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DR. RAMON BALIUS MATAS,
ACTING AS SECRETARY OF THE ETHICS COMMITTEE

FOR CLINICAL RESEARCH
OF THE CATALAN SPORTS COUNCIL.

At the meeting on March 23, 2022, the Ethics Committee agreed to
favorably assess the project presented by Edgar Romero Jara , Francesc 
Solanellas, number 007/CEICGC/2022, entitled “Análisis de la estrategia 
de marketing digital en organizaciones deportivas. Una mirada a las 
federaciones y clubes de fútbol.”.

We note this favorable assessment for the appropriate purposes.

Dr. Ramon Balius Matas
Esplugues de Llobregat, March 23, 2022
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