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MICHELIN

TIRES

"1!.5 USUAL™ Won Every Important Conifesi During Season of Nineteen-Ten |
Vanderhilt Cup

DISTANCE TTR08 MILES, TIME, 41834

MICHELINS VICTORIOUS | res-sim et it b

Favannah Grand Prize

DISTANCE 415 'Ill-"i TIME, & 55:52.
Michalica 'Ju Lnll
U ilerdi .

First-- :nn: Hraoe
bz le rivial= Marmen— | frwsen

Thiple Mafuoped = ilken

Murpar Ilu- I|| ®—Farmen
1

I\n. w—

Elg’in anloml n!‘tuch Ca:l- 'i:rbphr

thuﬂ:ue Cup Race
BOILCONE STR-MER—FRARCE nmu.mnﬂ MILES
Fint mhn Tursiti Michens Ay Treal™
Lo | Prugrat—_loa
Thimd— Ill-m.n-: - Hiphoa— (R saigme. .., M
Frurtb—Liso l'engrol- lat.

TISTARCE :n HII’.—'II

IR TOURING AB WELL LB TN EATES

Around The World Tour

MADE BY NEE DLARE FIEHER IN A
LOCOMOBILE MITHELINE AR TEUTAL"

New Trans-Continental Record

{Toa Dayw, 18 Hourw)
ESTARLIFHED BY MR L. 1. WHITMAN
IN RED CAE, MITHELINS A8 USUAL

Chicago Moler Club’s
1000 Mile Reliability Contest

(OHIQAOG MOTOR CLUBS TROFHY)
WoR EY MICHELIN A% DETALY

First r.m hqul. nmr iy Tyaal™
1 Bdusis (gt —A s . '\-'ll T
Thiroh— iy exw R A lennmie. . Micksclimn = s [sssal™

MICHELIN---MILLTOWN--NEW JERSEY

Fourthom X ab utiaho| Lalwvw |
Fifth—Laaier— lslfani E
Hith— Paps-Hartfond—Piewing e

Beventh—Himdea—Matrhell. . . + o Mictorlins = As Usaal™

Atlanta Grand Prize
DISTANOE, 350 MILES,
First—Losier—_Harsn. . ...,
St Bieh—Brmass, ..
Thierd iy — M Lestt
Fomuth 81 myles = Hea) i

Fifths— Lz M Fared

Hinth—Mar Fnries—.A dums

.Ml INl— b

Mﬁonquin Hill Climb
ECONTE.

!!.nl.,—l-.lml.—b:in-
tevvad—Roa—llams. ... ..
Third— 1 ehe— oty
Fesirth: H-lll-rnllh-l.w HA‘r-wl LT

Fairmount Park Races

Micheline Finfsbol Flrsl smd barewd w0 dhii of § 4nios,

Triple victoria de MIGHELIN

-

Copa VANDERBILT

(28 Noviembre 191

1" Mulford sobrc LOZIER

1}—(202 millas)
y Neumiticos Michelin

2." de Palma MERCEDES vy Neumiticos Michelin
3." Wishard “  MERCEDES vy Neumiticos Michelin
4" Grant “  LOZIER v Neumiticos Michelin
5." Parker “ FLAT. vy Neumiticos Michelin
6. Disbrow “  POPE y Neumiticos Michelin
Savannah TROPHY
(28 Moviembre 1911)—(223 millas)
1.* Hughes sobre MERCER ¥ Neumdtices Michelin
2 Heimmann " MARMON v Neumiiticos MMichaelin
3 Nikernt s MARMON y Meumiticos  Miochelin

DE AMERICA

(30 Noviembre (911)—{411 miilas)

1" Bruce-Brown xobrr, F.LA.T.

2. Hearne BENZ

3. de Palma #  MERCEDES
4. Bra “  FLA.T.

5 Disguw #  POPE

6." Mitchell #

v Neumaiticos Michelin
y Neumiticos Michelin
v Neumiticos Michelin
y Neumiticos Michelin

MNeumiticos Michelin

¥
ABBOT-DETROIT y Neumiticos Michelin

Sociedad Andnima del Neumatico MICHELIN

Proveepora pE 14 Rean Casa
Calle de Sagasta, @1 v 28.-MADRID
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HERE AND THERE.

In Michelin's American
advertising we can also
observe that they listed the
victories achieved in European
competitions. In the above
example the following
competitions are named:
the Coupe des Voiturettes
in Boulogne-sur-Mer or the
Catalunya Cup held on May
29, 1910. Similarly, in France
as well as in the rest of
Europe, the company
exhibited their triumphs
achieved in the prestigious
American racing events.
The example on the left lists
the following competitions:
the Vanderbilt Cup,

the Savannah Trophy and
the American Grand Prize.

126. Advertisements of the
Michelin victories during 1909.
The New Brunswick Times,
November 28, 1910.

127. Advertisements of the
Michelin American victories
during 1911, published in the
sports newspaper £l Mundo
Deportivo (Barcelona, Spain),
December 14, 1911.
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MITCHELIN

FRANCE, ENGLAND, ITALY, AMERICA

The high import duty and heavy trans-
Atlantic transportation charges on
Michelin tires have been removed by
the establishment of our great American
Michelin Factory.

OU can now afford to equip yvour car with the tire which is universally

recognized as the best in the world. Michelin durability is so universally
appreciated that for years Americans have been heavy purchasers of the
imported Micheling in spite of their high eost, because their unequalled wear-
ing qualities resulted in a marked economy in the course of & year. This
economy is now within your reach. The name Michelin has always stood
for the greatest tire value that money could buy and now that it stands for
reasonable cost also, the tire problem is solved.

HE tires made in our American factory are

identical in the most minute particular with
the outputs of our factories in France, England
and Italy. They are the same famous Michelins
which have been used on the winning cars in all
the world's greatest races for the last six years
and which made these victories possible.

Manufacturers of all classes of cars can now afford to equip
with Michelins at no extra cost to you. The leading cars are
making Michelins their standard catalogued equipment.
Specify Michelin tires when purchasing yvour new car.

Exhibiting at Grand Central Palace, Gallery Space 129
Exhibiting at Madison Square Garden, Basement Space 200
Exhibiting at Chicago Coliseum, Annex Spaces 102 and 103

CLINCHER TYPE QUICK DETACHABLE TYPE
Round, Flat and Aoti-skid Round and Anti-skid
American and Millimeter Sizes American Sizes Only

All the nbove can be used on any of the well known Quick Detachable Rims

MICHELIN TIRE COMPANY
MILLTOWN, N. J., U. §. A.

USE OF MAGAZINES. Newspapers were the natural means of advertising Michelin’s victories in competitions. Because of
their great dissemination and immediacy, the company could boast about their results the following day—even on the same
day in evening editions, since competitions were usually initiated early in the morning—that the races were celebrated.
However, Michelin also utilized magazines, including those targeting the general population—as the examples here show—
as well as those specialized in the motor world, which usually had bi-weekly or monthly periodicity.

128. Advertisement published in Life magazine, 1908. 129. (Opposite page) Advertisement published in The Country Life, July 1908.
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Motor racing shows the VALUE of a tire. The terrific strain of
a mile-a-minute speed, around turns, over ruts and obstacles, con-
tinued sometimes for hundreds of miles, shows with certainty the

WEARING power of the tires used. The car that WINS is
usually enabled to do so by the ABSENCE of tire trouble.
Michelin Tires have won ALL the world famous contests since
Motor racing began. Think of it! ALL! Recall the important
events in this country during the last year —

Briarcliff—Savannah—Ormond

Jamaica—3 World’s Records
Both Morris Park 24 hour races

ALL Michelin victories—ALL made possible by Michelin
endurance — tires not touched from start to finish throughout

Durability is what you want when you buy tires.
You get so much more of it, so much better, more
satisfactory and enduring service, when you buy
Michelins that they have always been famed for
endurance —the standard tires of the world.

Michelins are sold at a fair price. Buy Michelins
and get many dollars of actual road wear for every
dollar of road cost.

NEW YORK, 1763 Broadway MICHELIN TIRE CO. gg?’;iﬁﬂﬁ?érmﬂnﬁl:?%&

CHICAGO, | 344 Michigan Ave,
DETROIT, 247 Jeflerson Ave. MILLTOWN, N. J. SAN FRANCISCO, 308 VanNess Ave,
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ADVERTISING MEDIA. The images shown here summarize
the symbiotic relationship between motor racing, media and
advertising. Both were taken hours prior to the start of the
event held on Saturday, October 5, 1912 in Milwaukee,
Wisconsin, the IV American Grand Prize. The competition was
won by racing pilot Caleb Bragg driving his Fiat car equipped
with Michelin Semelle tires. The scene portrays the pit stops or
boxes, the spaces available to each racing team to perform
mechanical repairs, refuel, replace parts and change worn or
damaged tires. In the nearby zone, a privileged place to closely
follow the details of the race, was the space reserved for jour-
nalists from accredited media that covered the event. This is

seen in the image below, where one of the signs—in front of the
empty wooden folding chairs—posts the name of the Chicago
Examiner newspaper. In the background of the image you can see
different advertising media: a row of hanging banners advertising
various establishments and services in the motor world, a large
billboard for Federal tires and, under it, a horizontal typographic
flag with the text “Michelin Tires” that was repeated all along

the edges of the circuit. In this competition five brands of tires
were represented—curiously, the list published in the Motor Age
magazine, October 10, 1912, p. 11, does not include the participation
of Federal tires—sponsoring the twelve contenders: Michelin (6),
Firestone (3), Goodyear (1), Fisk (1), and Miller (1).

130. The Fiat piloted by Teddy Tetzlaff, passing by the pit stops. 131. General photograph, October 5, 1912. © David Bradley.
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LAST IMAGES. The image above portrays Bruce-Brown and Scudelari in the home straight in front of the main grandstand,
aboard the Fiat S74. This photograph of the training prior to the IV American Grand Prize was taken the same day of the accident
that cost them both their lives. In the background we see a long fence advertising Michelin, the tires that equipped the Fiat team.
The vacant place in the race was occupied at the last minute by racing pilot Barney Oldfield, with his Fiat. But as the photograph
below can certify—taken in the same location—the vehicle’s rear drive wheels were fitted with Firestone non-skid pneumatic
tires, characterized by the rubber studded tread, whose design reproduced in diagonal stripes the words “non skid.”

132. David Bruce-Brown and his co-driver in the American Grand Prize trial runs, October 1, 1912. Photographed by J. Robert Taylor.
133. Barney Oldfield, Bruce-Brown'’s replacement in the race. Photograph taken between October 2-5, 1912.
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FEXCLUSIVE SBALE OF FIAT CARS IN IL 8. CANADA & CUBA

IROT VICTORIES

CnaNt PRI, A O.F ‘
KaisER® Our, Gensany

Tawta FLomG, ITALY T

24 Movs Hace, Monnms Fans

s VICTORIFES

;:‘::::}r:::a:‘-'?ﬁ s HAVANNAN 1 %:" 2 __d-"—"'-""-ﬁ-_',—_-ﬂﬂ'
100 VICTORTES 1] == = L ATADTO GO
WoRLDS TRACK WECORDS g (Lamres Enan)
TELEFEORE OO ECThoN

FIAT AUTOMOBILE COMPANY

ITT0 BROADWAY Counkk BTrm HTREET
NEw vouk , December 13,1911
Michelin Tire Co.,

¥illtomn, H. J
Centlemen:-

I have haen racing auntomobiles for
the past Iive yoars snd I have naed !Hchelin
tires in avery avent with ths exception of
two, one of whinch I lnat an account of defec-
tive tirea. In the Grand Prize 'ast 7ear at
Savannah I covered 415 miles At the rate of
70.E6 miles per hour. This rear I novered
prantically the same distanoce at the rate of
T4.45 milee per hour and Michelins cnarried me
to viotory.

Hichelin Tires have always given
me the greatest of aatiafmotion as I have found
them fmater and livelisr than anr other tire I
have aver tried.

Wishing you hest of sucocess,

Vary sincorely,

BB/N BWMMM,

TESTIMONIALS. At the beginning of 1912 the Michelin Tire Co. in Milltown realized an intense campaign taking advantage of their
triumphs in racing competitions. In the booklet The Motorist’s Handbook, published at that time by the company, numerous testi-
monials were collected in the form of letters signed by several champions such as Ralph Muldorf, Ralph De Palma, Len J. Zengel,
Hughie Hughes, Harvey Herrick, Louis Disbrow, Eddie Hearne, Spencer E. Wishart, Joe Dawson and, of course, David Bruce Brown.

134. Letter from the American automobile import agency for Fiat, signed by David Bruce- Brown, December 13, 1911.
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BUT SHE FINDS NEW WAYS TO DIE

THE ADVANCEMENT OF SCIENCE. The image shown above appeared on the cover of several evening papers, illustrating
the news of the accident involving David Bruce-Brown and Antonio Scudelari which had occurred that morning. One character
—probably Uncle Sam—is holding a newspaper entitled “Science is conquering germinal diseases ..."; however, the heading

reads “... but she finds new wauys to die.” The phrase, together with the drawings, refers to technological advances applied

to the motor and aviation world competitions, which cost the lives of so many victims.

135. An editorial illustration originally published in the Cleveland Leader newspaper and reproduced on the covers

of the evening papers The Shebaygan Evening Press and the Daily Commonwealth and Daily Bulletin on October 1, 1912.

136. Bruce-Brown's wrecked vehicle after the accident, along with the Michelin Semelle spare tire. Photograph taken October 1,
1912 and published in the book by Quattlebaum, J. K., The Great Savannah Races, Columbia: South Carolina, R. L. Bryan Co., 1957.
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THE LLUSTRATED LONDON MEWS, Jmr M, HL-113

Dieppe Circuit
Coupe de 1I'Auto.

DISTANCE 957 MILES,
June 25 and 26.

Ist.
RIGAL (Sunbeam)
on MICHELINS

f ; and-
] _—s RESTA (Sunbeam)

GRAND PRIX DE L'A.CF.

It BOILLOT (Pesgeot) ca X tyres.

Zod. WAGNER (Fiat}
on MICHELINS.

{ Disquabibed) BRUCE-BROWN
{Fiat) oa MICHELINS,

3rd. RIGAL (Susbeam) ... s MICHELINS,
4th. RESTA (Susbeam) ... oo MICHELINS,
Sth. MEDINGER (Sunbeam)cn MICHELINS,

fih, CHRISTIAEMNS(Ezeelser)
on MICHELIMS,

Jth, CROQUET (Schacider) oo MICHELINS,
This Car completed the coune wibowt any
mechasieal o tyre wosbles

84 PILAIN (Rolland - Pilsin) o0 X tyres.

b WYSE (Amdl-Johmston)
on MICHELINS,

10th, DURAY (Alcyon) on MICHELINS,

&3l (>, on MICHELINS

Srd.
MEDINGER (Sunbeam)

on MICHELINS

COUPE DE L'AUTO,
Is. RIGAL (Sunbesm) .. .. on MICHELINS,
Zod. RESTA (Suheam) ... on MICHELINS.
3d. MEDINGER (Sunbesm) ..  on MICHELINS
b, CROQUET (Schacider) on MICHELINS.
Sth, WYSE (Amel-Jehnston) on MICHELINS.
b, DURAY (Akyen) . ... an MICHELINS,
RELIABILITY CUP.

This Cop was guined by the Sunbessn Co., whote team was the ecaly
one to  finish. Al the Sunbeam Cars were  Gtied  wilh
MICHELIN TYRES

MICHELIN TYRE CO, LTD.,
81, FULHAM ROAD, LONDON, S.W.

IN GOOD HANDS. The British advertisement shown above is one of the last that Michelin did for that year.
In the illustrations, a replicated Bibendum carries in his arms the first three classified winners in the Dieppe
Circuit Auto Cup. After listing the different victories, the slogan concludes: Why not let Bibendum carry your car?

137. Full page advertisement in the British magazine The /llustrated London News, July 20, 1912.
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LATEST NEWS!

MICHELIN
NO LONGER
TAKES
PART
IN

RACES

Michelin Tyre Co. Ltd.

81, FULHAM ROAD,
LONDON, S.W.

DECELERATION. With this advertisement inserted September 1912 in the London daily The Times, Michelin declared
their intention to withdraw from car racing in Britain, a decision that would extend to other countries by the end of that year.

138. Advertisement published in the British newspaper The Times, September 6, 1912.
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Saturo dei suoi innumerevoli, costanti e insuperati
trionfi sportivi in tutto il mondo

NON PRENDE PIU
PARTE ALLE CORSE

139. Advertisement published in the magazine of Michelin's Italian subsidiary, I/l Pneumatico Michelin, August-September 1912.
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EVERYONE'S A WINNER.
Newspaper sections dedicated to the motor world

were dotted with advertising modules. Often these FIREST““E TIREs W|“
pages offered a layout in the form of a crammed

mosaic in which rival companies could be found g FIR sT n"n FGUHT“

vying for the reader’s attention.

Firestone stock preumatic Tires and Demountable ‘Rims equipped

140. Advertisement for Firestone in The Sun, October the Locomobile winning First and the Peerless finishing Fourth in
11, 1908. 141. Fisk's advertisement in The San Francisco yesterday's 200-mile race at Pabrmount Park, Philadclphia.

Call, June 7,1908. 142. Advertisement for Ajax FURTHERMORE: Mo cars equipped with Firestone Tires or Rims
in The San Francisco Call, November 23, 1910. were delyyed one_moment by tire trouble of any nature whatsoever.

143. Goodrich’s advertisement in The San Francisco
Call, July 26, 1908. 144. Hartford's advertisement pub- FlR ESTO“E TlRE & n UBBER co

lished in The San Francisco Call, November 23, 1910. 233 WEST 58TH ST. Phone Columbus 5980
145. Advertisement for Diamond in the newspaper '“_'“xu:r_:::l‘::'nﬂ'::* e S
The San Francisco Call, May 10, 1909.

Fisk TIRES|| A J A X! [GOODRICH TIRES
75% nf*;i;:n?ng Cars TIRES WIN AGAIN

On the Entire Coast In the Glidden and Hower Contest,
s ek ooy 3031 00 v | 3 SN IS GLIDDEN _£0NTEST SCORE BOARD

=
AT LOS ANGELES
:....u:-wg:-mnm Were used I:ﬂr the win-
ranrill . & Reoe |
Pullman Second OO Mils Racs S ning Velie “40™ in the
Sloddari-Dayton —Winning One Mile 48-hour endurance run
Franklim - Bacond Dne Mils jlﬂt held.
AT SEATTLE : AJAX tires made a
"""“,;n'ﬁ‘:'".:;"mw"'ﬂ'"“‘_l': Tavan Miles  better showing than any
Mitghsll - inning Five Mils Rece p other make of tire and Goodrich Tires )
; stood the grilling test cm:-';:r:d on Tepenty-throe of the forydoor Ghdden snd Hower car
FRAEoiSco ERSsranse e pfﬂ?ﬂ]_‘-’a W med on Fourteen of the rarsty-six can thal made Perfect Soores
Peerless—Parlect Soore — i Thse ncore b s it i oo
e — — i Srart on Goodrich Tires You NI Finith a (Lirmner
- with, Gosalrieh Ti 1 the Coomich Ciick [0 :
8 Fisk Tires mat be the best if they e ﬂughsuﬂ E MEI'tEIII - W S vt ot i e g with ke Tired s b Ok Dirinchable R
sclected from 13 Amerscan mads tires by experscaced i San Frasisce Beasch

men who know theis showing largely depends on the Van Ness and The B. F. Goodrich Co., |
i strengih and wearing qualities of thor Cires Golden Gats ﬁ'rmm b

-
\ i

Gorham Rubber Co.,

36 Fremost Sweet

RARTFORD TIRES) DIAMOND TIRES
=== WIN |

Which Made a Perfect Score in the

48-Hour Endurance Run ?53'“3 Rosa Road Race;

Varrying the Stoddard-Taxton No. 12 and Btevens:Duryan Xo, 10 to

Covering 1,347 Miles on the San Leandro Triangle I st a nd 2 d P I ace

TH's IS THE THIRD T[ME WITH NOT ONE PARTICLE OF TIRE TROUBLE
m-l:_ﬂ'mf{ﬂd Tires Have Carried the Winners Our famous Meuntain Tread Conings and tubes were the choice of the big
in the San Leandrs Endurance Run ¢ majority of the entrants beeause experienced drivers know that when
YOU CAN COUNT ON THEM TO WIN ALWAYS ! SPEED—SAFETY—DURABILITY—Are the Requisites

THE MIDGELY TREAD ANTI-Skip | | DIAMOND TIRES ARE THE BEST

Mude in clineher. quick detachable, Fisk and Ihq,uh_p Vs, with regular

15 THE PEER OF ALL WINTER TIRES E Bailey and sted] anti-skid treads. Alss im 31x4 to fi 30x9% dme: 3xd o it
Get & Set and Feel Safe on the Wet Streets Y rimes, and AT to it A6x5 rine,

——res 5 DISMIND DEMOUNTABLE and MARSH QUICK ACIING RIMS Are Mechanicaly Perfect

CHANSLOR & LYON | THE DIAMOND RUBBER COMPANY

Golden Gate Avenue and Polk Street 5 Emmw ANGELES

Branches—Los Angeles, Fresno, Portland, Seattle” : .
M - -
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Tires hold the
werld'a revard, |

and g,

IRESTONE'S WAY of get-
ting extra mileage out of
a tire, is to build extra mulenge into it.

That is why “Firestone” Tires cost consider-
ably more to build than others stouter construc-
tion, more durable rubber, more rigid inspection
—and why they have never had an off-year.

The small price difference commanded by
“Firestone” Tires over tires made the ordinary
way is paid back, many times over, in extra

ROUGH experiment and exg e — to Goodrich Tires:

that is the tire history of thousasds of sutomebilista — bat
it need not be your history. You can eliminate the experiments
and the expense by examining the Goodrich record of service;
by leamning the road results of the Geodrich “tough tread™ and
Goodrich “integral construction ™ on every street and highway
in America. Start with a Goodrich equipment and yoa will
fimish with it. 'We shall be glad to explain Goodrich construction
and furrish evidence of Goodrich superiority on request.

miles of service.

The B. F. Goodrich Company, Akron, Ohio

e Gsesrbrials Sl Msbbnr Tirmm siarind i e el ifimen. ponrs aps aod birrs kel (beir e sood mme

THE FIRESTONE TIRE & RUBBER CO.

" b Eaeguad Eavdmaivn Firg e B Babirs™
AKERON, ODHIO, AND ALL PRINCIPAL CITIES

Race Drivers Know!

They s olfeed in e shamr
Thei winalogs, (el sepatalbn —ye,
tholr lhren dopand on the stsendmes
of thair thow.  And tBay choos) Mason.
o iugged endurance.

syl Emows that Mass

Far D
weryic, To him. the: iever Mason o0 n
Nl bn Mnrane. o Ghe wlsage n-u
i theb TiE—it b fwatertion agsint o
fect of mamrisl o workmasihip
throughout the te's 16,

Pharanbre in ah hosdt
gmrwne, I yes Baves't ey
Mason plam, wrile for i1

MARON TIRE & RUnReE Cov
FACTORIES: KENT, (8
e oy v mach Borgdos Serdir. Broose every
Nasmsw Tiv hus sech tooghoom, sch wrsr-ootlanes
a1 Al fhor biggost: o maciogr dirivers lunve domg
winl] skl a.......a. Tiss—bor Their depeedalility mmler

L L L

[ | ———
PO R g S R e
0 proctalen 1m e friems dhr ey ul e ey v ol

s Thows s ™ Mgt T~
S ' b~ A-Mig ™ BAKY
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THROUGH THE TIRE. If tire manufacturers competed in newspapers to obtain space for their monochrome modules,
the pages of magazines—general and specialized motor editions—allowed them to reproduce quality halftone ads
and color pages. The image of a racing car speedily emerging from a tire was a widely used concept.

146. Advertisement for Firestone in Motor, 1912. 147. Advertisement for BF Goodrich in magazine, 1908. 148. Advertisement for
Nassau tires in Hardware Age, October 21, 1915. 149. Mason’s Advertisement in The Automobile Trade Journal, March 20, 1920.
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16. RACING EVENTS AS A TOOL FOR TIRE PROMOTION

150. In 1913, racing pilot Ralph Mulford took part in the Indianapolis races with the Mercedes 1908 GP, equipped with Braender
tires. He was ranked seventh, and highlighted that he did not need to change any tires during the race. Promotional photograph
of the vehicle and its pilot, 1913, Library of Congress. 151. Miller tire advertisement published in The Rotarian, August, 1913.

152. Goodyear's advertisement published in The Sun, October 8, 1916.

Likely you were not one of the 40,000 persons who sprang cheering to their feet as
£n'hnny Airken's mll.qrinéu Peugeor, leading a field of 31 smrvers, shot across the
nish line in the Astor Cup Race at the Sheepshead Bay Speedway lase Sanarday,

Likely you were not ane of the frantle throng that thundered fts rribure o the
man o had capped the speed-cffort of five thowsand years —who had smashed
every record above 50 miles by driving the 250-mile classic at the astounding rate of
104.66 miles an hour — the fastest pace for this distance since the world began.

But more than likely you are one of the three million American Automobile Owners
for whom this brilliant performance and i contnbuting fctors have a direct lesson.

Alihen drove by roce, and won &, en Goadyear penmdhng thit oan ke imlluned upsn an amemobil nim,
Cord Tires. 15 the pomssn of every (ool e Goad wstr,
Wicksmbacher, wha fusbad ihe checkoied Bag in Thes ks powe parr bn the sdamered workd's recoed —dha
wocond poaitien al the whel of @ alia rods Gacdyeid loason that ot Cowd Tires are best bor any e, bv
Cord Tiees. u—
Thair specracular “ene-twe' vicery ot Shorpahoad Bay
s ot an soluied isssancy of their wpremacy. The mang
pocords of rhe pam lew moaths— D Palma's mark an oha
rte o 190 miles an hour on & one-mibe mack ar Dvs Mosses,
Rickenbicher®s wiraing  the Wamile Tacoma evesr,
Aaghens pace of .06 mibs an bour W the M0-mike
Cincizmah Swermbikes, ssd e en—afe bermadeblc wwh
Fermidabde wirh proal, not alone of saming and
Busrdebomtad — thosigh fheie are [asamemsar— bt of e
mbili apond, ipneg ed exaluat vaadey of Cood.
yoar Cord Tire.
Wiah poool of the very qualices that led m rthe
\ \ adnption of Bhesr tifes a didalail npmprEr oh
) h i Frankln, ihe Pachasd Twindm, the Lo
ed L | ™ modsile, the Poerbes, the White, the Himes )
['E't thE SI’E Einds b ! i Tweheg, che Sruin and dhe McFarlan
Choose Your Tires | With prool ihai thro bro—is weck o
The world's greatest track and 1" ) woasd —are feifer,
r:_.-;ut racers, drive .!ulil'lef “Oine i
Cure Wrapped Tread™ tires.
These new process tires hold
the worlds track and road ree-
ards.
' The mien  whom  sellpreservarion
makes ke bost pedges of tiees, hawe
chasan Mller's,
il SRR wioag W you lellow

¥
the s Buloe of Ihese cEPerin
THE MILLER RUBBER CO,
AKRON, OHID
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TIRE CHAMPIONS. The racing pilot Dario Resta dominated the American automobile season of 1915-1916.

As explained by the double-page advertisement at the top of the page, he won the VI American Grand Prize on February 27,
1915 with a Peugeot EX3 on Nassau tires, then the Vanderbilt Cup and was second in the Indianapolis 500.

In 1916 he finished first in the United States National Driving Championship, running all racing trials on BF Goodrich’s
Silvertown tires—versus 400 existing tire brands that year—as explained in the advertisement above on the left.

153. Advertisement for Nassau tires of the Thermoid Rubber Co. published in The Automobile magazine, March 4, 1915.
154. Advertisement for BF Goodrich Silvertown tires published in National Geographic magazine, 1917.
155. Ajax tire advertisement published in The Country Gentleman magazine, March 16, 1918.
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ga Finapie.

will tell you.
B Hosiom, 200 Durtssouth Bi.) New York, cor, Siniy

Mala #t.; Deaver, S50 Sirksenth St.p Detrolt, 296 Jeferson Are,

ity sgivings as to the practicabdl
ABLE TIRE, | finnlly decided upen i3 use fn July, 'es.

that have besn In cor

with circul e track racimg.

The Terrific Racing-Pace

Is the hardeal possible test for the anfo-tlre,
The life of the uverage tire, racing on o elrealar
track, Is Oftecn milea. The GUFMDBDYEAR DF.
TACHARLE 18 the only tir that conld make
such records as Burney Oldield tells of. IF you
would know why It stunds such severs tests,
our Free book “llow to Select an Anto-Tire,"

Bﬁmﬂnr Tire & Rubber Co.,Wren St., Akron, 0.

Bt well Hevadwar: Chleags, #1840 Mishlean Ave.: Clneinoail, 517 E,
Fifils He.; 8t Loals, 712714 Morgan Se.: Loa Azgeles, 5725, Mals 801
Ba= Framcless, dga, I, Meors & Os., 721 Goldan Gute Ave.; Bafido, 718

at Barney Oldfield says about
Goodyear Detachable Tires

On Universal Rims

The Goodyear Tire & Rubber Co., New York City. September o8, 108,
Gentlemen == After many mi of the GOODYEAR MEW DETACH.
ince that time I have driven in seventy-
two dears and races on circclar tracks, and hive seter had o tire accident or tre trouble of any
desceiption, With my &recn fragon 1 hold every world circolar track record from one to filty
miles, and these pecords have secer been in danger, mor have | been defeates! in & trial heat or race
gince | hegan using GOODYEAR TIRES. Befors my cars were equipped with GOODYEAR
TIRES, it was A conmosn ocurrence o wons o thre fArengd to the danger I

ine In a for or fen mile

heat. Onmy Green fvagron, at the poeseat time are fiow comedfefe fver, one front and one rear,
aranf uka for the past_frrecn seonihs without being fouwched, except to inflate.

My success with the GODDYVEAR TIRE las beoen the feonder of the past season in comnect|on
My toaring car, which has been equipped with the soeme fire, has
covered over iy frossosd miles since 1 bewan to Gor fhem, and have given fﬁ;fﬂ.’ sadfrfacidon,

In my esthnathon, there is me comBination of Fire And detachad.e rim which is s perfect and
{ (Signed)  You know me,

BARNEY OLDLFIELD.

ADVERTISING MAN. Barney Oldfield was one of
the most active race car drivers in the history of
the automotive world. He took part in more than
one thousand racing trials between 1902 and 1918,
the year he officially retired. Although at the
beginning of his career he allowed his image to

be employed for recommending Gooduyear tires,

he was always linked to Firestone, with which he
won records and competitions. In 1918 he retired
from racing and founded the Oldfield Tire & Rubber
Company in Cleveland, of which he was President.
It dealt with a firm controlled from Akron by
Firestone to produce tires as a second brand
taking advantage of Oldfield's prestige, who
received $50,000 for the right to use his name

and image. The press advertisements of the new
company showed portraits of the pilot and
testimonial texts with his signature, guaranteeing
the quality of his tires. In 1922 Harvey Firestone,
displeased with Oldfield's management, offered
him an agreement so as to gain control of the
brand, and Barney Oldfield disengaged himself
from the business. Having become a celebrity,

he dedicated himself to a variety of occupations,
participating in several automobile demonstrations
and collaborating in films and musical shows.

156. Advertisement for Goodyear tires

in Motor Age magazine, December 27, 1906.
157. Oldfield’s advertisement in

The Saturday Evening Post, August 21, 1920.

Por & good many yoars tite mansleturers
v Boon usging you b ssergd Uhe verdsol
of the apeodway.

Today that verdct beads you 1o Okifickd
T

Viters ol Indianageadis. Uniontown, and
Teeoma, and ihe only tines Bat e won
the 500=Mile Internatienal Ewseprtaies
withaast & change, Didfields are, by public
prosd. 1he most trustwarthy tres bualt,

S_p;Tested Tires

Dot enperimment with g !

T verdict of he sposdway has shoady
given you resaits thel are pablic, compet
thvw and sclenbically combese years of mor-
mad wear ks & few Bours of weeEie sbuse.

Gusde your cioe by these results = results
Fully el o many thossands of milos” use
o your ear and wiih yousr roed condition.
Hadfelds on all four wheeli] Thaet will
supely b yiar

THE DLI]F!E‘IL.E_IIRE co.
CLEVELAND
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Reduced 257

WHERE we had to pay ten dollars to Uncle Sam on every tire we imported,

we now only have to pay three, That is seven dollars per fire saved

for YOU, as we have decided to give the consamer the entire benefit of the
rcducum

The New Tariff Does It

The tires remain what they were—first in quality of materis], first in upn-m:u. of manufac.
(15179 ﬂb{qﬂillnl it Every l!lpﬁ:l‘. Thei are the sasne tires that were by 22 oot of the
34 competitors in this year's Towr d¢ France, and by 78 per cent. of L:uwﬁ.k mmanfac-

turers panticipating in the French military trials just ended, as the tire equipment affering the
grentest guarantes of perfect servioo

GAULOIS TIRES

Frossenoed GOALWAM |

represent the utmost in Mileage, Comfort, Strength, Resiliency and Durability
Wherever pitbed againgt tires of other makes q| the Laver-
sationsl Expostiions of Paris, Torin, Hanoi, St Louis, Mian,
Ligye, London, Saragossa, Jio, Hrumll. Buenos Ayeei—hine
imvariably umupl.: They wear better, thay ren betier, they
I bevier, amd shey arg Revave,
We want live represemtatives in Chicago, Sam Franciseo, Is-
disnnpolis, Deaver, Derodt, Ihllidrb'hu. and Boston, Several
importast wabes still cpan, Wire for s,

Reliable Distributors Wanted

GAULOIS TIRE Corp.
49 West 64th Street, New York
Canadian Agency: 325 5t James Street, Montreal

TRANSOCEANIC BATTLE.

The German Continental and French Bergougnan also tried
their hand with the transoceanic venture, following the
path marked by Michelin. This was done first through
import agencies and later by initiating manufacturing

in American territory to avoid customs duties. Bergougnan
acquired the fully equipped factory from the Delion Tire Co.
in Trenton, New Jersey, in July 1919 which later became the
Bergougnan Rubber Corp. After a year of construction, the
factory started production in the late 1920s. The factory
closed in August 1924, plagued with financial problems.
The German firm Continental created the Continental
Caoutchouc Co. in 1903, and in 1908 reached an agreement
to manufacture their tires at the Boston Revere Rubber Co.
factory. Once production and sales were initiated, the
German parent company disposed of their share in the
business, which was absorbed in 1911 by the United States
Tire Co. who discontinued the brand in 1912. As can be

seen in the two examples on this page, racing competition
victories were a selling point in advertisements.

mﬂn'unﬂl

ONTINENTA
% TIRES &.

158. Advertisement for Bergougnan in Motor Age
magazine, October 16, 1913. 159. Continental
advertisement in Harper's Magazine, March 1906.
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